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Title:
Evidence for an “Enke Effect”? — The Press Coverage of the Suicide of the German Football-International
Robert Enke and the Development of Suicide Rates in Germany

Abstract:
Considerations that media reports about suicides might be followed by additional suicides, have a long
scientific tradition. Meanwhile, the existence of the so-called "Werther effect” is internationally well confirmed
— especially for press reporting. The effect seems to be even stronger when reporting concerns celebrity
suicides.

In November 2009, the railway suicide of German football-international Robert Enke caused big public
attention. At the time of his death, Enke was one of the most known goalkeepers worldwide. He was
supposed to be a starter in the German team at the FIFA World Cup 2010 in South Africa.

Three month later, the Friday magazine of a big German newspaper reported on its front page about a so
called “Enke Effect” (Cadenbach 2010). The author of the article claimed a rise in suicide frequencies after
the suicide of Robert Enke and accused German media for having reported the suicide in detail — without
proving his thoughts in a scientific way on the basis of facts.

The present study combines two parts: a) A quantitative content analysis of seven major German print
media and their coverage of the suicide of Robert Enke in respect of media’s compliance with the
recommendations of the international media guidelines on suicide reporting (e.g. WHO 2008). b)
Furthermore, it concentrates on possible changes in suicide frequencies in the wake of the reporting. We
therefore use official suicide data from the mortality statistics of the German federal statistical offices. The
daily overall suicide frequencies for the time of the suicide reporting are examined as well as are the
frequencies for suicides with similar methods.

The study comes to the conclusion that German print media did not respect important recommendations of
the suicide guidelines in a substantial part of their articles. The suicide of Robert Enke was reported in
extenso and far too detailed. Consequences of the suicide and the celebrity himself were presented in an
extraordinary positive way. Altogether, the German press coverage of the suicide showed several central
characteristics which, according to learning theory and available scientific literature on media and suicide,
should abet additional suicides.

In fact, in the wake of the reporting, a significant increase in overall suicides and similar suicides was found.
Within the first four weeks after the suicide of Robert Enke, there were 151 suicides more than expected.
Furthermore, 43 additional suicides with similar suicide methods were registered. The findings indeed
indicate a relationship between the media’s reporting of the celebrity suicide and the development of suicide
frequencies in Germany. Our study complements existing international findings by adding a learning theory
and media ethics perspective which is empirically tested with the help the content analysis.
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Title:
Mental Imagery and Response Building: Investigating Effects of Radio Advertising Strategies on Affective
Responses of Listeners

Abstract:

Research in the past has indicated the relationship between mental imagery and changes in attitudinal
judgments of the audiences. However, there has been a large debate about the relative effectiveness of the
various imagery evoking strategies in influencing consumer responses to advertising. This study examines
the effect of imagery evoking strategies commonly used in radio advertising in influencing mental imagery
using ‘A scale for measuring advertisement evoked mental Imagery developed by Darryl W. Miller, John
Hadjimarcou, and Alan Miciak (2000). The scale is a tool designed to measure imagery vividness, quantity,
valence and sensory modality, exhibits reliability as well as discriminant, nomological and criterion validity.

In the context of consumer research, mental imagery is defined as “a process by which nonverbal
information is represented in working memory” (Maclnnis & Price 1987). Defined this way, mental imagery is
distinct from knowledge structures, and is consistent with the manner in which it has been defined in the
psychology literature. In the psychology literature, mental imagery refers to all those quasi-sensory or quasi-
perceptual experiences of which we are self consciously aware and which exist for us in the absence of
those stimulus conditions that are known to produce their genuine sensory or perceptual counterparts
(Kosslyn 1989; Richardson 1969, 1983).

The major premise of this research is that the effectiveness of imagery-evoking advertising tactics may be
contingent upon the way in which the consumer processes information. If consumers are prone to process
information using imagery, they may be more responsive to imagery-evoking advertising tactics.

The study was undertaken in three distinct phases with a sample of 40 youth (18-24 years), first phase
dealing with creating a listenership profile, second on validation of high imagery ads on air and selection of
six advertisements, two of product, service and Public service announcements each and the third phase
lead to the systematic administration of the audio tool with the objective of scale completion designed to
measure the dependent variables (imagery evoking strategies). A total sample of 40 was used in the study.
Each of the assumptions in the study was tested using MANOVA, with the use of the six high-imagery
advertisements as independent variables. The imagery evoking strategies generated imagery that, in turn,
influenced feelings and Attitude towards ad.

The significant findings suggest that imagery evoking advertisement tactics influence cognitive, affective,
and behavioral responses to advertising such as recall of the content of the advertising messages, feelings,
attitudes towards the brand and the purchase/behavior change intention. There has been seen an allotted
difference in the imagery evoked by advertisements that are concrete and abstract such as that of a net set
up connection on mobile phones to that of cars, which are more imagery evoking. Also advertisements with
positive products produce more positive imagery such that in the Public Service Announcements.
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Title:
Why Audience Share and follow? Exploring the Motivations and Intensity of YouTube Use in Taiwan

Abstract:

Video-sharing service is network-oriented online communication platform. YouTube creates new form of
viewership and users play a vital part of the social media. Polular clips were uploaded, spread and
commented by audience.

This study uses online questionnaire data to analysis how online video usage varies by motivations and
demographic variables. Three questions are examined: How do users' background characteristics,
motivations, and the amount of Facebook/Internet use contribute to YouTube intensity? Whether certain
motives for using YouTube and personality traits predict viewing and communicating with others. How do the
motivations relate to participants’ content generation behavior on the site?

While social network service is interactive and has a distinct advantage over one-way communication,
uploading video and following what others shared might be more important than maintaining communication
with friends.

Based on Uses and Gratifications approach, we reassess the operationalization of the motivations and
online video behaviors. Our paper discuss the differences among online audience and illustrate that different
patterns of use are predicted by a different set of motivations. In general, the study’s findings call for the
need to reevaluate the ways western scholars think about new media.

Author(s):
Michele Tager

Title:
Dexter: Gratuitous Violence or the Vicarious Experience of Justice: Perceptions of Selected South African
Viewers

Abstract:

Livingstone et al (2001:166) point out that media researchers are in essence studying a “moving target”.
Audiences are increasingly presented with shows on television that challenge previously established
boundaries of morality and propriety. Dexter is one such show. Isabel Santaularia (2010:57) quotes her own
earlier work (Santaularia 2009: 157-78) when she describes Dexter “as one of the most successful
exponents of psycho-horror, a serial killer fiction subgenre in which the serial killer is the main protagonist
and readers/audiences become direct witnesses of his thoughts and murders unmediated by an external
agent that posits a moral frame to the serial killer's actions”. The character of Dexter works for the police as
a blood spatter analyst by day and he hunts and kills serial killers by night, taking great pains when killing
them to remind them of how they tortured their victims and why they deserve to die. He exerts his own form
of justice of the ‘eye-for-an-eye’ variety. Dexter has been aired on South Africa’s pay television network,
DSTV, since February 2007. This paper investigates the perceptions of selected young South African
viewers living in Johannesburg who have watched Seaons IV and V of Dexter. South Africa is one of the
most violent countries in the world. In the period April to March 2009/2010, 3444 murders were reported in
the province of Gauteng alone (SAPS:2010). “A prime motivation behind audience reception studies has
been that of making visible and validating the otherwise taken-for-granted, neglected or misunderstood
experiences of ordinary people in relation to popular culture” (Livingstone et a/,2001:168). With this assertion
in mind, this paper explores how selected South African viewers relate to Dexter and fries to establish
whether their lived experiences in a country beleaguered by violent crime influences their perceptions and
enjoyment of the show.
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Author(s):
Cathy O'Shea

Title:
Children’s Reception of Fiction

Abstract:

Children’s media use is high on the international research agenda, amid concerns that technological
convergence, along with a growing consumer culture, is contributing to a literary crisis among young people.
Thus, although there is no shortage of material about children and their interactions with audio-visual media,
this researcher is interested in children and their relationship with books. This paper aims to explore
children’s fictional reading by reviewing recent studies of their use of print media, especially those analyses
whose theoretical framework is reception studies. Since audience reception is always situated in a particular
context, theorists who work in this field will emphasise such factors as class and gender. A special caveat,
though, is that while audiences are ‘active’ according to this paradigm, and make their own meanings of the
media they consume, children’s relationships with media are particularly constrained by social institutions
and discourses. As this researcher lives in South Africa, literature on South African children’s reading habits
is of particular interest. However, it was found that children’s consumption of fiction has not received much
attention from the academy. When it is considered, it is the adult researcher’s point of view that tends to
dominate, often in the field of literary studies. A negligible number of studies have been carried out about the
meanings children themselves make of fiction; and what literature does exist tends to emanate from the
developed North, with very little originating from developing countries, let alone South Africa. It thus seems
clear that there is a need for research on what children themselves think about the fiction they read,
especially in the developing countries of the South. For if ‘context is everything’, as reception theory states, it
would be reasonable to expect that children in the USA or UK, where most of the reception studies have
been undertaken, have different readings to those in Chile, Nigeria — or South Africa.

Author(s):
Scott Timcke

Title:
What can 18th Century Philosophy Offer Cognitive Cultural Studies?

Abstract:

The success of cognitive science has led certain Communication and Cultural Studies scholars to
incorporate aspects of it into their own cultural analyses. This has resulted in the emergence of a distinctive
type of scholarship known as Cognitive Cultural Studies (CCS). While being methodologically eclectic—in
that it draws upon the approaches and findings of neuroscience, discursive psychology, cognitive
evolutionary psychology, cognitive linguistics, and philosophy of mind—CCS examines how the universally
shared features of human cognition code and recode historically specific forms of cultural practice. In doing
so, the project seeks to understand how particular cultural forms, whilst being historical distinctive, also
happen to cross boundaries of time and place. To this extent CCS is engaged in the wider project of
understanding the complex interplay between the cognitive and the cultural. In regard to audiences, CCS
seeks to reveal the cognitive continuities that underlie particular collective responses to cultural forms. This
implies that audiences are not only historically socially situated, but historically cognitively situated.

CCS is by no means an abandonment of the key features of cultural studies. Indeed, one can trace CCS’s
roots to Raymond Williams’ original vision of cultural studies. In The Long Revolution, Williams calls upon
cultural researches to study the relationship between the “evolution of the human brain [and] the particular
interpretation carried by particular cultures” (1961, 18). Being true to Williams vision requires that one see
how the brain is involved in “[a] whole way of life” (1961, 40).

However, in spite of finding consubstantiality with Williams’ vision of cultural studies, CCS is still very much
at a formative stage. For this reason CCS ought to be attentive to preceding debates over mental processes
so as to avoid being swept up in the euphoria of the new. Being literate in these debates can check wild
knowledge claims. In this spirit, | draw upon eighteenth century philosophers’ concerns with appearance and
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reality to offer guidance to the CCS project. This period saw a concerted effort to develop a comprehensive
perception theory which attempted to bridge causal theories and representative theories. Given that cultural
practice has phenomenal, perceptual, and affective qualities, the CCS project cannot but walk the causal-
representative tightrope. To this end, the paper will discuss key features in the thought of Berkeley and
Hume to demonstrate their relevance to the CCS project.

Author(s):
Jan Barbosa

Title:
Reassessing Issue Salience and Public Agenda on Web Environments: the Case of Portal 180 Graus’s
News Recommendation System

Abstract:

This paper proposes to reassess the concept of issue/attribute salience pertaining to traditional methods of
measuring public agenda, by focusing on the analysis of performative data derived from access, production,
search, and/or spread of information in Web environments.

An agenda has been traditionally defined, according to Dearing and Rogers (1996, p.3), as “a set of issues
that are communicated in a hierarchy of importance at a point in time”. The authors also conceive the public
agenda, in its turn, as the degree or the hierarchy of importance that the public gives to certain issues or
aspects of news related to them (1996, p.41). Although those definitions can be operationalized through
different ways, the public agenda has been measured through MIP question, a particular type of survey,
where the public answers about the most important problem the country (or city) currently faces (McCOMBS,
2006). The answers are coded according to particular types of issue, such as economy or violence, and
compared to the media agenda in order to find out either if, or to what extent, media and public agenda are
correlated. Even though agenda-setting theory has different research designs, one out of four perspectives
of considering public agenda, according to McCombs (2006)’'s Acapulco Typology, the Competition
perspective, is interesting to this paper, as it considers a group of issues published or broadcast by the
media which compete for attention in the public agenda.

On the Web, investigations on issue/atribute salience may gain semiotic contours, since the actions of Web
users can be converted into performative data, whose hierarchical patterns can be indexed, retrieved,
aggregated and filtered according to public agenda’s operational definition (SILVA, 2010a).

In this sense, the goal of this paper is to analyse possibilities of how performative data derived from News
Recommendation Systems, such as the section “Most Read” from Portal 180 Graus’'s homepage
(http://www.180graus.com/), can provide semiotic spaces from which one can (meta)represent issue
salience, according to McCombs’s Competition perspective.

Using the procedure of content analysis, we compared both the “most read” and “most commented” news
from the home page of Portal O Dia during 20 days to answer the following questions: 1) to what extent are
the most relevant issues derived from those distinct performative data (read and commented) correlated? 2)
What type of issues are most relevant to those readers? 3) What type of news values (WOLF, 1996) are the
readers interested in? 4) Are the most relevant issues derived from those performative data local or not?

We believe this type of research can help agenda-setting research expand its scope and overcome part of
the critiques directed to it, since the structure and function of Web environments, considered as a database
of distributed media (MANOVICH, 2001), can convey meaning from users’ communication actions. Variables
related to hypertextuality, memory, (PALACIOS, 2003), dinamicity (BARBOSA, 2008), multitemporality
(SALAVERRIA, 2005), artificial intelligence as well as different hierarchical structures and patterns have to
be also considered in agenda-setting research grounded on Web databases.

Page 5




Author(s):
Vanessa Malila

Title:
The Role of the Media in the Construction of Citizenship Amongst South African Youth: Between
Marginalisation and Participation

Abstract:

This paper is an investigation of the manner in which the youth in South Africa are represented in the press
and how this informs and influences their construction of citizenship, if at all. The aim is to gain an
understanding of how the youth are portrayed in two community newspapers in South Africa and whether
this influences their own perceptions about being citizens within the wider South African context, as well as
within their own communities.

This research aims to move away from the assumed notion that the media are central to individuals
construction of citizenship and that through consumption and use of media, audiences are influenced in their
participation and engagement with democratic processes. It has been argued that the media can play a
positive role in creating a link between marginalized citizens and political discussions and participation
(Hartley 1996, Hermes 2006,). This notion that the media can play a central role as both a voice for the
voiceless and an avenue for participation in public debate is questioned here based on the fact that the
media find themselves with an audience which is politically, culturally, economically and socially diverse,
rarely unified and difficult to confine to one category — even something as encompassing as citizenship is a
highly contested notion (Kabeer, 2002). At question in this paper is whether the media play any role in
facilitating participation in democratic processes and in the manner in which audiences act as citizens. In a
place like South Africa, where citizens largely identify themselves with their nation (Mattes, 2002), but are
highly divided and divergent in their social, economic and political views, what means do they have to
participate in democratic processes and the continued reconstruction of citizenship?

In order to evaluate the role of the media in constructing notions of citizenship amongst South African youth,
a two part project will be undertaken. The first part (which will be presented in this paper) will entail a content
analysis of two community newspapers in the Eastern Cape of South Africa. This will focus on how the youth
are represented in relation to education in order to gain an understanding of the portrayal of this generation,
which is highly fragmented but also brought together by the fact that they were born either in post-apartheid
South Africa or very close to the end of Apartheid. The second part of the project brings this representation
to the audience by conducting interviews, focus groups and surveys with Eastern Cape youth in order to
evaluate their response to the way in which they are represented by the printed press (based on the results
of the content analysis), and how this may or may not influence their perceptions of their own citizenship and
how they act as citizens.
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Title:
A Typological Model for Twitter Publics Segmentation

Abstract:

Although some Twitter operators, as influencers who has many followers but follow few, serve a critical role
in the marketing and public relations world online and offline alike, research to Twitter operators as a target
public for organizations remains neglected. Based on the review of social media and public relations
literature, this study aims to develop a new model of segmentation by the numbers of Twitter following and
followers. In specific, this article tries to clarify the current strengths and weaknesses of public segmentation
models in academic contexts, analyzes the characteristics of publics on Twitter, and provides a typological
model for identifying key target Twitter publics. Results from an analysis of 884 online surveys confirmed
that the proposed model has good model fit indices in Structural Equation Modeling analyses. All of the
model hypotheses are supported by statistically significant coefficients. The results show the proposed
model effectively typologizes Twitter operators as leading, linking, constrained, and routine publics.

Author(s):
Suchitra Patnaik

Title:
Participants in news diffusion: A Study on Online News Audiences in India

Abstract:

Today, the mass media and digital technologies have engaged the audience mind space like never before.
Online channels like blogs, tweets and social networking have revolutionized the information dynamics of the
society by empowering audiences; amateur writers with a few mouse-clicks now have the potential to
publish and reach out globally. Though established media houses have maintained a strong presence in the
online news market, there are millions of these direct sources who have made their presence felt. Thus the
concept of news distilled by conspicuous gate keeping has been altered with the emergence of these
independent news based online platforms. Similarly the theories of audiences as passive receivers or
seekers of information have undergone a transition with the traditional hierarch in news flow being altered.
While the new media has given immense power to audiences, it places a lot of responsibility in them as
participants in the online news process.

India houses the world’s third largest number of internet users with over a hundred million Indians hooked to
the internet[1]. The country known for its vibrant media institutions and ethos of free speech has translated
into a fertile ground for the social media and other online media institutions to flourish. There are many
instances where some tweets and blogs by the politicians and celebrities have formed important national
headlines and generated public debate. The internet penetration in the country being very low at 8.4 %;
enables only a very privileged elite from entering the online public sphere. At the same time it becomes very
interesting to observe how the usually passive and non committal Indian elite is now being fast replaced by
new community of virtual opinion makers.

The study aims to investigate how audiences participate in news diffusion in the online media. The paper
applies the theoretical framework of news diffusion theory in the online context. The different modes of
audience participation identified include sharing of information, comments, opinions and adding more
information to the original content. The study identifies two news stories, one from an established online
news source and another from an independent news source. Both the stories selected have a relative
degree of salience in the Indian context. Through a series of keyword search, the researcher traces the
trajectory of these two news items and tries analyzing how the diffusion has taken place. The paper
analyses the findings through a series of content analysis and categorizes it into different tiers of audience
participation.

[1] Top 20 countries with the highest number of internet users at Internet world Stats
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Author(s):
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Title:
Construction of Digital Cinematic Aesthetics from Creative Consumption

Abstract:

This study puts emphasis on the analysis of creative consumption, as well as prosumption, by audience
unique repertoire of cultural practices to construct polysemic meanings of cultural representations in terms of
“communication about audience perceptions” of digital cinematic aesthetics and productions from direct and
initial experiences of media discourses within such new dynamics of digital media technologies and cultures
as West-East/North-South conversations. Such audience repertoire as “creative consumption capital”
shapes and is shaped by aesthetic values and judgment via active participation in cultural appropriation and
appreciation resulted from accumulative learning and experience in diversified socio-cultural contexts (from
Hollywood to Hong Kong cinema). This explains the important role of audience in the spectrum of cultural
production and consumption. With respect to Wittgenstein’s conception of language games and Hall’'s
concepts of representation and cultural studies, to universally depict a meaning of cultural representation by
audience perception is impossible and audience expressions of aesthetic judgment involve the rules and
routines of “a whole culture” of both social and mental processes under particular contexts. This audience
reception study fills the gaps of cultural/aesthetic understanding between producers and audiences in the
meaning construction process while many producers incorrectly assume audiences’ tastes and aesthetic
values in their own thoughts from the traditional Western production of culture perspective.

An interdiscursive analysis of the interplay between the media texts — 11 Hong Kong and Chinese
transnational digital movies — and the dialogues of focus group discussants — both general movie audiences
and movie amateurs of disparate demographics — is utilized to constitute a vivid, live communication story
about audience perceptions of digital cinematic aesthetics and productions from their initial movie-watching
experiences. Based upon Luhmann’s systems theory, audience perceptions as autopoietic activities of
psychic systems are social systemically studied by discourse analysis of focus group discussions and
interactions to investigate the social variations in audience perceptions and interpretations of 10 inductive
characteristics of digital cinematic aesthetics with regard to differences and similarities in movie-watching
experiences and socio-cultural backgrounds. Apart from coherence, discursive discourses and even some
deviations as alternative opinions about the experiences and feelings, that is, the “rhetoric of aesthetics” as
utterance the focus group discussants deploy when watching different digital movies, are expected.
Audiences’ discourses show their unique repertoires of cultural practices to create, to understand and/or to
decode meanings of cultural representations during their consumption, as well as prosumption, of digital
cinematic aesthetics. It is the beauty and the ability of focus group as a methodology that is a unique
language of research through which a kind of storytelling technique is used to understanding audience
perceptions and experiences from West-East conversations. This research of the ‘“impossible”
communication of audience perceptions of digital cinematic aesthetics and productions in terms of their
complex discourses of social and cultural meanings that are contingent and are retrieved from the psychic to
the social systems during their interactive group discussions is not merely a challenge, but also a fascinating
story of empirical knowledge from transdisciplinary perspectives.
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Title:
Association of Thin-ldeal Media Exposure, Body Dissatisfaction and Disordered Eating Behaviors Among
Adolescents in Taiwan

Abstract:

The present study examined the relationship of thin-ideal media exposure, body dissatisfaction, and
disordered eating behaviors among adolescents in Taiwan. A total of 2,992 tenth-grade students recruited
from 26 high schools in Taipei, Taiwan completed a questionnaire in 2010. The results showed that the
adolescents averaged a few weekly exposures to thin ads, messages, and thin characters in TV and film.
Adolescent girls had a higher thin-ideal media exposure, media pressure, thin-ideal internalization, body
dissatisfaction, and disordered eating behaviors compared with males. Multivariate analysis results indicated
that after controlling for gender and Body Mass Index (BMI), adolescents with higher thin-ideal media
pressure and internalization were more likely to have body dissatisfaction. In addition, adolescents with
higher thin-ideal media pressure and body dissatisfaction were more likely to engage in disordered eating
behaviors (i.e., fasting, diet product use, and vomiting or laxative use).

Author(s):
Anne Kaun
Fredrik Stiernstedt

Title:
Social Media Memories: The Case of Youth Radio DT64

Abstract:

Networked social media play many roles in the everyday lives of their users. According to Garde-Hansen et
al. (2009), these media are, among other things, increasingly used both as memory archives and as places
for remembrance. They are platforms where people upload, share, save and archive everyday memorabilia
(photos, videos, texts) through which they can enact personal narratives of self and testimonies of ‘media
life’, a life lived in and through the media (Deuze 2011). It has also been argued that they have the potential
to become public spaces in which people can gather to create, reproduce and construct a common heritage
or identity. The aim of this presentation is to explore how Facebook is used by ordinary users to engage in
memory practices and commemoration online. Our main interest lies in how and if the use of social
networking media alters the character of how memory is practiced. The overall aim is, hence, to contribute to
an understanding of how media and remembering are interrelated and the overarching question we set out
to explore is how personal narratives of self and testimonies of media life are entangled and enacted through
(social) media?

The case that we discuss in the presentation is the East-German youth radio station DT64, a state-controlled
radio that operated for a period of about 30 years (1964-1993) in the GDR. Through the sudden appearance
of several separate Facebook-pages devoted to commemoration and memory-practices, Facebook has
provided an unexpected revival of DT64. This article sets out to explore how DT64, once an ordinary,
uneventful and daily site for popular music, is remembered today. Besides that we aim to investigate the
interactive memory practices of former DT64 listeners online that are produced through sharing, commenting
and posting rather than remembering in solitude. What role do social networked media play for the memory
practises of former DT64-listeners? How do the specific affordances and potentialities of the Facebook-
platform affect the way memories are produced and performed in this online space? What are the
differences (and similarities) between online and offline, digital and analogue media memories?

In the first part of the presentation, the theoretical background to the intersection between media and
memory is laid out. Here, we introduce the concepts that structure our analysis. Furthermore we give some
empirical background to the case of DT64 and discuss the methods we use. In the second section, we
present our analysis. The analysis is divided in two parts: analogue media memories and digital media
memories. Here we analyse media as memory artefacts and how media are used to preserve, keep, share
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and narrate memories. Drawing on ten in-depth interviews with former listeners and an analysis of one
Facebook group dedicated to the radio channel, the presentation suggests that networked social media offer
new potentials to commemorate collaboratively and in public. The enthusiastic listeners we interviewed
remain, however, sceptical and confirm only limited participation in new forms of performing media
memories online.

Author(s):
Cheng Li

Lina Zhu
Mingxiang Dai
Yihan Wang
Xiaoliang Ma

Title:
Influence of Time Pressure on Cognitive Dissonance in Pre-decisional Process - Using the Case of
Postgraduate University Promotion Advertisement

Abstract:

It was stated in cognitive dissonance theory that choice makers always experienced a decrease of cognitive
dissonance level before the choice was made (Festinger, 1957). Several essays explored other possible
variables that could influence the dissonance level before making the decision of choosing one over another.
Having been proved that an easier than expected choice would cause deliberate dissonance increase
(Schrift, Kivetz, and Netzer, 2011), this essay further studies variables influencing dissonance level in the
context of easy choice.

Introducing time pressure as a new variable in cognitive dissonance theory, it discusses the relationship
between Time Pressure and Dissonance Level. The argument is that, in face of limited time scope, people
may increase their cognitive dissonance by highlighting or even over-weighing some tiny advantageous
elements, which are not prominent in normal time pressure whatsoever.

This investigation is conducted among several groups of senior university students in Mainland China who
are applying for master degree, and it uses the dummy case of choosing universities whose information are
from promotion advertisement in the letter of admission.

Putting University Ranking, Programme Ranking and Accommodation Providing as the attributes to affect
respondents’ choice, we set an easy choice by enlarge the difference between University A and University
B. We define University A is definitely more outstanding than University B, which is testified by the pre-test,
because University A overwhelms University B in the former two attributes which are of great significance. In
the whole test, we control the attributes and measure the curve of dissonance level changing based on
different time pressure.

We divide the experiment group into 8 sub-groups with 10 respondents in each of them and assign each
sub-group a certain deadline to make a decision. After the deadline of each sub-group, we collect the
questionnaires, calculate the average result of each sub-group and marked them in the graph. And we joint
the dots into a line and compare it with the benchmark line whose data is from the control group in the pre-
test. In general, high time pressure makes respondents reduce their dissonance, while low time pressure
makes them deliberately increase the dissonance level. And the optimum time pressure does not influence
the cognitive dissonance level.

The research result demonstrates that insufficient time leads to the decrease of dissonance level even the
choice is easy, optimum time leads to the maintaining of dissonance level of the control group when not
mentioning the time factor, and prolonged time leads to the increase of dissonance level. The managerial
implications indicate that advertisements and related promotion activities can apply the findings in the
industry. For superior products, marketers can introduce high time pressure and magnify their advantages.
For inferior ones, time limitation for decision should not be mentioned, and the advantages of which its
competitors do not possess in the counterpart should be embellished.
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Lyndsey Beutin

Title:
Can Museum Space Deconstruct Museum Authority with Visitors? Imagining Africa with the Penn Museum

Abstract:

Responding to the "embedded audiences" theme, this paper investigates how museums communicate with
audiences through space by analyzing the new Imagine Africa with the Penn Museum project. Imagine
Africa is not an exhibition; it is an audience engagement project that displays art and artifacts from the
Museum’s African collection and asks visitors to respond to them publicly. The project literally invites viewers
to write on the walls of the museum (which have been transformed into temporary white boards) to express
their opinions on how the collection should be displayed. The concept itself is both innovative and pragmatic
— it solicits participation, fostering community ownership from the local black community; it juxtaposes a
contemporary “interim” installation of the collection next to the existing, outdated African gallery; and it helps
the Museum prepare to re-install (and re-envision) its permanent African display.

Imagine Africa incorporates new trends in museum practice and directly responds to the critiques that
academics and artists have hurled at ethnographic museums over the past several decades. The installation
is media-rich, containing an interactive juke box, curatorial wall of drag-and-drop digital images, listening
posts, iPads, and touch objects. Its introductory panel explicitly states those two sentences cultural critics of
African display have been demanding: “Africa is huge and diverse in every way” and “Egypt is in Africa.”
The panel also addresses the colonial history of museum collecting practices and contains a color-coded
map of the various origins of the collection. These actions should not be taken lightly. European and
American museums with African collections have been struggling to update their displays in response to
Fred Wilson and Susan Vogel’'s respective interventions in this discourse in the late 1980s, but few
museums have succeeded, and many are still in the process.

Imagine Africa engages in what Barbara Kirshenblatt-Gimblett calls "a museology that includes elements of
self-critique and self-indictment" and that shifts from "the exhibit as a neutral vehicle for the transmission of
information" to putting "the museum itself...on display” (2006, p. 40). While this shift should be lauded, it is
not always an easy transition for museum visitors to make. Can the Penn Museum deconstruct its own
authority while engaging a new community of visitors?

Drawing on an 11-week ethnography conducted from September - December 2011, this paper considers
how museum space constructs museum authority, and alternatively, how Imagine Africa uses space to
deconstruct museum authority and build community. | also examine evidence of the grip of museum
authority on visitors' interactions with the gallery and explore how developing audiences has become critical
to the success of the project. In the end, this case study demonstrates that even in our participatory digital
moment, building community relationships is at the heart of communicating messages, whether as content in
museum exhibitions or as invitations to participate in the curatorial process.

Author(s):
Larry Strelitz
Charles Young

Title:
Exploring the Relationship between Social Networking, Social Capital and Subjective Wellbeing amongst
Rhodes University Students

Abstract:

There has been much debate and disagreement over whether the use of social network sites (SNSs) isolate
people and truncate their relationships or alternatively, provide beneficial connections with others. This
debate has been framed by a growing body of international literature which explores the relationship
between the intensity of use of SNS to the maintenance of social capital and in turn the relationship between
social capital and well-being/life satisfaction. It is an exploration of the triadic connection between SNS use
(in particular Facebook), social capital, and well-being that underpins our paper. Our research subjects are
Rhodes University students and has its roots in formal and informal discussions with members of the
Rhodes University Counselling Centre. These discussions revealed that students were increasingly
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presenting to the clinic with feelings of depression, isolation, and alienation. In relating these observations to
the afore-mentioned research concerns, key issues to be explored in the paper include: How, on the RU
campus does SNS use either contribute to or help alleviate feelings of isolation and alienation; do students
who use SNS experience smaller social networks and are they exposed to less diversity; how does the
intensity of SNS use relate to students’ experience of intimacy in their relationships; do students use
Facebook to meet students whom they have never met or rather to help cement existing off-line
relationships; what is the relationship between on-line and off-line relationships? These are issues that have
been explored in some of the international research but never within the context of South Africa with its’
class and race cleavages materially lived out and experienced in our educational institutions. Our data has
been generated through the administration of an online random sample survey of Rhodes University
students and has been analysed using Statistica Version 9. A multivariate statistical analysis has been
employed to describe the complex relationship between Facebook usage, demographic variables, social
capital and well-being.

Author(s):

Monika Unterreitmeier
Marlen Belafi

Katrin Etzrodt

Nina Haferkamp

Title:
Reality TV — Godsend or Trojan Horse? A Theoretical Reflection on the Popularity and Impact of a Popular
TV Genre

Abstract:

TV-programs which show non-fictitious and non-famous people managing their everyday lives, so-called
reality TV-programs (RTV), have become very popular in the recent years (Zubayr & Gerhard, 2008) —
especially within the audience aged between 14 and 49 (Linenborg, 2011). Simultaneously, there are critical
voices, which deplore these programs to be morally reprehensible and vulgar, because individuals would be
shortchanged for entertainment and anti-social behavior would be shown as normal (Linenborg, 2011).
Regarding this popularity within the context of a very critical opposition, the following questions arise: (1)
Why are these programs as popular as they are? (2) And what are their possible impacts on the recipients?

Recent studies, based on the uses and gratifications approach, give reasons for this fascination by pointing
out a bunch of rather global motives such as entertainment or boredom (e.g. Bratsch et al., 2006; Ebersole &
Woods, 2007; Frisby, 2004; Lundy, Ruth & Park, 2008; McQuail, 1994; Mead, 2005; Papacharissi &
Mendelson, 2007; Rubin, 1983). Considering these motives being too superficial, we argue in our talk that
there are more specific needs, which have to be taken into account (Maslow, 1987). For instance, Hill (2007)
and Theunert (1993) empirically evidenced recipient’'s need for evaluating their own situation by the content
shown in RTV. Therefore, RTV — regarded as a conglomerate of programs very different in terms of their
contents (e.g. family problems, money troubles) — offers an ideal basis for orientation (Schenk, 2007). Thus,
we suspect a close relation between RTV usage and the need for individual orientation. With regard to these
programs, orientation is given by being allowed to see behind the curtain into the private lives of people
similar to one’s own. Especially this similarity perfectly qualifies these persons for social comparisons. In
terms of this theory (Festinger, 1954) we assume, that the shown individuals with their specific attitudes,
opinions and performances serve as role models by presenting a standard for the recipient’s individual
behavior (Bandura, 1986; Festinger, 1954; Mussweiler, 2006; Schemer, 2007; Tesser, 1988). As a result of
observing, evaluating and comparing others’ performances with one’s own actual and future behavior
through modeling (Bandura, 1986, 2002), a possible impact of RTV on personal identity (Abels, 2010;
Eickelpasch & Rademacher, 2004) appears to be realistic and notable.

In our talk, we argue that empirical research needs to investigate these social consequences of RTV which
put the relation between media and audience, regarded as well-balanced, respectively the propagated weak
media impact (Frih & Schonbach, 1982) into question. Moreover, empirical results can serve the state
media authorities with reference to permission and control to critically reflect on private media’s program
offerings (Ritlewski, 2009) and support media-educational purposes.
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Title:
Broadcast Yourself! Examining the Influence of Watching Reality TV on Self-Disclosure on SNS

Abstract:

Privacy turns out to be an omnipresent topic throughout the mass media universe. In particular social media
such as social network sites (SNS) offer a compelling arena for non-famous people to publicly disclose
intimate information towards a large, mainly unknown audience. Based on the assumption that people adapt
their own handling of private information to other people’s behavior (Bandura, 1965), we ask which role
models these social media users have in mind when disclosing intimate details about their lives.

Previous studies have already proven a correlation between social media use, the handling of privacy
information, and watching reality TV (RTV) (e.g. Stefanone & Lackaff, 2009). This result supports previous
research on the motivations of watching RTV (e.g. Bratsch et al., 2006; Ebersole & Woods, 2007; Lundy,
Papacharissi & Mendelson, 2007; Ruth & Park, 2008) showing that viewers make use of the presented
behavior insofar as they consider the protagonists as possible role models for their own living situation
(Ferris et al., 2007). RTV with its high amount of disclosed private information offers a perfect basis for
gaining insight into the handling of private information by ordinary people. This comparison between media
protagonists and the audience’s own living style can be referred to Festinger's (1954) social comparison
theory, which postulates that people strive for comparing themselves with meaningful others if they are
uncertain about their capabilities, attitudes, and opinions. The comparison leads to a critical self-reflection of
one’s own behavior and might end in behavior modification. This transformation of behavior can be based on
Bandura’s social cognitive theory (1965), which postulates that the behavior and knowledge of individuals
can be directly related to observing others within different contexts. Referring to Burgoon’s (1982)
dimensions of privacy distinguishing between factual data (informational privacy) and more social aspects of
privacy (e.g. disclosure of emotions), RTV and SNS appear to address similar facets. We thus assume that
RTV can be considered as an influential agent of socialization for online behavior.

Therefore a quantitative online-survey with 203 social media users in which the frequency of RTV viewing
was related to the amount of disclosed private information on SNS was conducted. Also person-related
differences (e.g. motivation of self-presentation) and socio-demographic attributes were taken into account
as modifying variables.

By using structural equation modeling, we revealed that those users who frequently turn towards RTV (n =
65) disclose less private information on SNS. Moreover, we confirmed that a stronger motivation of self-
presentation is related to an enhanced disclosure of private information on SNS.

The study showed that television protagonists might rather have a deterrent effect with regard to the
handling of personal information. Those who regularly watch RTV disclose less private information on SNS.
This does not mean that television has lost its role as an agent of socialization with regard to privacy, but it
shows that viewers are much more reflective while watching the partially provoking RTV shows than we
initially expected.

Author(s):
Nico Carpentier

Title:
Class and the Construction of Ordinary Participants in Reality Television

Abstract:

The main objectives of this paper are to discuss a theoretical framework that does justice to the fluidity of the
subject position of 'ordinary’ participants in television programming, as representatives of the audience. More
specifically, the aim is to show how the relationist nature of its construction works within a specific reality tv
programme entitted Oh Oh Cherso. The theoretical framework will first discuss two major relationist
discourses that articulate the complex and multilayered subject position of ordinary people. The subject
position of ordinary people is firstly defined through a negative relation with societal elites. Secondly,
ordinary people are defined through the logics of class, where lower classes are (again negatively)
positioned against the middle and upper classes. Although both articulations feature in the Dutch Reality TV
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programme Oh Oh Cherso, it will be argued that this programme mainly focusses on a class-based
articulation of ordinary people, creating a distinction between the ordinary participants and their audiences.
The programme, which features a carefully selected group of young people on a party trip to a Greek island,
attributes specific characteristics to these participants, emphasing their limited skills, intelligence and
knowledge, and their lack of civilisation and refinement. They are for instance repeteadly confronted with
quiz-like questions which they cannot answer 'properly’, their substance abuse and sexual apetite is strongly
emphasised, and they are seen as disconnected from the local population and their culture(s). In this
programme, we can see the mobilisation of a wide range of very traditional lower-class articulations, which
transform the ordinary into ordinariness and which show that class, and its negative representations, has not
disappeared from Dutch society.

Author(s):
Luiz Peres-Neto

Title:
Conscious Consumption: Eco Bag’s Campaign in Sao Paulo City.

Abstract:

In the end of 2011, Brazilian supermarkets’ based in Sao Paulo has decide to stop the free distribution of
plastic bags in all shops throughout the city. This new situation was drawn to star up on the beginning of
January 2012, coinciding with Sao Paulo Foundation’s Day. To accomplish it a media camping using the
slogan “Let’s stop to suffocate the planet” were put in all supermarkets, and TV and Radio spots were done
as well. The message addressed to consumers defended that the responsible for environmental problems
should be shared between companies and consumers. In other words, following major theories of
environmental development we would need to change our consumptions habits to increase the Planet’s
protection. Nevertheless, all the media campaign has focused in only one part of consumer’s acts.
Considering this context, the aim of our research was to investigate how consumers received this campaign,
which perceptions they had on sustainability related with this particularly action. For that, 50 Semi-structured
interviews had been done in different places in Sao Paulo taking in care gender, social class and
educational background. In addition, the results of a longitudinal opinion poll survey made by an
independent market research Institute were incorporated to compare our outcome. We perceive that the
domain message were mainly receipted and appropriated by consumers as part of an ethical discourse as a
consequence of the fear to show the public display image as irresponsible citizen. However as poor or less
educated consumers are as fewer they articulate this “conscious” discourse. Particularly among this group
all the eco bag’s campaign were perceived as an important measure but also connected with some
strategies to increase upper class domain. We propose in this paper discuss these results under media and
consumer theories such as Baudrillard (2010) or Slater (2002) approaches among others cultural
sociologists.

Author(s):
Marc Caldwell

Title:
Talking About the Protection of Information Bill: The Notion of Conversation in Online News Forums

Abstract:

The concept of conversation is deeply embedded in the discourses that inform studies of media audiences.
While the concept came to be used almost analogously in studies of mass communication (or ‘old media’), it
came to be used more ‘naturally’ in the context of new media, and even more so in studies around the
advent of the communication technologies that are collectively referred to as Web 2.0. While it is assumed
that advances in social media will promote public and local conversations, and mainly technologically-driven
studies in the field continue to assume a direct relation between connectivity and conversation, too few
studies pay attention to the notion of conversation itself. Studies that focus on content analyses of web
content tend to ignore conversation as a mere medium of the opinions and ideas they attempt to extract.
While studies of online news production such as those in Paterson and Domingo (2008) seek to remedy
technology fetish in studies of new media by advocating an ethnographic approach derived from
anthropological and sociological traditions, they largely ignore questions of audiences and news
consumption.
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Again, it may be safe to assume that just as new media technologies have revolutionised practices of news
production, so to have they had their effect on practices of news consumption. The most obvious effect is
the trend towards audiences finding news online rather than turning to any of the ‘old media’. Another is the
phenomenon of public participation is news forums, even if most do so anonymously or behind the mask of a
pseudonym. Nevertheless, it remains a common assumption that these forums constitute conversation, but
little attention has been given to explicating the term itself in the new media context.

The “ideal of conversation” — imagined along lines of dialogical face-to-face interpersonal conversation made
popular through the sense-making work of the Habermasian notion of the public sphere — attained such a
dogmatic status in Media Studies that Michael Schudson (1972) was compelled to contest whether
audiences in particular, and journalism in general, actually engage in dialogical and interactional practices of
conversation; or whether, to cite Nancy Fraser (1990: 313), public conversations are in the main a
monological “discourse that consists in a solitary voice crying out into the night against an utterly
undifferentiated background.”

Accepting Julia Clare’s (2008) argument — drawing on Richard Rorty’s (1980) work among other sources —
that actual conversation is not limited to normal dialogic patterns, but includes monological and polylogical
patterns also, we may find sufficient warrant to contend that online news forums are in fact public
conversations despite tendencies to dismiss news forums as typically anarchic if not publically
‘dysfunctional’.

Ethnomethodological conversation analysis (CA) grew in opposition to a similar view once held in formal
linguistics that mundane conversation was unstructured, aberrant and hence unavailable to analysis. On the
contrary, early CA research found that ordinary talk-in-interaction was a cooperative accomplishment
between speakers, and followed largely conventional rules that could be empirically identified and analysed.
One of the most important discoveries Harvey Sacks made was that all talk is basically sequential, following
a rule of turn-taking.

By combining tools of network analysis with certain insights drawn from conversation analysis (without
necessarily adopting CA’s specific focus), one may study large corpora of news forums to explicate the
qualities that make these conversational activities, and to ascertain the content that occurs within different
conversational patterns.

This paper is a study of online reactions to the Protection of Information bill in three newspaper sites from
mid-2010 to the end of 2011. By using a network analysis informed by insights drawn from CA, and by
coupling this to an analysis of the various contents (e.g., opinions) associated with the different relationships
(e.g., friend, foe) and patterns of interaction found in the corpus, this paper seeks to explicate through a
study of interactional types the patterns by which news forums may be accepted as conversation.

Author(s):

Antonio Garcia Jiménez
Carmen Gaona Pisonero
José Carlos Sendin Gutiérrez

Title:
New media: uses and communication by adolescents. Prospects from digital natives

Abstract:

ObjectivesThe purpose of this paper is to highlight the plural perceptions about the pattern of use and
behavior of adolescents on the Internet and social networks, particularly in Spain. The explanatory model
introduced shows significant disparities in variables of gender, age and socio-cultural level.A qualitative
approach was chosen in the framework of a research project funded by Spanish national research plan
(Analysis of use and consumption of media and social networking among Spanish adolescents.
Characteristics and risk factors, 2010-2012). Its general objective aims to analyze and to address questions
related to the self-representation of the everyday uses of the Internet and social networks among Spanish
children and adolescents (12 to 17 years). In this sense, the project also highlights a range of risky
behaviors that develop in their relationship with the Internet, as well as detect and describe the different
routes of digital enculturation into such practices. BackgroundThis work is at the intersection of theories and
methodologies used by similar studies (e.g. at European level, the outstanding work by Sonia Livingstone)
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focused on the relationship between young children and the Internet. These studies, which tend to opt for
quantitative methodologies, but not always avoiding the qualitative perspective, focus on three basic axes:
uses, risks and family perspective.This study in particular and other studies in general have already outlined
a number of features, among which are: increasing use of social networks, decrease in the age of first
access, high level of multitasking activities, development of new models of privacy, the combination of online
and offline spaces, informational use versus content creation, etc. Methodology As part of its qualitative
approach, eight focus groups were conducted between the months of June and July 2011 at national level,
representing the adolescents enrolled in public and private secondary education (ESO) and High School. At
first stage, the results have been obtained from the following semantic fields: need, addictive, fun, loving
relationship, appropriate and inappropriate content, appropriate and inappropriate uses, education and
family control. Secondly, these results will be compared with other studies from the same geographical
context, and finally, will be compared with other international studies.ResultsBased on data collected, results
point at the importance of online relationships, the exposure to risks, and the increasing access and
consumption of audiovisual culture. Similarly, children between 12 and 14 years developed an evident
increase in contacts with strangers. At the same time, an increase in the perception of violent contents and
Internet risks in minors is detected. The analysis shows that the adolescents are aware of the existence of
risky contents and the various ways to control them, through technological tools or by other means.

Author(s):
Shubhda Arora

Title:
Audiences at Play: an Epistemic Inquiry into the Song ‘Kolaveri Di’

Abstract:

The discourse in communication studies has looked at audiences as active seekers of pleasure through
communicative play. This perspective has been talked about extensively by William Stephenson (1988)
through his play theory of mass communication. Stephenson refuted Freud who considered play to be an
unconscious, passive and an escapist defence mechanism. This paper furthers Stephenson’s understanding
of play in the present day of digitization and virtual technologies. The study proposes that the users of the
Internet (virtual audiences) get actively co-opted into the creation and recreation of media content through
play. Participative play on the Internet can be equated to what Caillois has described as Paideia (primitive,
pure play of carefree gaiety). Paideia in its new Internet avatar may manifest itself in the form of shares and
likes, posts and re-posts, comments and recommendations on content sharing and social networking sites.
This carefree act of pure play can be attributed to the absence of a proper regulatory framework on social
interactions in the cyberspace which in turn makes the play elusive and the players’ (audience) behaviour
very unpredictable.

Any individual with some access and working knowledge of media production and delivery technology can
find opportunities to participate. The study looks at this participation as play which provides participatory
communication pleasure (Stephenson, 1988) or in marketing parlance the shift from consumer to prosumer
is marked by fun. This concept of pleasure draws a close resemblance to the Adbhuta Rasa(curiosity) and
Hasya Rasa (joy) taken from the Indian theory of aesthetics (Rasas). Freud’s understanding of pain and
pleasure has been taken as the basis for this work where they have been conceptualized as two distinct
categories placed on the opposite side of a continuum with work appropriated to pain and play to pleasure.
This paper suggests that what may constitute work for content producers and marketers may constitute play
for audiences.

The study initiates an inquiry into the Tamil music video ‘Kolaveri di’ and its several adaptations which have
gone viral over the Internet. There are various replicas and indigenous versions which have flooded the
cyber space. Ordinary individuals with no proven track record in the music industry have taken to remaking,
reinventing and tweaking this song which has made the process truly participatory. The use of English
phrases and the generic theme of heart break which the song depicted became the cornerstone of its global
appeal. The creators of these versions indulge in the fun and frolic of mixing and morphing the voice and the
lyrics.

Theorizing ‘Kolaveri di’ through the lens of play theory can come under heavy criticism because work and
pleasure cannot be understood in binaries and the line between them is fuzzy. Also, that which may be
classified as pleasure by an individual may constitute work and pain for some other. Apart from this, there is
a possibility that some individuals may derive pleasure from work but this idea has not been taken into
consideration.
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Title:
“Crazy Fans?”: Conflicting Identities of Nigerian

Abstract:

It has been shown that the English Premier League (EPL) is the most popular and widely viewed sports
programme in the world. In the past decade, the viewing of this League has become a special entertainment
for the Nigerian public. Due to the rise of satellite television broadcasting in the country, Nigerians, like
people in other parts of the world now follow live transmissions of these football events. Every weekend,
many Nigerians, young and old, male and female, gather in front of television sets in beer palours, special
viewing centres or in the comfort of their rooms to watch the English clubs perform. This interest has
generated huge revenues for both the English Premier League and the main satellite television providers
(especially SuperSports, on the DSTV platform, owned by the South African based Multichoice Company).
The use of this mediasport has gone beyond entertainment and is generating communities of identity. Apart
from ethnic and religious identifications, the major clubs of the EPL are now providing platforms of
identification for the Nigerian viewers. Thus, Nigerians proudly identify themselves as fans of Man U (the
Red Devils), Chelsea (the Billionaire club), or Arsenal (the Gunners). One of the main issues explored in the
field of sports media is identity formation. Sports fanship derives from a deep identification of oneself with a
given sports club. Among the areas of identity explored in sports media is nationalism. It has been found that
sports can generate a sense of nationalism among people of a given country. Indeed, nationalism can be the
primary reason for consumers of mediasports to care about an event that otherwise they would not know
anything about. In line with this strand of research, this paper explores the seeming contradiction between
the high level of identification of some Nigerians with the EPL, a Football League belonging to the country’s
former colonial masters. Does this identification represent a form of north-south cooperation, a bridge of sort
uniting people from these different polarities, or is it a new form of colonialism, whereby the colonies ape the
colonial masters? Working from the audience perspective, a survey of Nigerian viewers of the EPL in the
southern Nigerian city of Port Harcourt was carried out. The survey was aimed at eliciting an audience self-
evaluation. Do these Nigerians see themselves as crazy fans or as active participants in the modern world
where the old colonial barriers have been dismantled? The study touches not only on the motivation for the
use of the EPL by the Nigerian fans, but more importantly tries to see how the mediasports’ consumers
reconcile the seeming contradiction between their national identity on the one hand and their strong
identification with the English Clubs. Data collection and analysis is still ongoing. It is hoped that this study
will help to shed academic light on the issue of national identity and identification with foreign sports clubs.
Keywords: Mediasports; sports audience; Nigeria; English Premier League; Satellite television; Franship;
Identity

Author(s):
Marie Grusell

Title:
New views of Advertising? An Explorative Study of Youth Attitudes Towards Commercials in Sweden 2011.

Abstract:

This study aims to investigate contemporary views and uses of advertising among youth in the everyday life.
Commercial advertising is today an integral part of the contemporary Swedish social culture. In fact,
commercial messages are far beyond the boundaries of regular advertisement media. They permeate public
spaces throughout society, and in many ways the lines have become blurred between commercial
messages and other forms of societal information. This change has happened in a relatively short time. In
the 1970s in Sweden, mass media advertising was restricted to the print press; commercials on radio and
television or, for that matter, in schools and hospitals, were virtually non-existent or not allowed. The
attitudes in society toward advertising were negative, at times even hostile. However, during the last
decades something has happened, and the attitudes on advertising are gradually changing. Previous
international research shows that public opinion towards advertising has changed from a suspicious view
towards a positive duality (Bauer & Greyser, 1968; Zanot 1984; Andrews 1989; O Donohoe 1995; Shauvitt,
Lowrey & Haefner 1998; Grusell 2008).In light of the radical reconfiguration of the social culture in recent
decades due to new media technologies, such as the Internet, cell phones and social media it becomes
especially interesting to expand and to deepen the understanding of how young people express themselves
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in relation to traditional and non-traditional advertising media. The views on advertising are therefore a very
interesting area to study. In this case, particularly young peoples views on advertising becomes vital, since
studies have shown a difference in advertising views between young and old people (Grusell 2008).Although
traditionally advertising research has emphasized strategic application rather than critical analysis, the field
has increasingly come to recognize the ambivalent, complex and dynamic relationship towards advertising
(Grusell 2008). The starting point for this paper is a national survey of the Swedish views on advertising
(Grusell 2008). Based on this quantitative data this study aims to go deeper and investigate this question by
analysing results of qualitative interviews and focus groups with young people in the age group 16-29 year.

Author(s):
Thomas Wiedemann

Title:
The German-Turkish Film from the Perspective of the German Cinema Audience

Abstract:

This paper focuses on the reception of the German-Turkish film in Germany and explores patterns and
motivations of the cinema audience as well as the creation of a transcultural space through the attention to
the offered media content.

The focus on this specific communication, considered as a conversation between South and North, can be
explained on the one hand due to the huge number of ethnic Turkish among the German population. Today,
nearly three million people with Turkish migratory background live in Germany; the question about their so-
called integration is an ongoing public debate which underlines the importance of thinking about transcultural
identities. On the other hand, the past decade has generated many triumphant German-Turkish film
productions handling the clash of the two cultural spaces — from Head-On by Fatih Akin and When We
Leave by Feo Aladag to Almanya by Yasemin Samdereli (with over one million viewers one of the most
successful films in the 2011 cinema box office in Germany).

The case study presented in this paper is based on the audience’s focused uses and gratifications approach
which assumes active and functional media use as theoretical point of departure (Katz et al., 1974). In
particular, Denis McQuail's (1983) four motivation dimensions to explain the audience’s attention to a
specific medium (information, entertainment, integration, and identity) served as a framework and guided the
research design. In order to learn why German-Turkish film productions are consumed and how their content
is interpreted, | conducted several focus groups with selected audience members (both native Germans and
persons with a Turkish immigration background living in Germany).

The findings show that new German-Turkish films play an important role in Germany’s cultural exchange:
The audience without a foreign cultural background considers its consumption as a way to get to know and
to understand a cultural sphere, which belongs to its own country, and to enter in the (otherwise often
inaccessible) everyday life of its neighbours. The audience with Turkish roots stresses the integration
capacity of German-Turkish films. Picking up its own life story and presenting its cultural adaptation process
to a broad public are perceived as an indication for having become an accepted part of German culture.
Summarizing, the conversation between South and North via German-Turkish film productions serves the
purpose to build a new German identity which represents more than only one cultural space.

Katz, E., Blumler, J.G., & Gurevitch, M. (1974). Utilization by the Individual. In J.G. Blumler & E. Katz (Eds.),
The Uses of Mass Communications. Current Perspectives on Gratifications Research (pp. 19-32). Beverly
Hills: Sage.

McQuail, D. (1983). Mass Communication Theory: An Introduction. London: Sage.
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Title:
"Logospeak” - brands and South-North conversations

Abstract:

IAMCR 2012 South-North Conversations
Anthea Edalere-Henderson

Section - Audience

“Logospeak” — brands and South-North conversations

One of the ways global communication flows have been unevenly favourable to the North has long been
exemplified by the staggering nature of mainly American advertising available through satellite and cable
networks in the Caribbean and Latin America. Indeed, in a free recall exercise conducted amongst young
Jamaican children, participants island wide were able to recollect significantly more global brands —such as
Tommy Hilfiger, Puma, Microsoft, Geico, Nintendo, Calvin Klein — than local ones; by a ratio of 4:1, much of
this through exposure to television advertising. However the findings of the 2005 study also indicated
children’s keen awareness for local trademarks; the best recognized corporate symbol of those tested was
for the local soft drink beverage Bigga. Pepsi came second in recognition.

Although the brand symbol recognition study gives fillip to the concept of cultural imperialist effects, it also
shows that home-grown commodities such as Bigga and Mothers can be effectively branded to become part
of a local market’s linguistic system. Brands can be made to “mean” something — and they can be made to
mean something that resonates with a specific context or milieu. Moreover, today’s global digital information
platform provides an almost unlimited audience for the dissemination brand symbols — teaching us about the
products or services these symbols point to, but also informing us of the particularist, ephemeral attributes
that are structured around them.

This paper aims to explore some of the ideas that Jamaican children articulate about brands and the
significance of brands in daily life — in their own words. Additionally, the paper argues that effectively
structured local and regional brands can become a potent aspect of the global “commodity language”
system, drawing on inflections of meaning that are culturally informed, thereby contributing to the South-
North conversation.

Keywords: Anthea Edalere-Henderson; brand advertising, brand recognition; commodity language system.

Word count: 300+
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Title:
MOBILE INTERNET: PERSPECTIVES FROM THE STAKEHOLDERS

Abstract:

Mobile internet represents a major new trend in communication technologies use and consumption, but few
evidence exists that confirms claims of novelty and social change in association with this technology use.
This paper characterizes the use of mobile internet in a southern European country and associated patterns
of use, focusing both on users’ profiles, forms of access, motivations to use and most popular activities
undertaken via this technology, from a diffusion of innovations and social adoption of technologies
perspectives, and tries to compare mobile it with fixed access to the internet in order to validate possible
transformations that point to new social configurations.

We seek to understand the way stakeholders perceive and characterize the European context of mobile
internet. The depicted study involved a qualitative stage consisting of a set of interviews with mobile
communications industry representatives and market research community in the country. These interviews
were analysed in Nvivo, leading to the following eleven main categories that are explored throughout the
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paper: smartphones in Europe, mobile internet in Europe, users profiles, obstacles to the spread, forms of
access, forms of use, motivations to use mobile internet, limitations of smartphones, apps, digital divide VS
digital union and predictions for the future, as well as several subcategories forming a tree categorization.

According to the data collected, mobile phones’ sales are decreasing in Europe and worldwide but on the
other hand smartphones are having an exponential growth which leads to the democratization of internet
access via mobile devices. As a consequence of this, it is believed that mobile internet access will soon
exceed the fixed one. Mobile internet users are multiplatform, they exploit all the possibilities of mobility and
they are spending less time on computers. The main obstacles to the spread of mobile internet are the high
prices of price plans and there is still a lack of information and knowledge regarding the service. Mobile
internet users are developing new online surfing behaviours based on apps and less in browsers and social
networks represent a very high share of internet traffic through mobile phones. With mobility, “dead time” is
turning into useful time and users are more likely to be available to try new services and analyze products.
Innovative services concerning geolocation, consumerism, share and relationships are growing and it is
necessary to highlight that mobile internet allows calling and texting, which can turn telecommunications
companies into the role of Dump Pipes.

This exploratory design raises questions in relation with mobile internet access and its social consequences,
and provides interesting indicative research results relevant for future research in this area.
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Title:
The Journalist as “Audience” and “Worker”: results of empirical research with freelance journalists of Sao
Paulo

Abstract:

This article presents the results of empirical research with freelance journalists from the city of Sdo Paulo,
involving quantitative and qualitative research methods (quantitative questionnaire, interviews and focus
group) and the theoretical-methodological from the Reception Studies and Ergology . It is a theoretical and
empirical approch, whose developments have been the subject of the Research Group “Communication and
Work”

Studying the journalist from the frame of "class-who-lives-of-work" and make a study of reception with these
workers, allows them to understand the discourse on social work and communication relationships that they
build in the world of work.

One of the goals of this proposal is the understanding of the journalist as a subject worker and receiver, and
not only as a transmitter of news.. This approach reveals about professional values and situations which
make up the action of the journalist as a producer of journalistic discourse, ie the quality of their work.
Furthermore, it is a subject that, for the production process news, such as that which is experienced in all
privileged communication process, the entire circuit culture / communication, making choices.

We consider the centrality of the world of work at the reception of the media, ie, interactions resulting from
the world of work collaborate to the point of view from which the social subject is related to the social world.
The work becomes the place where social identities are defined, from the expression "what you do?", being
the place where people often construct their subjectivities. The reception from the world of work shows how
changes in the labor act concretely in daily life, subjectivity and how they manifest in the sphere of cultural
consumption.

The research shows how, from the reception, the journalists reveal from which place they talk about the
world, the society and the own work. The reception is revelead as the moment par excellence “to talk about
work”. When talking abour the other’s work, the journalists are confronted with their own work and reveal, in
his discourse, values and dramas of real activity of communication and work.
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Title:
Circulation of Brazilian telenovela in the audience sphere: the usage of Twitter

Abstract:

The main goal of this paper is to analyze the circulation of the Brazilian telenovela (a kind of soap opera)
named Passione (Rede Globo, 2010) in the audience sphere, more specifically on Twitter. This analysis is
done under the convergence phenomenon perspective (Jenkins, 2008), which changes the logic used by the
media industry structure and the way the consumers/users/viewers understand and process the received
content. Although the focus had been Passione’s consumers performance, Twitter proved to be extremely
suitable to the convergence study as it gathered both audience and media producers in the same platform.
In that sense, the analysis was taken in three different observation periods, which were composed by daily
tweet examinations in two different lists: hashtag #passione and the profiles related to the telenovela. Each
message was copied and categorized according to the kind of content (related or not to the story); presence
of conversation; links and types of profile (consumers, celebrities or fake ones connected or not to Rede
Globo or Passione). The total amount of tweets analyzed was 16.338. This study on Twitter was the starting
point to realize how the facts presented on a fictional TV story are discussed and reframed by the audience.
The results indicate that the consumers used Twitter widely to spread their points of view and expectations
about the telenovela and his opinions about the characters. This platform represented a fast and functional
communication channel for people express their opinions about the media products consumed, as the
current Brazilian TV broadcast system doesn’t allow this immediate feedback from the public/audience. It
was also possible to verify that Rede Globo, in turn, used Twitter mainly to circulate its oficial contents,
especially through the links to its websites. At the same time, the conversation on Twitter took place most of
the time among consumers as an attempt to chat with famous profiles, official or fake, in a constant
reference of the telenovela on this platform.
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Title:
La percepcion de la audiencia sobre las noticias espectaculo en las cadenas espafiolas: ¢es conciente la
audiencia del sensacionalismo en las noticias?

Abstract:

La lucha por la captacion de audiencia como un valor comercial ha generado un nuevo panorama televisivo
con el rompimiento de las fronteras entre los géneros y la hibridacion de contenidos y formatos. Los
informativos televisivos de actualidad diaria han entrado en esta dinamica productiva, por lo que las grandes
cadenas televisivas, tanto del sector publico como el privado, han transformado la estructura del informativo
convirtiéndolo en un espacio de informacion y de entretenimiento a la vez.

El ejercicio publico de informar se ha visto amenazado por los imperativos financieros. EI macrogénero
informativo se ha combinado con el macrogénero entretenimiento, adoptando también elementos del show
y de la ficcién. Este fendmeno se ha visto reflejado no sélo en la inclusién de noticias intrascendentes y de
informacion con encuadres sensacionalistas dentro de los telediarios, sino también en la alteracion de la
forma de la noticia, que ha ido mutando hacia a una informacidon con tonos dramaticos, emotivos y
espectaculares.

Page 21




No obstante, estos cambios frecuentes en la presentacion y en el contenido de la informacion emitida en los
telediarios repercuten en la percepcion que posee la audiencia sobre la cadena, sobre el programa
informativo y sobre los hechos que estan aconteciendo a su alrededor. Esto sucede sin que el espectador
sea conciente de la influencia que ejerce la informacion espectaculo en su proceso de toma de decisiones
democraticas.

Esta comunicacion pretende mostrar como los espectadores espafoles perciben el grado de espectaculo
en la noticias, traducido en un andlisis de lo que opina la audiencia sobre el aspecto formal de la
informacion, como el uso de efectos de video y edicién o la inclusiéon de imagenes impacto, asi como
aspectos relacionados con el contenido, como la seleccion informativa emotiva, la presencia de estrategias
como la dramatizacion, descontextualizacion y fragmentacion de los hechos, entre otros elementos.

Este estudio es el resultado de una amplia investigacién sobre el espectaculo informativo en las cadenas
generalistas espafiolas y su incidencia en el espectador. Asi, esta comunicacion esta dirigida a presentar
los resultados mas importantes de un analisis cualitativo, a través de la técnica de focus group, sobre la
percepcion que tiene la audiencia de la calidad del contenido de la informacién emitida por los telediarios
espafioles de las cadenas privadas Antena 3, Cuatro, Telecinco y La Sexta, y de la cadena publica TVE1.

La metodologia cualitativa utilizada en esta investigacion nos ha permitido comprobar que la informacion
televisiva puede influir al ciudadano, generando cambios en su comportamiento sin que éste sea
plenamente conciente de la situacién. Es por esto que nos preocupa que la tendencia de los telediarios
hacia el infoshow no permita que las audiencias puedan diferenciar entre los espacios de opinién vy la
informacioén objetiva, entre las noticias presentadas de forma melodramatica y las que no. Una audiencia
mediada por el sensacionalismo no puede formar una opinién publica libre sobre lo que le acontece.

Author(s):
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Title:
Towards an appreciation of indigenous television programmes among the Kenyan audience

Abstract:

The last couple of months have seen a tremendous shift towards a more locally oriented programme menu
on Kenyan television. This has further been precipitated with the government demanding that local stations
have at least 40 percent local programming on their radio and television stations. The latest media research
findings by Synovate (2011) reveal that the Kenyan audience is moving towards an appreciation of more
local content. There is evidence that audiences prefer locally produced fare, but a little of that has been
offered over the years in Kenya.

In Africa today, there is a general acceptance of programming on television that is thematically African in
way or another as compared to western programming though this has not always been the case. In Kenya
for example, 90 percent of programming in the 80s and 90s came from abroad, with most of them coming
from the United States and Britain. This dominance of western content in Africa was viewed by some
African content developers as a means of western cultural imperialism and a number of them have tried to
fight this by producing African content.

Kenya currently has about 18 television stations and those that have taken a leaning towards local
programming especially at the prime access and prime time are doing much better in terms of audience
viewership and ratings. Synovate Kenya records that most households today are tuned to channels that offer
local/African drama, movies, comedies and a varied number of genres of programming that have a local
angle. The question then begs, why this sudden shift towards an appreciation of local content that for a long
time was not given much attention? This paper attempts to answer this question by seeking to understand
the Kenyan television viewing audience and their changing tastes and preferences. It also presents the
reasons for the preference as highlighted by segments of the audience members of local television
programmes. It argues that the ‘South” finally has something to say in the form of television content, in what
has largely been viewed as the powerful western world’s domain and that local content though still a work in
progress in some cases, has a receptive audience.
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Title:
Media, Celebrity, and Makeover: An In-depth Examination on the Influence of Media and Celebrity on Young
People’s Decisions to Have Cosmetic Surgery

Abstract:

There is a growing trend among young people worldwide to undertake elective cosmetic surgery for better
physical appearance (American Society for Aesthetic Plastic Surgery [ASAPS], 2009; Kwon, 2009; Scanlon,
2005; The Liposuction Resource Center [LRC], 2009; Tian, 2004). This phenomenon raises researchers’
attention because cosmetic surgery is inherent with risks —it usually starts with a healthy patient but the
surgery itself may cause physical or psychological damages for that patient (Marcus, 2007). Media are
believed to be the culprit for the increase of young people’s interests in having cosmetic surgery (Delinsky,
2005; Henderson-King & Brooks, 2009; Sperry, Thompson, Sarwer, & Cash, 2009; Swami et al., 2008). In
recent years, researchers and media critics highlighted one particular aspect of media influence for young
people—celebrity influence (Maltby & Day, 2011; Swami, Taylor, & Carvalho, 2009). They mainly focus on
the influence of entertainment celebrities and argue that entertainment celebrities in the media are often
portrayed in a glamorous light—with physical attractiveness and socially-idealized standards of beauty
(Swami et al., 2009). Exposure to these entertainment celebrities in the media is likely to motivate young
people to model the celebrities and thus decide to have cosmetic surgery.

In this study, we investigate the roles that media and entertainment celebrities play in young people’s
decision to have cosmetic surgery. The data come from in-depth interviews with a sample of 25 young
adults, who have undertaken at least one type of elective cosmetic surgery. Findings show that media form
the main source from which young people acquire information about entertainment celebrities and cosmetic
surgery. Young people tend to attribute entertainment celebrities’ career success and romantic love lives to
having attractive appearance. Desiring similarly successful career and personal relationship, they felt
compelled to pursue better look by having cosmetic surgery. We also found that young people who had
gone through one type of elective cosmetic surgery demonstrated high interests in having other types of
elective cosmetic surgery.
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Title:
The public and the constitution of celebrities

Abstract:

This paper aims to discuss the constitution of celebrities in the contemporary society, considering the role of
audiences in the recognition of the status of some famous people. We assume that the rise of a celebrity
doesn’t happen only from gifts and talents inherent to a person, but from the interlocution between this
person and the public which recognizes her as worthy of value. In order to highlight this point, the paper
discusses the concept of public which guides this work and how it can be appropriate for the celebrity’s
studies. Then, we seek to analyze the configuration of a public in the context of the retirement of the soccer
player Ronaldo Nazario de Lima, worldly known as Phenomenon.

The text starts from the idea that the public is not an entity that exists a priori, but it is made from the
relationships established between people and a celebrity. According to John Dewey (1954), in The public
and its problems, public contextually emerges from the way people are affected by certain social
transactions and respond to this affectation. It's between the act and suffer that public is configured. When
people are affected by the experience of celebrities, they set a public and position themselves in different
ways: either to praise their glories, or to mourn their setbacks or even mock their failures.

At the time of Ronaldo’s retirement as a professional soccer player, many subjects have expressed their
(different) opinions in relation to this event (fans, journalists, athletes and other celebrities), in many places
(in everyday conversation, in letters to newspapers and magazines, in comments on YouTube and social
networks). Considering this broad universe of manifestations, we analyze those which were expressed in
newspapers and magazines as well as comments posted on YouTube. We recognize that this is a limited

Page 23




snip since it is difficult to apprehend the social place of the people. Nevertheless, we consider (and the
analysis confirms) that the positioning expressed in those places are a promising locus to investigate the
constitution of celebrities.

The analysis reveals a positive hegemonic image of Ronaldo. However, this soccer player does not evoke a
unanimous recognition, which discloses some contradictions of this public face (ROJEK, 2008). We believe
that, although he does not arouse a unanimous emotional devotion (WEBER, 1979), the “gifts of body and
spirit” perceived and recognized in the image of Ronaldo configure him as a charismatic celebrity. These
gifts weave a symbolic network which consolidates the image of Ronaldo and help us to understand the
strength of this personality from the point of view of the public who recognizes him in the contemporary
social scene.

Author(s):
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Title:
Measuring and Understanding Audiences in a Complex Media Landscape: New methods and resources to
investigate audiences

Abstract:

Both societies and individuals are transforming their media consumption strategies as a consequence of the
fast technological evolution regarding ICT and the Internet. New windows for accessing media content are
being opened under an accelerated path, leading to alternative ways of receiving and sending messages. All
these processes are challenging the way audiences and societies are researched by scholars and
practitioners worldwide. While the number of new media Internet users is still growing, the routes described
by those individuals are getting more diversified and complex. Consequently, research methods related to
the mass communication period are not per se sufficient to understand how the media landscape is
transformed, developing and most of all experienced nowadays.

This panel presents a selection of methodological contributions gathered in the course of the COST Action
‘Transforming Audiences, Transforming Societies’ (funded under the EC Framework Programme 7). The
main goal for this session is to provide the attendees with knowledge about how audience measurement
devices and techniques are answering to the challenge of dealing with a changing social and technological
environment. Market researchers and public opinion analysts need to provide users as well as operators
with accurate data about media consumption. At the same time, the urgency to better understand the
purposes and motivations of media users is growing to complete a deeper knowledge about how they build
their relation with media content. Dialogue between quantitative and qualitative approaches is presented in
this panel as a must for contemporary audience research, so that the evaluation of methods and strategies
turns into a relevant matter.

Papers included in this session are providing a wide perspective on what is being done in the field of
audience research nowadays. With presentations coming from four different continents, this panel also aims
at providing the opportunity to draw comparisons of the different methodological approaches on the
international level.

The topics of study are also bringing diversity to the session, as contributions will move from the motivations
for using mobile technologies or the effects of media reception of pirate radio stations to the analysis of the
social repercussion of promotional campaigns to promote environment-friendly lifestyles. A focus on the new
methods developed to assess how online digital media is completing a multi-perspective approach to the
panel.

All in all, this panel presents an updated view on current research regarding new media audiences. It
focuses on the way scholars and practitioners are approaching objects of study currently ongoing deep
transformations.
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Title:
The role of digital media in young people’s everyday life — listening to teen’s voices

Abstract:

As several studies show, the media, and more particularly digital environments, play an important role in
children and young people’s daily life. The way they communicate, access and share information has a
major impact on their socialization process, being also a challenge to schools and families. At a time of
strong technological development, it is essential to promote further development of new capabilities that
enable young generations not only to access technologies but also create and produce, and make a critical
use of various resources that are now available.

This paper intends to discuss the perspectives of a group of young people aged 12-16 about the
opportunities, risks and challenges of using digital media and how these means impact their lives, at home
and at school, and their relationships with friends and family. As researchers in the communication field, we
are interested in focusing the analysis on the communicative flow by studying if digital media, in particular
social networks, facilitate and improve young people’s communication with the others and if they are
communicating better. We are also interested in studying the kind of communication they produce and the
information they exchange through the digital means. In this sense, the young people’s role as audience and
as consumers or users and their role as producers will be both analysed.

In short, this paper will examine the potential of social networks to empower communication, to promote
critical producers and to foster citizenship as essential media literacy competences.

The data was collected through a questionnaire applied to about three hundred students attending the third
cycle of basic education in a school in the North of Portugal.

This study is being conducted by a research team from the University of Minho, Portugal, in the scope of a
research project titled “Creative Schools” funded by the National Strategic Reference Framework (NSRF).
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Title:
Imagining and Engaging Social Media Users at BBC Arabic

Abstract:

This paper draws on a collaborative ethnography that focuses on how networked audiences in the Middle
East and its diasporas make use of social media platforms provided by the BBC Arabic Services -
sometimes as an alternative platform of debate and resistance to those made available by its rivals
Aljazeera and Alarabiyya and also as way to advance its BBC World Service geopolitical objectives in the
region. The paper sets our extensive analyses of users and uses of social media interactive platforms in the
context of: (i) the production dynamics of the online newsroom, (ii) the BBC World Service's remit to foster a
'Global Conversation' using social media. Using the BBC Arabic 'Have your Say' (Nugtat Hewar) programme
as our in-depth case study, the paper examines the gap between how users are imagined by the producers
and the realities of their participations in debate (in terms of nature, scope and diversity of debate). It also
assesses the extent to which audiences/users/publics (and the overlaps between them) engage in
conversations in the Arab World and in their diasporas; resist the discourses of BBC Arabic news; and are
enabled to set alternative (to BBC and other Arabic news organizations) agendas of debate. The paper
draws upon empirical evidence from participant observation of the Nugtat Hewar newsroom, interviewing of
BBC Arabic staff, as well as, content and traffic monitoring and analysis of the website, the programme and
related social media platforms during 2011. We discuss the opportunities and constraints using social media
for intercultural dialogue, the limitation of the BBC's attempts at intervening in the Arabic media sphere, and
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the mediation of Arabic audience by the BBC. The research aims to contribute empirically and theoretically
to the ongoing debate about the democratic potentials of social media as platforms for global conversations.
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Title:
Science Communications in Health Knowledge for Elderly -- Creating iPad Interactive Media to Promote
Learning Motivation

Abstract:

With the coming of aging society, more and more elders have different media use behavior, learning
motivation and information needs because of their aging mental and physical functions as well as abundant
life experiences. However, health education materials designed for elders in all levels of authorities
concerned are still limited especially in the disease that threatens our elders’ lives dramatically—Cancer.

In traditional media studies, elders are not the center of audience research, people ignored them who also
has the right to access media. Therefore, this study will take elders’ media use behavior, mental and
physical situation into consideration. According to the literature review and observation, iPad will be chosen
as a transmission platform due to its ease of use. The digital content will be designed as an e-book including
topics such as cancers formation, causes of cancers, and prevention of cancers. The purpose is to present
the information of preventing cancer according to elders’ reading preferences through interactive multimedia
e-book.

The design of our e-book will be different from traditional health education materials, which are dull and
lacking interaction. The final product of our study will combine several multimedia such as text, audio, video,
picture, graph, and animation as well as provide interactive functions for elders to learn adaptively according
to their learning motivation, learning process, and preferences. The finished e-book will be examined by 10
elders for test to evaluate the communication effect.

The end of this research, we hope to explore how elders’ media using behavior and message receiving
process. In addition, we try to find out the answer that is iPad a one of ideally medium to solve digital divide
between younger and elder generation.

Author(s):
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Title:
Kolaveri’ (Murderous rage) Phenomenon: What's going on? The song that went viral: An etymological,
exploratory and theoretical investigation

Abstract:

Today ‘Kolaveri which means ‘murderous or killer rage’, is a familiar word, to most of the internet surfers,
who are at ease in the terrains of YouTube, Facebook and other social networking websites. This paper is
an etymological, exploratory and largely a theoretical inquiry analyzing the video ‘why this kolaveri di' as a
viral phenomenon and examining the ‘audience’ for the same. While it is easy to, dismiss ‘kolaveri as a fad
or trivial episode, it is hard and injudicious to ignore the ‘buzz’ it has created ever since the music video got
leaked in October 2011, followed by the official release of the video on 17" November 2011. The remixes,
re-creations and adaptations of the video have lead to a chain of ‘kolaveri mash-ups as well. The paper is
hence born out of questions, essentially to understand this frenetic viral phenomenon. All the probing
converges to uncover and reflect on one central question that is relevant to the theme and purpose of this
paper which is ‘Why the audience did, what they did?’ and are there any theories or explanations that can
answer this question? The study begins with an etymological introspection of the word ‘kolaveri attempting
to comprehend how the video of ‘Tamil — South Indian’ origin, gained soaring popularity in the online space.
This section also examines the semantic shift of the word ‘kolaveri and the construction of meaning of the
loaded term with a negative connotation by the audience. The second part of the study, applies Stuart Hall’s
‘encoding-decoding’ model. Since the ongoing process of signification and inter-textual usages of ‘kolaveri
is also symptomatic of active engagement of audiences with the syndrome, audiences cannot be reduced to
have merely ‘decoded’ what was ‘encoded’ for them. This ambiguity opens up doors of inquiry, in the lines of
analyzing audience by exploring the link between digital media, biology and culture. Consequently, this is
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followed by the application of ‘Memetics’ or the ‘Meme theory’ offering interesting insights on ‘viral memes’,
the ‘copy-paste’ and ‘mashup’ syndromes. The final part of the study can be looked at as the converging
ground in understanding the transcendence and triumph of ‘kolaveri di’ beating the North-South divide and
becoming a viral rage.
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Title:
Theorising resistances to entertainment education interventions on HIV and AIDS in South Africa

Abstract:

The entertainment education strategy has been described as the "viagra" of health communication.
However, very little research in communication has focussed on resistances to entertainment education
interventions especially from a reception perspective (Signal & Rogers, 2006). This research is a subaltern
reception study, premised on cultural studies, which investigates the consumption of Tsha Tsha by socially
situated South African youths at the Alice campus of the University of Fort Hare. It seeks to identify the locus
of power between Tsha Tsha, a television text produced using the entertainment education strategy, and
youth readers whose marginal existence (black, Xhosa speaking youths from township and former
homelands background studying at a former disadvantaged university) and cultural baggage provide raw
materials for the re-production of the television text. Using Cultural studies and more particularly Stuart Hall's
Encoding/decoding model (1980) and the social contexts of consumption (South Africa, the Eastern Cape
and the Alice Campus of the University of Fort Hare) the study analyses and accounts for differential
readings of the television text. The study concludes that although entertainment education interventions are
produced using third generation entertainment education principles (Tufte, 2005), their messages are not
unproblemmatically received by black and Xhosa speaking South African youths. Audience discourses,
which are by themselves in a continuous form of flux and deeply intertwined with the contexts of
consumption, provide raw materials and fresh lines through which oppositional readings to the media
discourses are negotiated.
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Title:
Facebook use amongst college going students of India

Abstract:

In this study, we describe the facebook use behavior of a segment of college-going Indian youth. A survey of
455 students showed that they spend on average 1.6 hours a day on facebook. Male and female students
do not differ significantly in spending time on facebook.

The female respondents tend to be more ‘connected’ than their male counterparts. Despite showing more
connectedness, female students tend to be choosier while accepting friends’ requests than their male
counterparts. Factor analysis yielded five major gratifications the student-users seek while using facebook:
Relationship maintenance, User-friendliness, Relaxation, Connecting with old friends and Social interaction.
Three of the five factors were significantly correlated with number of hours they spend on facebook.

Wang and Mowen’s (1997) self-schema of separateness and connectedness was used to relate students’
personality traits with facebook use behavior. This study did not find a significant difference between the two
personality traits on the number of hours spent on facebook. The student-respondents also do not differ
significantly in terms of number of friends on facebook, number of friends they are regularly in touch with and
number of friend requests they have ignored on facebook.

The self-schema of connectedness and separateness was also used to relate students’ personality traits
with each of the five gratifications sought from facebook. Except Relaxation no significant difference
between the two personality types was found on the other gratifications factors (relationship maintenance,
user-friendliness, connecting with friends and social interaction.) Users with the connectedness self-schema
use facebook for relaxation more than the users scoring high on separateness.
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Title:
Adolescents’ Media Habits and Leisure Diet in the Digital Era

Abstract:

This paper presents the main results of a study about young people’s consumption of media contents in the
digital era, focusing on adolescents’ leisure and media habits or “diet”. The study is part of a wider research
consisting of a PhD dissertation about adolescents’ consumption of television serialised fiction, carried out
within the GRISS research team of the Universitat Autbonoma de Barcelona (Autonomous University of
Barcelona) and a frame project founded by the Spanish Ministry of Education and Science (ref.: SEJ2006-
10067).

The current digital era offers new scenarios of media consumption to audiences, because of different and
complex processes, e.g. digitalization and convergence, globalization, cross-media, media hybridization,
commercialization of leisure and new multimedia skills of the audiences (Prado, 2003; Caldwell, 2004;
Spigel & Olsson, 2004; Carlsson, 2006). This is especially true for the young audiences, who have been
born and grown up in a complex multimedia environment.

Current teenagers are an active audience, mediated childhoods who live in a changing media environment,
multitask users and multimedia consumers who usually practise a media bedroom culture (Arnett el a., 1995;
Keddie & Churchill, 1999; Drotner, 2000; La Ferle et al., 2001; Livingstone et al., 2001; Villa & Vittadini,
2005; Ekstrom & Tufte, 2007; Jordan et al., 2007; Vanderwater & Lee, 2009). Media consumption is just one
of the multiple leisure activities that adolescents have access to. Hence leisure and media diets have to be
analysed together and compare with each other.

The research presented has consisted of a reception study carried out in Catalonia (Spain) through both
quantitative and qualitative techniques. Several aspects of young people’s leisure and media diets have
been investigated, such as teenagers’ spare time habits, their media preferences, the time they spend
consuming different media, their preferences about audiovisual genres, or the use or functions they attribute
to different media. During the first phase of the study, a sample of 239 teen high school students, aged 15 to
18, answered to an online survey. During the second phase, three focus groups were carried out.

The triangulation of quantitative and qualitative data allowed classifying the main results about young
people’s leisure and media diets in two big categories. On one hand, teenagers’ leisure time and activities
were identified and analysed. On the other hand, media diet was investigated through different elements,
such as media equipment available at home and in adolescents’ personal space (e.g.: bedroom) and the
characterization of several media uses and consumptions. In particular, three media have been analysed:
the Internet, the mobile phone and television. Among the main results, the importance of peer group in
teenagers’ leisure time as well as the core role of the Internet and the mobile phone in teenagers’ media diet
must be emphasized.
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Title:
Understanding our Stories: How Fijians perceive representation of minorities in Shortland Street

Abstract:

Fiji, one of the larger island countries in the Pacific, imports most of its entertainment programming in
English, from countries such as the US, Australia, UK and NZ. However no show commands the same
attention as Shortland Street, the oldest soap opera produced in New Zealand (NZ), which is the longest
running entertainment program on Fiji's national television. For the last two decades, Shortland Street (SS)
has aired five days a week in Fiji. Presently it airs in the 8:30-9:00 pm slot on FijiOne, the main national
channel in Fiji.

One of the reasons SS got the prime time slot was its emphasis on inter-racial issues. Many of the
characters in the medical drama are Maori and Pacific Islanders. In addition, many nationalities other than
NZ are represented, such as Australian and English. This paper examines how the population in Fiji
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responds to the representations of minorities, especially Indians and Fijians in the show. More importantly, it
explores if Fiji's population considers its depiction on the show accurate? How do Fijians compare
representation of migrants from developed countries, to migrants from developing nations, such as Fiji and
India.

While there are many studies done on American programming, and various audiences around the world,
there is a paucity of research on Pacific audiences. In the absence of any entertainment programming
which directly reflects Fiji or Pacific culture, foreign programming becomes the main platform and reflection
of identities, which the audiences use to make sense of their lives. SS is especially attractive because many
Fijians either have families in NZ or are contemplating migrating to the country.

This paper attempts to examine the socio-cultural impact of SS, through a focus group interview in Fiji, a
nation that claims one of the largest and oldest following of the show. A unique feature of the focus group
was its diversity, of socio-economic status, and educational background among the participants. Some
questions asked in this study were: Is the portrayal of Indo-Fijians and Maori characters in SS realistic?
How do you compare representation of Indians with English characters, on the show? How is intercultural
marriage represented on the show? Are images of Indian women on SS accurate?

Findings reveal that not only are there a range of readings among the audiences but that they vary across
socio-economic lines. However, participants of all the strata are very aware of rapidly changing cultural
values that though visible in Fiji, are more acknowledged in SS than any shows from Fiji or India.

This paper has the potential to reflect both on understanding a nation/self via foreign programming and how
a developing nation is represented in a TV show produced in a developed nation. Of a great relevance here
is the introduction of an Indian character in the show, which opened up scenarios to deal with inter-racial
issues. The analysis, mainly grounded in theoretical concepts like uses and gratifications, coding and
encoding (Stuart Hall), will also focus on hybrid identity as reflected in evolving cultural values.

The paper is also informed by author’s stay in Fiji for over three years.

Author(s):
Weiwen Chung

Title:
The Cognitive Life of Media

Abstract:

The Cognitive Life of Media Wei-wen Chung Abstract This paper, as part of our decade-long project
on the intertwined relationships among mind, body, context and media (Chung, & Chen, 1987; 1993, 2005,
2010), focuses upon how the media contributes to cognitive tasks (e.g., information gathering, analysis,
etc.), which have been traditionally accounted for by the working of the mind and thus called for a
psychological explanation, with the media relegated to a rather passive role in spite of its ubiquity in the
modern society. We contend that the media, should be more appropriately considered as part of our
cognitive apparatus, or as Clark and others (Clark, 1996; Clark, 2003; Clark, 2009) argue, are the extended
mind, and should receive the same research attention as the mind in the study of cognitive tasks. This view
of media echoes the recent turn toward artifacts such as media in a challenge to the dominant Cartesian
conception of human action, which foregrounds the explanatory power of the mind. As far as the media are
concerned, the recent seismic change on the media landscape, especially the advent of interactive and
locative media (Farman, 2012) has also given rise to a new class of media and in my opinion compels a
paradigm shift in media study. The first part of this proposal proposes a list of potential cognitive
functions which may be facilitated by the media, namely, (1) to enhance biological cognition such as
memory, (2) to perform epistemic functions which pre-process information thus reducing the cognitive load
of the biological mind. (3) to provide more flexible and powerful cognitive functions which overstep the limits
of the biological mind, (4) to provide cognitive scaffold for human action. Consistent with our long-standing
theoretical posture that the nature of everyday practice emerges out of the dynamic interactions among
body, context and artifacts, however, we hasten to note that the cognitive functions listed above cannot be
considered as the taken-for-granted property of the media. In contrast to the mainstream view of media,
which is characterized by an essentialist conception of media, we believe that the cognitive functions of the
media are situated in context and may vary across tasks and contexts. It follows that what the media can do
cannot be examined in isolation with other entities in the system. Thus the second part of this paper will
examine how the cognitive functions of media vary with contexts and tasks. To illustrate this proposed
approach to media, this paper will use wayfinding, one of the daily cognitive tasks, as a case to demonstrate
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what types of media may be involved, what cognitive functions they may perform and the extent to which
contribute to work in tandem with body, mind and context in the task.
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Title:
The online brand ecosystem and web brands seduction process on new media audiences

Abstract:

Recent research in the field of consumer behavior has showed a growing interest in the study of the concept
of attention as determinant to better understand the process in which individuals engage with different
communication processes, namely in the field of advertising. New ways of getting consumer attention are
under intense development and everyday companies try to find better ways to communicate and get closer
to the costumers. Actually, the World Wide Web (www) is the most used channel to reach large audiences,
exceeding Television and Newspapers in volume of investment made in advertising. However, despite the
amount of money invested, the effectiveness of online advertising is hard to measure in terms of return.
Recent studies had found that (1) users avoid looking at advertising displayed on the World Wide Web; (2)
users actually look at brand logos that appear online, but as strategic process that enables them to avoid the
logos or ads, and (3), especially with online video, research has shown that only some characteristics - less
brand, entertainment, pulsing brands - are effective on video. It seems that, in an online communication
process, less brand presence could be better. This paper explores the hypothesis that some brands promote
different levels of perceived intrusiveness, and that is mainly dependent on the ecosystem where the brands
were created. Web brands, like Amazon, eBay or Google, and social media brands, like Facebook, Twitter
or Linkedin when promoted on the web are perceived as part of the online ecosystem and not as advertising,
providing a new way for structuring information in both online and offline communication ecosystems. This
paper also explores the possibility of web brands (brands that live and were created in the online ecosystem)
providing more awareness and increase credibility to brands that were not born in the online ecosystem, but
try to take advantage of the online ecosystem. The use of the Facebook or Linkedin brands to promote
mobile phones is a clear example of this kind of process. Our research will use eyetracking methodology to
validate both hypothesys.

Author(s):
Shimon Fridkin

Title:
Predicting the Audience That Receives Scientific Information from Television, Online and Printed Materials:
A Decision Tree Algorithm

Abstract:

Objective: This study was designed to predict the audience that receives scientific information from
television, online and printed materials based on demographic characteristics and attitudes towards science.
Methods: The study targeted 206 respondents that participated in the 2010 General Social Survey (GSS).
This survey conducts basic scientific research on the structure and development of American society with a
data-collection program designed to monitor societal change within the United States and compare the
American findings to that of other nations. The study items were composed of socio-demographic
characteristics such as age, gender, income, education and the respondents' attitudes towards science.We
used a machine learning approach - Decision Tree Analysis with CRT growth criteria to predict to predict this
audience. Findings: Findings indicated that the most important explanatory variable predicting this audience
is respondent's education.This is followed by age of respondent, the respondent's attitudes pertaining to the
necessity for scientific research and government support. For the respondents who received school
education only, education is the only significant predictor in receiving scientific information from television,
online and printed materials. Of the respondents who received school education only, 62% receive scientific
information from television. For respondents who received education beyond their schooling, the next best
predictor is age of respondent. For respondents ages 44.5 or younger, age is the only significant predictor in
receiving scientific information from television, online and printed materials. Of those respondents, 57%
receive scientific information from online materials. For the respondents ages 44.5 and older, the next best
predictor is attitudes pertaining to the necessity for scientific research and government support. Some 42%
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of those respondents who moderately agree with the necessity for scientific research and support by
government receive scientific information from television and 45% of those respondents who disagree,
strongly disagree and strongly agree with the necessity for scientific research and support by government
receive scientific information from printed materials. Conclusion: The study's findings demonstrate the
potential value of utilizing strategies with greater sophistication for designing and providing meaningful
information based upon audiences that receive scientific information from television, online and printed
materials.

Author(s):
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Title:
Twit for Tat: Media citizenship, resistance politics and the politics of representation on the SABC

Abstract:

This paper considers the concept of media and citizenship in relation to the politics of representation on the
South African Broadcasting Corporation (SABC). It examines the ways in which a group of audience-
members negotiate and reflect upon issues of representation on SABC2s flagship soap opera, 7de Laan and
argues that dominant understandings of the conflicts over the legitimacy of who is represented, by what
means, by whom and for what purposes structures community within local political-economic conditions.
7de Laan is a multi-lingual, multicultural soap opera that is broadcast during primetime on weeknights. The
soap opera is one of the SABCs big success stories, consistently topping the audience ratings for its
timeslot. It also enjoys a massive crossover appeal with audiences from across the social spectrum tuning
in to watch. Audience members regularly engage with the soap opera in the public sphere through letters to
the editor for newspapers like Beeld, on call-in talk-shows on radio stations such as Radio sonder grense
and Jacaranda 94.2 and also on micro-blogging social networking site, Twitter. Following the Twitter-
hashtag, #7delaan, conclusions are drawn about the conditions within which a media-minded public can
emerge and organize itself in relation to the relative power of utopian and dystopian rhetoric about
citizenship as represented on the SABC. Arguing that the growing use of the Internet — and in particular
social networking sites — are creating new spaces for networking individuals, this paper utilizes Twitter’s
micro-blogging as a means to think through some of the theoretical and practical consequences of the
Internet for ethnography. The paper concludes with a discussion of the ways in which micro-blogging about
television representations allows us to rethink the relationship of media to citizenship in relation to South
Africa’s post-apartheid multicultural landscape.

Author(s):
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Title:
The Web as an Audio Receiver: Are People Listening to Radio on the Internet?

Abstract:

Many studies have been demonstrating that audiences are more and more fragmented and all mass media
are losing readers, listeners and viewers, since Internet is changing the consumption of mass messages. In
what concerns radio, it could be said that there is a general hope that people move to Internet and listen to
radio broadcast by connecting the streaming available on websites of the radio stations. Although there are
still not enough studies on these audiences, there is a suspicion according to which people have not
assumed the web as a new audio receiver yet.

Taking this intuition as a starting point, this paper aims at presenting an exploratory research on the way
people are (or are not) listening radio on the web. Within a wider project on ‘radio in the Internet frequency’,
this study will be based on the results of a questionnaire to be applied within university students in Portugal.
The purpose is to inquire a sample of students to better know their listening habits.

There are, in fact, many questions driving the necessity of knowing audiences behaviour and uses of radio
websites: 1) who listen to traditional radio broadcast on Internet? 2) When? While surfing in Internet? While
working? During what kind of work? 3) Do people usually download audio contents? 4) Do people still
search for news reports or only for music and other entertainment products (humour, for example) when
listening to radio?; 5) What kind of stories should audio-on-demand have available?
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Although university students are not the barometer of radio audiences, this preliminary study is understood
as a departing point for a deep reflection on the future of radio reception and on what it should be produced
to fit at least youth expectations.
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Title:
Influence of Sexual Orientation in the Appreciation of Lesbian Narratives

Abstract:

This study observed the effects of explicit sexual orientation in Appreciation by using a mixed qualitative and
quantitative methodology in a complementary way: quantitative data provided information about general
magnitudes of the influence, and qualitative data helped to confirm and give explanations about those
observed effects. The study sought to know if there were differences in the meaningfulness (Appreciation) of
lesbian world based narratives depending on whether audiences were homosexuals or heterosexuals.

Appreciation is a concept just recently addressed by media reception scholars. It has been defined by Oliver
and Bartsch (2011) as an audience’s response concerned with meaningfulness of the entertainment
experience; with the moral legacy or gratification obtained from it. It is close to aspects such as significance,
internal impact, reflection, personal relevance and/or life-learning derived from the consumption.

In order to find answers for its main research question, this study performed two kind of data collection
(quantitative and qualitative). Both shared the same stimulus materials: two 15 minute complete stories (sad
and happy ending) created from scenes of the TV lesbian world based show The L-Word.

For the quantitative study, there were created two online applications containing instructions, the movie itself
(1 or 2), and a questionnaire. Participants were randomly assigned to one of the two movies. After watching
the narrative, they filled the questionnaire. Appreciation was measured by 5 items upon Likert scales of 5
grades (learning, reflection, internal impact, signification and personal relevance). Female participants were
166 heterosexuals and 29 homosexuals; males were 76 heterosexuals and 43 homosexuals. Statistical tests
at an inferential level were applied.

Qualitative data was obtained by means of in-depth interviews, which were recorded, transcribed and
qualitatively content analyzed later. Participants were 30 homosexuals and 30 heterosexuals of both sexes
equally represented (15). They watched two lesbian narratives. Nevertheless, after watching each narrative,
they were interviewed. Open-free opinions about the enjoyment of the experience were first elicited by
interviewers. Later, they were asked about the above mentioned aspects that define Appreciation.

Quantitative and qualitative data were analyzed separately: independent results were obtained from the two
studies. They were later confronted. Main results show that homosexuals of both sexes manifested stronger
reactions to lesbian narratives than heterosexuals of both sexes. Homosexuals reflected upon the stories (t=
-2,101, p= .036), were internally touched by them (t= -4,482, p= 0.05), assessed their meaningfulness (t= -
5.095 / p= >.001) and found them to be of personal relevance (t= -4.705 / p= >.001) in greater proportions
than heterosexuals. Appreciation of these narratives was globally stronger in homosexuals than in
heterosexuals (t= -4.145 / p= >.001). On the other side, qualitative analysis revealed that these stories
elicited Appreciation on the majority of participants (homosexuals and heterosexuals of both sexes). It also
showed that Appreciation was not specifically related to the homosexual world represented by the narratives
but to general human value and concerns.

Oliver, M.B., Bartsch, A. (2011). Appreciation of entertainment. The importance of meaningfulness via virtue
and wisdom. Journal of Media Psychology, 23(1), 29-33.
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Mobilizing the Gay Bar: Grindr and the Layering of Spatial Context

Abstract:

Over the last five years, the longevity of the gay bar has been a popular subject of media speculation, with
Over the last five years, the longevity of the gay bar has been a popular subject of media speculation, with
many bloggers and journalists predicting the gay bar’'s imminent decline due in large part to the proliferation
of Grindr and other so-termed “digital cruising” applications: geosocial networking platforms targeted toward
queer men wherein the mobile device’s GPS technology is used to present the profiles of other users ranked
in ascending order of distance from the primary user.

Media discourse has positioned these applications as in competition with the space of the gay bar,
hypothesizing patronage of gay bars is in decline because applications such as Grindr offer sufficiently
similar capabilities for facilitating uncoordinated social and sexual encounters between queer men, albeit
while allowing users greater autonomy and flexibility in generating the contexts within which these
encounters arise. By rendering legible the homoerotic possibilities of heteronormative or un-sexualized
spaces (such as straight bars or train platforms), many fear applications such as Grindr will simultaneously
render the gay bar obsolete.

However, by drawing upon approximately ten months of participant observation conducted primarily within
the city of Philadelphia — both over the platform itself as well as within the space of the gay bar — the notion
that applications such as Grindr primarily operate as a distinct space that threatens to disintermediate the
gay bar is problematized through an exploration of the ways that these applications are used in conjunction
with the gay bar.

Within the space of a gay bar, Grindr and other such applications are used to clarify openness to social
interaction, utilize alternative communicative channels for social interaction that mitigate threats to face, and
to provide a point of triangulation prompting interaction with unknown others; across the spaces of multiple
gay bars, these applications are used to surveil patronage at proximate gay bars, establish familiarity with
these bars’ patrons, and to provide a means for extending the context of the gay bar come closing time.

As such, the conceptualization of Grindr and its related applications as digital spaces in competition with the
physical spaces provided by the gay bar is overly simplistic, as these applications are oft used in conjunction
with and as a means of augmenting the experience of the gay bar. Rather, these applications allow for the
layering of both digital and physical social contexts in ways that give rise to new affordances made available
only through their symbiotic interaction with the space of the gay bar.

Author(s):
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Title:
Ce que nous apprend une ethnographie des médias du quotidien chez les africains urbains pauvres

Abstract:

Je souhaite vous présenter les résultats d'une enquéte de 4 années dans les bidonvilles de Nairobi et de
Dakar, sur ce que les individus et les ménages font effectivement des médias, dans leur vie quotidienne. Au
départ, il s'agissait d'un simple travail empirique sur les usages et la réception de ces technologies de
communication de plus en plus présents dans les environnements domestiques, dans les banlieues
d'Afrique. Rapidement, dans ce lieu privilégié d'observation qu'est la ville-taudis d'Afrique (ou cohabitent,
avec tension, I'ancien et le nouveau, le local et le global, la quéte individuelle de survie et le besoin de
groupe, le formel et l'informel,etc.), la démarche ethnographique a rapidement permis de documenter, de
fagon inédite, les mécanismes par lesquels les transformations technologiques s'imbriquent dans les
dynamiques culturelles et sociales, et reconfigurent profondément les rapports que les individus ont entre
eux et avec leur environnement de vie. Avec une approche interactionnelle et partant de la vie quotidienne
des populations, mes données empiriques mettent en évidence des formes de médiation médiatiques
(spatiales notamment) qui ne sont pas celles habituellement décrites par les études meédiatiques qui
focalisent sur des problématiques d'interprétation ou de consommation des programmes ou des
technologies diffusés. Les objets et les communications médiatiques du quotidien, incorporés dans le tissu
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individuel et domestique (sur le corps et ses postures, dans les territoires physiques et économiques de
proximité), sont relevés au sein méme des processus profonds qui caractérisent la sociabilité ordinaire en
Afrique péri-urbaine : resserrement et délocalisation, formalisation, re-configuration des rapports hommes -
femmes, etc.Enfin, analyser de facon fine les émergences socio-médiatiques dans ces zones en mutation
d'Afrique devient une occasion de mettre a I'épreuve nombre de catégories avec lesquelles les Sciences
humaines et sociales, et les Sciences de la Communication en particulier, analysent les rapports entre les
médias et la société. Par ailleurs, ce travail tente une nouvelle approche de la communication, de la
technologie et de la question urbaine africaine, par le comparatisme qu'il déploie entre deux grandes villes
du continent (Dakar et Nairobi), et aussi par le fait qu'il propose une perspective africaniste nouvelle de faire
de l'anthropologie et de la sociologie des technologies modernes. Par rapport @ mon pays d'origine, le
Burundi, c'est la premiére fois qu'un chercheur empirique local se propose d'investir simultanément deux
terrains africains autres que le sien....
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Title:
Communicating Climate Change in the UK

Abstract:

Climate change is arguably one of the key political, economic and social issues facing the human race in the
21st Century. Expert predictions relating to climate change are extremely bleak with some arguing that
global temperatures are likely to rise by about 3°C by 2100, ranging from 2°C to 5°C (Stern, 2009). The
global rise in temperature in the coming decades will bring with it increased instances of flooding, drought
and volatile weather patterns. This will have a significant impact on basic water supplies and food production
especially if, as predicted, the world’s population increases to around 11 billion people by 2050. Climate
change will have an impact on all.

This is led many to argue that much more educational activity is required if global citizens are to be
persuaded to change their lifestyles and promote more sustainable forms of living. Many commentators look
to the growing importance of the media as the key forum for debates about climate change with, it is hoped,
increasing information and knowledge likely to impact on public opinion and, ultimately, behavioural change.

Indeed, climate change is more than the transformation of the physical world in reaction to nations emitting
CO2 into the air and the resultant warming of the earth’s atmosphere. Climate change is seen as an
ideological concept, especially in contemporary societies where media bombard us with climate change
messages on a daily basis — via billboards, in newspapers, on TV and film and, especially, over the internet
— and where various ideas and opinions are expressed and exchanged. ldeas related to climate are
intimately linked through cultural meanings to personal and collective identities.

The main aim of the paper is to evaluate the effectiveness of climate change messages in promotional
campaigns and the media in the UK. We undertook a series of interview and focus group meetings with
young people, aged 16-24, in the UK detailing how their lifestyles change and develop, while supporting this
work with interviews with communication professionals, policy makers and politicians. Effectiveness of
climate change messages was measured in two ways: 1) Representation -and the degree to which
promotional campaigns and other media messages provide information relevant to young people, and; 2)
Mobilisation - To what extent can promotional campaigns and media messages play a positive role in the
mobilisation of young people towards more sustainable lifestyles?

This articles draws on findings from the UK research undertaken with Indian colleagues and funded by the
Indian and UK UKIERI project to provide a geographical and social range of viewpoints and opinions on the
issues under question.
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Title:
Western Audiences in the Face of Distant Suffering: A Call to Bring Moral Psychology to the Table.

Page 34




Abstract:
(498 words)

In her seminal work “Regarding the Pain of Others”, Susan Sontag observed that “being a spectator of
calamities taking place in another country is a quintessential modern experience”. Much has been written
about what it means for Western media audiences to get confronted with visuals and narratives of
humanitarian disaster in the Global South. The most significant scholarly contributions in this field revolve
around issues of empathy, pity and morality (e.g. Boltanski, 1999; Tester, 2001), and their relationship with
different modes of representation of humanitarian disaster (most notably Chouliaraki 2006, 2008). However,
only few empirical efforts have been undertaken that capitalize on this rich theoretical landscape and only a
handful of studies explicitly put their empirical focus on Western audiences’ responses to and interpretations
of mediated mass suffering in distant lands (see Hdijer, 2004; Philo, 2002; Seu, 2010). This scarceness of
more systematic empirical explorations has allowed widespread notions on how audiences allegedly
respond (or fail to respond) to distant suffering to remain unchallenged. For example, while frequently
encountered in both public and scholarly discourse, the Compassion Fatigue thesis, which describes a
desensitization in audiences as a result of a constant flow of de-contextualized and simplified depictions of
distant suffering (Moeller, 1999), has yet to be addressed empirically.

In this theoretical paper, we argue that in order to advance our understanding of what media depictions of
the suffering Other do to Western audiences — and what the audience does to them — there is a need to turn
to knowledge located outside of media and communication studies. In particular, this paper explores the
potential contribution of insights from social and moral psychology. Here, we encounter an extensive body of
research on “moral emotions” such as pity, empathy and compassion (Haidt, 2003; Goetz, Keltner & Simon-
Thomas, 2010; Dijker, 2001). We show how these concepts might be applied to instances of suffering that
are mentally and geographically far removed — instances in which the victims lack “material solidity” up to the
point where “the [suffering] other is, in a profound sense, not present in the world” (Tester, 2001, p. 79).
Furthermore, experimental studies are reviewed on moral emotions as triggered by stimuli properties,
focusing on characteristics of the victim (e.g. Dijker, 2010) or the number of depicted suffering individuals
(Kogut & Ritov, 2005; Slovic, 2007). Particular attention is paid to psychological research on how perceived
closeness (Loewenstein & Small, 2007), or “one-ness” (Cialdini, Brown, Lewis, Luce, & Neuberg, 1997)
between the observer and a victim can moderate emotional and behavioral responses.

These general insights on what makes people care and act are discussed with respect to their significance
to the specific case of witnessing mediated mass suffering. The paper asks how findings from social and
moral psychology can advance the body of literature on Western audiences as confronted with mass
suffering in the developing world. It thereby aims to both enrich the discussion in the field and also to
develop a future research agenda to explore the issue of Western spectatorship of suffering.
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Title:
What Do Children Want? Children on the News Media Coverage of the 2011 Japan Disasters

Abstract:

Almost two decades ago, famous media studies scholar George Gerbner wrote:

For the first time in human history, children are hearing most of the stories, most of the time, not from their
parents or schools or churches or neighbors, but from a handful of global conglomerates... (1994, p.40)
These are media conglomerates, and their impact on the lives of children around the globe is still on the rise
(Calvert, 1999; Lievruow & Livingstone, 2006) for a variety of reasons ranging from an increase in availability
and a decrease in price of media devices to a greater burden of parents’ work and therefore diminished
opportunities for children-parent interactions (Korhonen & Lahikainen, 2008; Nathanson, 2010). Television
especially has contributed to exposing children not only to events that can be commonly encountered in their
surrounding settings but also to events that are not habitual for their immediate proximity, and not only to
issues that can be easily understood by them but also to issues that are not readily comprehensible for them
(Buckingham, 2000; Gotz, Lemish, Aidman, & Moon, 2005). The ways in which children view the world, and
the ways in which children come to articulate the relationship between self and world (Korhonen &
Lahikainen, 2008, p. 148), are often mediated through television news, and these interconnections have led
scholars to formulate the concept of “mediated childhood” (Livingstone, 1998).

Although the media provide a means for children to find out about what happens closer to them or farther
away from them, as well as a framework for children to interpret what happens, “children tend to be
marginalized by the news media” (Joseph, 2007, p. 289). Children are rarely mentioned in the news reports,
and when they appear in such news stories it is in postures of victims of crimes, for example in cases of
murdered children or missing children. Children’s voices are almost never present on television
(Goonasekera, Huang, Eashwar, & Guntaro, 2000), as children are very rarely directly interviewed or
indirectly quoted by reporters, even in cases of events that pertain directly to them such as launching a film
for young audiences (Joseph, 2007). The idea that “children barely figure on the radar of the news media” is
supported not only by “the conspicuous absence of children” either as characters or as speakers in news
reporting (Joseph, 2007, p. 189) but also by the low percentage in numerous nations on all continents of
children’s programming that is information-oriented rather than entertainment-oriented (Lemish, 2007;
Asamen, Ellis, & Berry, 2008; Bryant, 2009).

Starting from these observations, that the media affect children’s views, yet the media (in particular
television news) rarely reference or take into account children’s voices, the present study aims at conveying
children’s views and voices in regards to mediatized events and issues. The article examines opinions of
children in the United States, Germany, Sweden, Brazil, and Cuba in reference to the ways in which media
accessed by them depicted the events (earthquake, tsunami, and threat of nuclear meltdown) occurring in
eastern Japan in March 2011. The data discussed in this article was gathered through an age-appropriate
questionnaire encouraging writing as well as drawing administered to preadolescent children 7-13 years of
age. In prompting children to discuss and to draw what they know about the events that happened in Japan
in 2011, how they learned about these events, and what roles the media (especially television) played in
their understanding of these events, the researchers pursuing this study hoped to hear not what various
other key players such as producers, parents, or scholars want, but what children want. In uncovering
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children’s perspectives on the mediatization of the 2011 Japan events, the researchers strived both to
document what children think about media coverage of such events and to forge a space where
documenting what children think becomes a legitimate scholarly (and mediatic) endeavor.
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Title:
Why Literal Meaning Meaningless: Communication Norms and Implicit Theories in Audience's Information
Processing.

Abstract:

Research Question & Significance: The ineffectiveness of communication is widely debated. One confusing
finding is that why identical information leads to different effects (e.g. Why the same advertisement would be
either regarded as informative or exaggerative? Why same persuasive stimulus is effective in student
textbook format but does not work in newspaper?). Extant literatures strive for informational, contextual and
individual factors which impair the persuasiveness. However, how does audience's brain work to interpret
identical information in various ways? The studies in this underlying mental mechanism are rare. Current
research addresses the issue from psychological perspective. The work here may also contribute
communication study that the weak effect from mass media while stronger effect from other medium format
is the "product" of audience's information processing in brain.Theoretical Background: The authors propose
that rather than the literal meaning of information, the communication norms and their pragmatic implication
exerts influence in persuasion as well. Communication is theoretically guided by normative principles that
are applied both by communicators in transmitting a message and by recipients in comprehending it (Grice,
1975; Higgins, 1981; Schwarz, 1994). Information sender and audience may expect communication as
informative, truthful, modest and not exaggerate (Wyer, 2004). The pragmatic intentions of communicating
behavior, in this regard, are to inform or persuade me respectively. Such norms are gradually embedded in
long term memory as implicit theories taking the form of cognitive schema which influence comprehension,
memory, inference and response generation. People's interpretation of incoming information depends on
which implicit theory is activated. If contextual cue fires up the implicit theory of informativeness (e.g.
Professor's lecture, knowledge from textbook etc), audience may form a presumption that the information is
informative and communicator tries to notice me something new. As a result, further elaboration continues
and positive evaluation prevails. On the other hand, if people are primed that the message is persuasive or
exaggerate (e.g. Advertisement's claim, sales promotion etc), they may consider that somebody want to
persuade me and change my belief. So they avoid deeper processing of information and trigger out negative
evaluation.Predictions: Our prediction of ambiguity communication effect is that 1) for information conveyed
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by mass media format (news paper, TV news, promotion, advertisement), implicit theory of persuasiveness
and exaggeration is activated. Audience will generate relevant "self-defensive" expectation and makes
communication ineffective. 2) if information is provided by non media format (teacher's lecture, textbook,
encyclopedia etc), implicit theory of informativeness and novelty dominates. So audience is more welling to
accept the information.Research Design: To test the psychological mechanism, controlled experiment are
planned. The design logic is 1) test the existence of two kinds of implicit theories; 2) the corresponding of
influence of implicit theories. Experiment |: Replication of former research. This study is to reconfirm that
identical information has different effect. IV1: stimulus; IV2: different media (textbook vs news paper); DVs:
informativeness rating; persuasiveness rating; evaluation of the information.Experiment Il: To test the
existence of implicit theories. Because implicit theory constructed latent variable, it must be manipulated and
use indirect measurement to test its influence. Different from last experiment, participants do not attend any
forms of different media. They just encounter "plain" information. However, they undergo subliminal priming
that the "plain" information is either informative or persuasive. Participants are grouped into two batches.
One is to read news paper for 20 minutes while the other is to read a textbook for same time. This procedure
is the priming of respective implicit theories. After that, both batch read "plain" information, rate their
informativeness and persuasiveness, then at last make overall evaluation. By our argumentation, news
paper primed batch rates the "plain" as persuasive while textbook primed regards the "plain" as informative.
The existence of implicit theories is tested in this case.Experiment Ill: To test the combined influence of
implicit theories. An interactive design is made 1V1: Implicit theories priming (this time, two batches are
primed in four levels. They read instructions that a) news paper is informative b) news paper is persuasive c)
textbook is informative & d) textbook is persuasive); 1V2: different media format (news paper vs textbook);
DVs same as above experiments. A 4X2 design is ready. The interaction effect is that if news paper is
primed as persuasive and later read news paper, then participants rate lower in information. If textbook is
primed as informative nd later read textbook, then participants rate higher in information. However, if
subjects primed that news paper is informative or textbook is persuasive, a reverse result is made.
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Title:
“Does it Really Matter, or...? An Exploration of the Meaning Children and Young People Make of Internet
Related Risks”

Abstract:

A major concern of parents, teachers, politicians and researchers are some of the risks children and young
people are exposed to in their everyday usage of Internet. In recent years, researchers have identified a
number of risks that children may be exposed to, such as giving out personal information, being exposed to
pornography, hateful or violent content, bullying, unwanted sexual comments, and being contacted by
strangers that they later may choose to meet (e.g. Hasebrink et al., 2008; Livingstone et al. 2011;
Medietilsynet, 2010). Internet is also a great resource for children, so there are dilemmas in restricting
usage. Norway, which is the country of our study, has been defined as a high use, and high risk country (e.g.
Livingstone and Haddon, 2009).

Despite the important research performed by the EuKidsOnline network, there are gaps in the knowledge
about how children themselves understand and cope with what they find problematic or unpleasant on the
net. As the above authors note ’little is known of how children evaluate websites, determine what is
trustworthy, cope with what is problematic and respond to what is dangerous” (s. 5 Summary of
EuKidsOnline: Final Report). This paper aims to explore what the children themselves define as risky or
dangerous and what discourses they draw on to discuss this. Also we are interested in how discussions
around risk and safety probably differ with age, and also gender.

This paper is based on the twelve focus group interviews (with 9-10 year olds, 12-13 year olds and 15-16
year olds) we performed in November/December 2011 in some Norwegian schools regarding children’s own
perceptions of risk. We also collected essays/responses to open questions about children’s daily use of
Internet, and what they regarded as fun and not so OK from pupils in the two oldest age groups. Children’s
own construction of risk may differ from or nuance the above-mentioned risks. For example, the children
distinguished between “teasing”, which was something friends did to each other, and bullying, which could
be the same actions and messages sent by someone who was not defined as part of the circle of friends.
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Title:
Political Cartoons: Urdu Press during General Elections 2008 in Pakistan

Abstract:

This paper presents a framing analysis of cartoons published by the Urdu press of Pakistan regarding
various issues of General Elections 2008 in Pakistan during Pervaiz Musharraf regime. In addition, the
researchers, through in depth interviews of the cartoonists of daily Jang and Nawa-i-Waqt, explore the
cartoon policy of the newspapers, trends of practice and choice of the issues to draw. Political cartoons are
an integral part of Urdu press of Pakistan, not only because of providing factual satirical representation of
the political issues but also due to their visual nature and effectiveness. Cartoons of Daily Jang and Daily
Nawa-i-Wagqt are popular and as comic visuals offer a more tangible look at the issue, understandable for
anyone, no matter the age or literary skill. General Pervaiz Musharraf, as dictator, followed the tradition set
by the ancestor Generals to prolong the rule by using various types of elections (Referendum, Local Bodies
and General Elections) as tactics. Elections 2008 happened to be the last of this chain and despite all
possible efforts by Musharraf to establish a coalition government to support his illegitimate rule, public
pressure forced him to leave the Presidency. The study exercises framing analysis to examine the cartoon
coverage of General Elections 2008 and the techniques practiced by the cartoon journalists to shed light on
various aspects of the issue. It investigates the creative dimensions of the art, pressures on free practice of
carton journalism and the sources of inspiration for the comic artists.
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Title:
Mythological Figures, New Heroes in Superhero Movies (Marvel Comics).

Abstract:

The mythologies have not lost their force, in the movies are several examples: Star Wars, Lord of the Rings,
Matrix, Harry Potter, that the power of mythological symbols are inexhaustible, and now with the superhero
movie genre like the case the Avengers of Marvel Comics, each protagonist, Iron Man, Hulk, Thor and
Captain America must play their own journey to restore the order and to unite forces to upset a major threat.

Hermeneutics as a methodological tool for research in Social Sciences and Humanities is used to find
meanings and interpret the meanings used in the superhero movies like a mythological retelling is revalued
as a carrier of symbols constituting updated and modern Western culture. We live and interpret on condition
there is no single interpretation of the world.

The myth serves to make sense of a world that does not, Rollo May says that, "whether the meaning of life
is just that to give life thanks to our own strength, as maintained Sartre, like if meaning that we discover, as
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stated by Kierkegaard, the result is the same: myths are our way to find this. They are like the beams of a
house: not exposed to the outside, are the structure that holds the building so that people can live in it."

The heroes are part of our everyday lives, are idealizations of our fictions and dreams are the stories that
beg to be covered but not experienced. Make sense to us in our deepest emotions of our symbolic values
are condensations emotional, rational and ideals, offering a projected identification form into a narrative that
is necessary for humans.

The director Guillermo del Toro says: "The world needs a new mythology, and that is the superhero. There
is a demand for a mythology cool and acceptable to young people. The superhero is the Achilles, Hector
today. This is a period of political and human very disconcerting, in which there has been a serious setback
in the ethical line of humanity as a species and requires a rethinking of life in heroic terms."
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Title:
Comics for Edutainment: An Exploratory Study

Abstract:

The study was undertaken to explore the use and potential of comics for edutainment in development
communication. The first stage of the study aimed at seeking the opinion of professionals engaged in the
development sector regarding comics as a media for development communication.

The professionals were of a view that edutainment comics were an excellent medium in reaching out and
delivering messages to the masses in cost effective manner. The comics had high potential in creating
awareness on several issues and reaching out to all the sections of the society.

In the second stage of the study, content and layout analysis of 16 edutainment comics (printed in Hindi)
was carried out. These comics addressed the issues of HIV and AIDS, domestic violence, women'’s rights,
dowry and environment.

A catalogue of the above edutainment comics was prepared after analyzing their content and layout. The
third stage of the study involved seeking views and opinions of the urban working youth regarding comics in
general and an edutainment comic ‘Pyar Ka Packet’ specifically. The youth liked reading comics and ‘Pyar
Ka Packet’ was found to have increased their awareness levels regarding HIV and AIDS. The youth could
relate to the storyline of this comic as it related to real life circumstances in their personal and professional
environment.
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Title:
El comic y su traduccion al cine

Abstract:
El comic y su traduccion al cine
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El comic se define como arte secuencial; una secuencia de imagenes que colocadas una después de la otra
significan narrativamente y tienen un discurso; pero ésta también es la definicion de animacién y de cine.
Desde el inicio de la cinematografia, ésta se ha nutrido del comic para existir, en la forma del storyboard, el
cual es un pequefio comic que detalla los encuadres que debera ejecutar la cdmara y sus movimientos, asi
como la accién que ocurre en el guion y sirve de guia grafica para todos en una produccién. La industria
cinematografica seria virtualmente imposible sin la existencia del storyboard, por no mencionar lo
importante que es para la animacién ya que es el storyboard el que lleva el timming o secuencia temporal
que se debera seguir para que la animacion exista.

Por otro lado el comic es también literatura; aunque no se le reconoce del todo como tal, sin embargo se
imprime, se edita, tiene tiraje, se vale de la palabra escrita para existir, cuenta con una narrativa propia,
personajes que interactuan en la narrativa e incluso se le llega a conocer con el nombre de “novela grafica”
y hasta se le ha llegado a reconocer en premios que son especificos para literatura, como la névela grafica
“Watchmen” de Allan Moore que gan6 un Premio Hugo en 1987 por mejor novela de ciencia ficcion; pero
hay que reconocer que pocos literatos toman al comic con la seriedad que merece como producto literario
vivo y prolifico.

Esto atrapa al comic entre dos mundos o industrias, por un lado es literatura, pero es dificilmente aceptado
como tal y por otro lado es arte secuencial, pero de la misma forma es ignorado durante mucho tiempo por
las productoras hasta los Ultimos afos; a pesar de tener algunos intentos con Superman, quien recorre el
largo camino de comic a animacion y después a cine en los afios 70; no es hasta la aparicion de Batman de
Tim Burton, en 1989 que la industria filmica voltea a ver al comic con buenos ojos.

Tomaré en cuenta tres novelas graficas y su adaptacién filmica, dos son traducciones literales y dos son
adaptaciones con varias licencias, las primeras son 300 y Sin City de Frank Miller y las siguiente Watchmen
de Allan Moore y su comparativa grafica desde el comic hasta su adaptaciéon a cine tomando en cuenta
varias secuencias tanto de su fuente original en papel como su adaptacion a escena, estilos visuales,
manejo de camaras, estética general, poniendo énfasis en las similitudes y diferencias de traduccion de un
medio a otro.
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Title:
Issues and Concerns of communities in North East India: Reflections of youth through Grassroots Comics

Abstract:

The study titled ‘Issues and Concerns of communities in North East India: Reflections of youth through
Grassroots Comics’ was conducted to gain insights into the state of conflict being experienced by youth in
the states of North East India. Due to a weak concept of democracy in the region conflict has become a
powerful destructive force between people and within organizations. This study was conducted to
understand the representation of community issues and concerns as well as conflict experienced by the
youth through the medium of Grassroots Comics. The study throws light on the reasons for youth adopting
Grassroots Comics as a media to voices their issues and concerns. Grassroots Comics is as sequential art,
which emphasizes the pictorial representation of a narrative. They contain symbols and may convey themes
using humors or satire. They are easy to prepare, inexpensive and require technology which is
uncomplicated. Grassroots Comics have advantages like realism, credibility, leisure of reading, visual
appeal, portability and economy of production, replication and distribution. They have added advantage of
honestly depicting grassroots realities in raw facts using simple language and minimal drawing skill. The
contents of several Grassroots Comics created by the youth were analyzed. Interviews were conducted with
youth who had trained as Comic Journalists and created these Comics. It was found that these youth used
Grassroots Comics made by them to inform, influence and create a dialogue on the issues being highlighted
in their Comics with the community and other stakeholders. This created a platform of mutual sharing of
ideas between the Comic creators and the viewers. The Comics were pasted up in all possible locations-
village’s meeting place, bus stops, shops, offices, schools, on notice-boards and electricity poles or even on
trees. The study points out the need for better understanding of the role of youth in the community
development process in the region. Equally important, a need exists to better recognize the benefits and
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opportunities presented through youth involvement in the community development activities in the region.
Analyzing the issues that have emerged in the grassroots comics prepared by the youth brings forth the
local developmental concerns. Some of the issues and concerns of the youth were related to freedom of
communication and movement. Due to geographical location, this region is far from the coverage of
mainstream media and is therefore neglected by it. There is also conflict in the region due to militancy.
Further, diverse culture and traditions, several different languages make it more complicated to
communicate among the people. An analysis of the issues represented by the youth in their Comics reveals
their concern about meeting day-to-day needs as well as the suppression and disconnect they feel from the
democratic as well as underground forces in the region. The findings through light on some of the options
and solutions that the youth feel can improve the situation of their community.
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Title:
El friki (geek), un fenédmeno posmoderno

Abstract:

La ponencia se divide en tres partes. La primera busca exponer el contexto socio-cultural particular en el
que se inscribe el fendmeno que me interesa explicar: la existencia del friki o geek como resultado de las
sociedades posmodernas, a partir de lo que autores como Bauman, Maffesoli, Vattimo o Vizer, entienden
por ‘posmodernidad’. Después, procederé a explicar qué es un friki (castellanizacion del geek anglosajén),
asi como por qué lo considero un producto social netamente posmoderno. Finalmente, fundamentaré
porque considero de suma importancia su estudio, sobre todo, a partir de su evidente empoderamiento
mediatico, mismo que se ve reflejado en la produccion y éxito de series televisivas como Freaks and Geeks
(1999-2000, NBC, EUA), The Big Bang Theory (2007- hasta la fecha, Warner Channel, EUA) o Glee (2009-
hasta la fecha, Fox, EUA); o peliculas como 40 Year Old Virgin (Apatow, 2005, EUA), Paul (Mottola, 2011,
EUA) o Los inadaptados (Arrieta, 2011, México).
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Title:
El animé: arte contemporaneo, belleza y multiculturalidad

Abstract:

La ponencia se divide en tres partes. La primera presenta una aproximacion al concepto del animé a través
de autores relacionados con el tema como Shinobu Price y Vanina Papalini, a partir de los cambios en la
apreciacion del arte de la sociedad actual planteados por Eric Hobsbawm y el desprecio con que son vistos
por algunos este tipo de productos. En segundo lugar, se explica la multiculturalidad presente en los animé
y como éstos han influido en exposiciones artisticas en occidente y en el artista japonés Takashi Murakami,
llevandolos a otro plano de acercamiento al publico: los museos. Finalmente, se muestra la
retroalimentacion que el arte tiene dentro de las animaciones japonesas a través de un comparativo de
imagenes de las series.
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Title:
Private wars in Céte d’lvoire: The role of cartoons in the public debate on gender relations

Abstract:

Drawing on the cover stories of the Ivoirian cartoon newspaper Gbich!, this paper examines the contribution
of cartoons to the public debate on changing gender roles in Cote d’'lvoire, as well as their depiction of the
economic crisis. In a context where the media is politically controlled and newspapers focusing on ‘hard
news’ belong to political parties, Gbich! is one the few Ivoirian newspapers widely read across the political
spectrum. However, Gbich! does not cover exclusively political topics. The major recurrent theme of Gbich!
cover stories are the relations between men and women — and more specifically the effect of (the lack of)
money on gender relations. Instead of focussing directly on the economic mismanagement of the political
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elites, these cartoons depict the impact of the deepening economic crisis on ordinary Ivoirians in their private
(and intimate) lives. The cartoons portray the behaviour of men and women as constantly seeking to
undermine each other, and as part of an enduring gender-war. While politically affiliated newspapers were
caught up in an increasingly virulent debate on the Ivoirian political crisis, the cartoons of Gbich! echoed the
broader social discourses of Ivoirian popular culture such as music, TV dramas and comedy. The laughter in
the Gbich! cartoons is frequently self-reflexive: rather than holding the authorities to account for the
economic crisis, in these cartoons Ivoirians themselves are held responsible for the difficulties they face, and
depicted as compounding their problems through their own actions. In this manner, cartoons on gender
relations insist on the agency of ordinary Ivoirians rather than focusing on their powerlessness in face of
economic decline.
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Title:
Doodling in the Digital Age

Abstract:

While the Kenyan media market is relatively small compared to others it is still one of the largest and liveliest
in East Africa providing opportunity for many cartoonists to practice their trade. One of the longest serving
comic strips runs in Kenya. Nearly every publication in the region has a cartoon strip, an editorial cartoon or
some (llustration in every issue. Over the last two decades the media industry in Kenya has been slowly
adopting new technology, a practice that cartooning is embracing as well. The overall impact of this is that all
in the field of journalism have had to assess how they practice their trade. In so doing cartoonists have had
to discard some of the tools they previously employed and adopt new ones as well. This paper explores the
changes that cartooning is going through with the increasing digitization of the media industry and seeks to
assess the impact that these changes are having in the work of cartoonists.
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Title:
Editorial cartoonists: democracy's playful front-line

Abstract:

Editorial cartooning is communication directed to all readers, literate or non-literate, who believe themselves
to be stakeholders in the future of the political community. Cartooning, while a serious and competitive
business involving artists in tension with political power, is also a form of play. Huizenga's play theory of
culture provides a context for understanding the humor, drama, and prophetic call for change that typify
editorial cartoonists. Research conducted among cartoonists in Nairobi, Kenya, describes the culture of
play and the "power play" in which cartoons are imagined, drawn, distributed, interpreted, and occasionally
made landmarks of social change.
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Title:
Cartooning in Africa: Recent Trends, Issues, and Problems

Abstract:

Until recently, African cartooning did not exist in the eyes of the outside comic art world. But, as a few of us
have shown through our research, cartoons and comics have a long, and in some cases, rich tradition on the
continent. This presentation is meant to discuss the contemporary situation, updating this author&rsquo;s
book, Cartooning in Africa. Among the trends are more exposure for cartoonists through online presence,
the professionalization of comic art through associations, awards, Websites, etc., and the increasing
development of comic books and graphic novels. Age-old problems remain, such as strict censorship, public
bias, and insufficient funding. Parts of the presentation came from interviews with cartoonists in eleven
countries.
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Title:
A Study on the Perception as Found with the Readers of Tamil Nadu Dailies Seeing the Cartoons on
Kudankulam Issue

Abstract:

A lighter view depiction of a situation in a drawing, conveying a certain message is what we perceive of a
Cartoon. Seriousness finds a place in it, in a balanced form along with imagination and humour. As an
expression of a socio-political landscape of a milieu, cartoons that combine social and political issues are
perceived in different ways by different groups of a society. Such cartoons increase the likelihood of such
messages received as intended. These visual depictions are appealing as products of a popular culture and
part of our lives. Words and pictures can stand in ironic juxtapositions to one another. Pictures can suggest
even what is not said. The ways we look at pictures can be shaped by words. Politics is essentially through
words and social functioning is basically through actions and cartoons that combine both make images of
them. These socio-political cartoons are more than just humorous works of art and they make us think.
Reasoning and attitudes can be shaped with different words, phrases and images. Cartoons can do more by
more than merely be entertaining. Images are powerful framing tools, as they are less intrusive than words
with less cognitive load. So, naturally the acceptability is more with the impressions they give.Socio-political
cartoons create a fictional account for current, news worthy situation. Simultaneously they also come as a
mode of opinion news discourse. The public perception of these, result in their being classified and
interpreted in meaningful ways.The proposed commissioning of Kudankulam Nuclear Power Project in Tamil
Nadu a provincial state in India is a burning issue as the locals are strongly agitated about the safety of their
environment. Recently, Tamil Nadu Dailies have come out with such telling cartoons that they do not just
illustrate the news, but they also make the readers think and feel about both the agitated and the creators of
that situation.The study aims at assessing the perception of the readers belonging to different groups with
the selection of the cartoons on the issue.
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Title:
Mimicry of politicians and audience perception: Analysis of Political comic programs of TV News Channels in
Pakistan

Abstract:

This study is an attempt to guage the perception of the audience of political comic programs regarding the
political leaders of different mainstream politcal partiies of Pakistan.lt is a common observation that in
Pakistan with the emergence of private TV news Channels the comic programs that telecast the mimicry of
the political leaders of different politcal parties are gaining popularity among the pakistani audience.This
popularity seems encouraging to enhance the awarness regarding the political issues and politcal leaders.
Perception of the audience will be measured through the survey admnisterd to students of University of
Gujrat, Pakistan. This study will unveil the role of comic program in creating the awarness of political issues
that is the central to the civic sense and democracy. In the survey, expsoure to the different comic programs
broadcast on different mainstream TV channels will be explored. Studies will proceede in light of cultivaion
approach keeping in view the percieved reality about the politicians on different political issues. Numbers of
studies are evident that the comic way of presentation work more than serious and static treament to the
programs telecast on TV Channels. Another aspect of this research is to analyze the influence on the
audince in making them more democretic and awared towards recent political devolopments and stance of
the political parities over these issue.this study will revolve around the basic question that how much these
programs are contributing in the enhancement of political sense and awarness among the heavy and light
audience.
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Title:
Some Possible Theoretical Reasons Some Public Health Communication Strategies on Behaviour Change
may be failing: An introduction to the Slot Model.

Abstract:

Every year many millions of dollars are spent on programmes and strategies to motivate ‘at-risk’ populations
to ‘change’ their ‘behaviour’ (Behaviour Change Communication or BCC). At issue in this paper is the
efficacy of such programmes and strategies. The Slot model is a simple algorithm | have built to explain
some of the seemingly obvious failures of Public Health interventions in Africa targeted at so-called
‘Behaviour Change’, specifically in the domain of HIV and AIDS campaigns. The model draws on certain
unanswered theoretical questions about ‘Behaviour Change’ (BCC) programmes and strategies and is
meant to be a critical commentary on the strategic assumptions of such programmes. In building the model, |
argue that the notion of ‘Behaviour Change’ is too vague, sometimes to the point of uselessness. As such,
the model asks the questions that public health opinion leaders seldom or never ask. The Slot model
focuses on the interventions targeted at so-called ‘multiple-concurrency-partnerism’ (MCPs) and the efforts
to motivate people to ‘stick to one partner’. It uses ‘slots’ to describe, characterise and reflect on the gaps
that conventional Public Health strategies have failed to explain or fill. The model suggests the adoption of
more evidence-based modelling of Public Health strategies as opposed to ones that are largely assumption-
led. The Slot model is so-called because it comprises of empty “slots” that decrease or increase according to
the number of partners in a relationship. | argue that an increase in slots represents the increase in failure of
a respective public health intervention.
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Title:
Transformative Masculinity: Towards a breaking of gendered and cultural barriers in the dissemination of
HIV/AIDS messages

Abstract:
Transformative Masculinity: Towards a breaking of gendered and cultural barriers in disseminating HIV/AIDS
messages.

By Ms Rosemary Chikafa (rosasharn48@yahoo.com)

University of Zimbabwe (Department of English and Media Studies)

and Ms Pauline Mateveke (paumateveke@yahoo.com)

University of Zimbabwe (Department of English and Media Studies)

Transformative masculinity is a concept taken from The Ecumenical HIV and AIDS Initiative in Africa
(EHAIA) which seeks to ground religious leaders’ contribution towards the emergence of communities that
celebrate the full humanity of men within the scope of sexual and gender based violence and HIV. The
success of this enterprise is based on the church’s responsibility in changing notions of masculinity. EHAIA
has since published a resource book entitled Transformative Masculinity (Gutu and Chitando, 2012) to this
effect. Transformative masculinity is explained as speaking to the need to promote more tolerant, loving and
non-violent ways of being male. The resource book tries to meet this endeavour by drawing from the bible,
African wisdom and traditions and insights from other parts of the world. This paper seeks to exhibit the
viability of this concept and to advocate for its extension to the general HIV/AIDS communication enterprise
as opposed to its implicated confinement to the church. The paper seeks to argue for this through an
analysis of HIV/AIDS posters in Harare (Zimbabwe) and other HIV/AIDS and related issues information
dissemination platforms used in Zimbabwe and how they can also enhance their language use in the
direction posited by the concept of transformative masculinity in order to effectively negotiate meaning and
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transfer in communicating HIV/AIDS in Africa without also failing to transcend cultural barriers. Interviews
with randomly selected males and females and some key stakeholders in the HIV/AIDS message
communication initiative will be held to assess the interpretation of the HIV/AIDS communication messages.
Transformative Masculinity provides the possibility of “glocalising” HIV/AIDS discourse; a number of
scholars have argued against disseminating HIV/AIDS messages through global ideals (Banda, 2011;
Ahebunwa et al, 2009). The paper will also try to conceptualise on how a balance can be struck on gender
equity in encouraging equal commitment to the fight against HIV/AIDS (Beaudoin, 2007).
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Title:
Population Control and HIV/AIDS: Politics of Sexual Health in India

Abstract:
BACKGROUND

The past few years ever since the advent of HIV/AIDS, has shown an increasing use of the concept of
sexual health. This upsurge is especially noticeable not only in the field of health education and promotion
but also in academic sources. The concept is typically used self-evidently and with widely diverse
connotations. This research tries to explore the manner in which various institutions ‘educating the masses
on sexual health' have evolved, shaped and constructed their own meanings of normative sexual health and
safe sex practices. Each construct is supported by an institutional authority, framing the problems and
responses to HIV and AIDS, the dominant metaphors and symbols, and the most pressing questions and
uncertainties. The present analysis uses Polgar (1995) framework of identification of discourses in the
HIV/AIDS context in India in order to help effectively design communication messages. The campaigns have
been put into a framework based on these discourses and have been analyzed.

METHODS

Around 150 posters, 35 video spots developed by the National AIDS Control Society, India and various State
AIDS control Society have been carefully analysed by categorising them into various discourse frameworks.
The method followed are:
1. Textual Analysis of the communication posters/ long standing critically acclaimed communication
campaigns in India.
2. In-depth interviews and narratives of the institutions responsible for 'sexual health discourse' in
India.

RESULTS

1. The Sexual health Discourse in india has its origins in the population control programmes and HIV
& AIDS campaigns are a mere extension of the population control programmes in India.

2. Communication messages are top-down in approach, which have taken various authoritarian
stance in 'dictating the normative sexual health discourse' to the general population.

3. Communication messages on HIV/AIDS have systematically constructed the concept of sexual
health into the masses-phase wise as the Country's AIDS control programmes progressed from
early 80's to till date.The approach have also gone a sea change based on various funding
agencies for the AIDS control programme.

CONCLUSION

The development of praxis and the articulation of knowledge based on these dominant theories/models take
for granted the voices of marginalised people in the monolithically constructing them as the target audience
of persuasive campaigns based on "universal truths" that are defined by dominant values, morals, and
ideologies located in individual choices.
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Title:
Local agenda building efforts on sexual minority health rights- a study of international actors’ agenda setting
influence on domestic coverage in Uganda

Abstract:

The Ugandan Anti-Homosexuality Bill of 2009 caused an outcry among human rights organizations and
sparked intense debate in both the local and international media. Particularly contentious was the proposal
to impose the death penalty for acts of “aggravated homosexuality”. Local human rights defenders quickly
mobilized to communicate their concerns with the proposed Bill, arguing it was anti-public health, anti-human
rights and, ultimately, a piece of legislation affecting all Ugandans and not only sexual minorities.

Through semi-structure interviews with ten local human rights defenders and a quantitative content analysis
of 176 items from two main daily newspapers; the government-owned New Vision and largest privately-
owned, the Daily Monitor, over the period October 2009-June 2010, this study explores the attempts made
by local human rights defenders to educate the Ugandan public on the implications of the proposed Bill.

The analysis showed that while there were significant differences in the frequency of reporting on the Bill in
the two newspapers, neither of the newspapers’ news teams devoted any significant attention to the
concerns put forward by local human rights organizations prior to international non-governmental and
multilateral organizations, as well as political leaders raised similar concerns. Local human rights defenders’
agenda building efforts on the proposed Bill was thus, it appears dependent on international validation to be
included in the local media’s news coverage of the proposed Bill.

The Ugandan case thus highlights not only the importance of establishing international advocacy networks
prior to local human rights campaigning, but also calls attention to the relevance of including an analysis of
international actors’ agenda building efforts to understand access to the local media, as well as final
coverage of the campaign issue. The Ugandan case offers an important insights into how a local media
agenda is not only the product of local campaign efforts, but also dependent on the existence of coalitions
between local and international human rights organizations— especially on issues perceived as controversial
locally.
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Title:
WOMEN CEREMONIES AND RITES AS A COMMUNICATION TOOL FOR HIV/AIDS INFORMATION: A
ZAMBIAN PERSPECTIVE

Abstract:
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i.nyambe@yahoo.com
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Lecturer, Department of Library and Information Studies, University of Zambia, P.O. Box 32379, Lusaka,
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Naomi Mtanga

Lecturer, Department of Library and Information Studies, University of Zambia, P.O. Box 32379, Lusaka,
Zambia

Naomi.mtanga@unza.zm

ABSTRACT

Traditional initiation ceremonies and rites are powerful tools that can be used to communicate HIV/AIDS
information to women. While a number of studies have examined the relationship between HIV/AIDS and
communication, few have investigated the link between women ceremonies and rites and HIV/AIDS
information. Women comprise half of the world’s population but are generally excluded from active
participation in development plans and policies. In order for women to actively participate in development
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decisions, they need to be free from diseases such as HIV/AIDS. Traditional women’s ceremonies and rites
can be used as a valuable tool to communicate HIV/AIDS information to women. The purpose of this study
was to investigate whether women ceremonies and rites are used to communicate HIV/AIDS information in
Zambia. The study, largely quantitative in nature was conducted in Lusaka, Zambia. Over 100 women
participated in the study. A self administered questionnaire was used to gather primary data. The results are
reported and include the kinds of puberty rites and ceremonies women are introduced to; kinds of
information women receive during puberty rites and ceremonies; the HIV/AIDS information needs of women;
and provision of HIV/AIDS information by elderly women to those who under-go puberty rites and women
ceremonies.

Keywords: HIV/AIDS, Women; Zambia, Health, Communication, Development, Information needs, Gender,
developing countries.
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Title:
"Communication as a tool of empowerment of the marginalised and the stigmatized-The Case of Stigma in
Print Media Reporting of HIV & AIDS in Botswana and Namibia 2000-2009"

Abstract:
This paper is a result of preliminary research done to investigate the

framing of HIV & AIDS in Botswana and Namibia Print Media from 2000, the year that ARV’s were rolled out
in Botswana while in Namibia from 2001 when ARV’s were rolled out in the country to 2009. The research
has been specifically looking at two newspapers in Botswana — the largest private and the only government
newspaper while in Namibia, the largest English speaking private newspaper and the government
newspaper. It is important to note that these two countries have some of the highest HIV prevalence rates in
the world despite their small populations of 1.8 and 2.1 million people respectively. This rate has not
subsided, despite, for example, Botswana becoming the first in Africa to introduce nationwide access to free
ARV’s in 2000. There are many reasons given for the continued high prevalence rates and key to this is
stigma that still surrounds the disease and those living with it. Due to the researcher’s background in print
media, the research investigated whether stigma has been present in the mentioned print media during this
period of time and if so, whether the presentation of the stigma associated with print media has reduced
during the period under review following extensive training of journalists in both countries.

Keywords: Botswana, Namibia, HIV Prevalence Rates, Stigma, Print Media.
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Title:
(Re)distribution of Blame: The Politics of Biomedical HIV Knowledge among youth in Lesotho

Abstract:

Until recently the HIV epidemic in low income countries was largely managed through prevention and
palliative care efforts given insufficient funds and infrastructure for biomedical interventions. As such,
biomedical knowledge of HIV has become an important tool for populations and individuals in the fight
against infection promoted by neoliberal policies of privatization and individual agency. A focus on individual
agency and responsibility has for the most part disguised the social and political origins of disease, and the
responsibilities of the state for promoting and maintaining wellbeing. Much like other biomedical
technologies, knowledge has been unequally distributed, is culturally embedded, and a product of a
particular historical, political and social context. Three interwoven issues aim to illustrate the significance of
biomedical knowledge related to HIV in contemporary debates about health equity. The first addresses how
biomedical HIV knowledge is created, circulated, and received given biomedicine’s global dominance on
perspectives of disease, health and morality. The second explores how biomedical knowledge about HIV is
acted-on in particular sociocultural settings, wherein local meanings interweave themselves within global
dictates, or offer resistance through contradictory perspectives. Finally, the impact that HIV knowledge has
on whom, and why is discussed as much like other biomedical technologies, biomedical knowledge does not
simply “flow” from creator to consumer. It is channeled through processes that are structured by inequities of
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power and resources, including differential access to communicative technologies. Consequently, divisions
are created at the community level based on perceptions of who holds knowledge. In examining global
health inequities, this paper explores how the spread of biomedical HIV knowledge through its multitude of
government, non-government and private channels, has impacted the explanatory accounts and practices of
rural and urban youth in Lesotho. Findings suggest that rather than empowering individuals to utilize
knowledge for the maintenance of health by preventing infection, the focus on biomedical knowledge
acquisition has disempowered individuals as they are held responsible for the inappropriate lifestyles that
result in certain bodily conditions.

Author(s):
Colin Chasi

Title:
Communication and Expressing, Not Speaking, on AIDS

Abstract:

The aim of the proposed paper is not to quibble over the extent, character or purpose of speaking of Africans
as people who do not communicate about something that evidence suggests they speak about. The aim is
also not to exhaust the theoretical possibilities by which communication can be said to not have taken place
&ndash; when it is accepted that someone has spoken.The prosed paper will involve meriting as worthy of
recognition the participation by which Africans, as the etymology gives us, take their place at the table at
which capable humanity competently constructs and is granted a share in the common welfare. For this it
seems necessary to address at least three approaches by which Africans have been addressed as not
speaking about HIV/AIDS.The paper will thus involve standing in solidarity with those whose communication
is denied, presenting a persuasive account that says it is strange and even harmful that Africans are labelled
silent when evidence is of them speaking. Further, as the idea of silence is variously investigated it emerges
as problematic to simply say silence is not communication. Through all this a key contribution of the paper is
that it both encourages and involves investment in new and further theorising of communication. This
encouragement may contribute to imagining possible future todays in which mutual respect and recognition
in communication may stand a better chance. All told, the idea of silence will be variously examined.
lllustrations will be offered of how Africans are described as silent in the face of HIV/AIDS. Then three
conceptual ways by which people can be described as not communicating are presented and discussed
bearing in mind the issue of how Africans are described as silent in the face of HIV/AIDS. Thereafter a
conclusion is advanced which advocates that we avoid repeating without change the history of silencing
others.The paper will be an innovative response to the theme of the working group in that it challenges the
ways in which Africans have been marginalised by/in the ways in which silence has been used or described
in the context of HIV/AIDS.
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Title:
Sexual and Reproductive Health and Rights: The View of Adolescents in Uganda and Implications for
Comprehensive Sex Education

Abstract:

This paper explores how universally formulated sexual and reproductive health and rights (SRHR) and
human rights approaches to sexuality education for young people can become meaningful in local social
settings, in this case Uganda. A qualitative study was carried out in two secondary schools in Uganda. Fifty-
six boys and girls in the age of 13-17, took part in seven Focus Group Discussions (FGDs): two girls groups,
four boys groups and one mixed group. Both girls and boys are knowledgeable about Human Rights and the
Universal Declaration of Human Rights. However, we found that there is a discrepancy between universally
formulated SRHR and local (religious, socio-cultural, economic and political) realities of young Ugandans. As
a result we argue that rights-based approaches towards sexuality education must go beyond abstinence-
plus programmes. They should take the local socio-cultural, economic and political realities into account in
order to make human rights meaningful for the young people concerned. Implications for the content, form
and context of comprehensive rights-based sex education are discussed.
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Title:
An Explorative Study on the Biological Determinants of Students’ Sexual Risk Behaviour and the Scrutinise
Campus Campaign at the University of KwaZulu-Natal

Abstract:

Background: In South African universities the prevalence of sexual risk behaviour is 68%; thereby putting
many students at high risk of HIV infection. This study explores the biological influences to students’ sexual
risk-taking behaviour and the Scrutinise Campus Campaign at the University of KwaZulu-Natal (UKZN),
South Africa. The study was conducted with both male and female students selected from two UKZN
Campuses.

Method: The study uses cross-sectional data obtained between late 2008 and early 2010 at UKZN for the
project designed to explore students’ sexual risk behaviour and the Scrutinise Campus Campaign. A total of
96 in-depth interviews and four focus group discussions were conducted with an equal representation
between male and female students from two campuses and different levels of study. We explored the
biological factors influence students’ sexual risk behaviour on campuses. More significantly, we sought to
understand students’ sexual risk behaviour against a background of students having been exposed to the
Scrutinise Campus Campaign prevention messages. The data was analysed using thematic analysis, and
the themes identified, formed the basis for discussion in this article.

Results: Students’ sexual risk behaviour was positively associated with the influence of biological factors.
We found that biological factors such as age, early sexual debut, sexual fit, lack of good sex, physical beauty
and health appearances encouraged students’ sexual risk-taking behaviour.

Conclusion: Most students at UKZN are adolescents and lack experience of the influence of the biological
conditions on their sexual risk behaviour, and need education on the biological risk conditions. This poses a
bigger challenge for the Scrutinise Campus Campaign to adequately address the biological factors
associated with students’ sexual risk behaviour if it is to control the HIV epidemic on campuses.

Keywords Students, Sexual risk behaviour, Biological risk factors, HIV/AIDS, Scrutinise Campus Campaign.
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Title:
Entertainment Education theory and practice in HIV and AIDS communication: a South - North Perspective

Abstract:

This paper is situated within the field of development communication, a discipline that considers the role of
communication within change processes in developing countries and multi-stakeholder relationships. Within
the discipline of development communication is Entertainment Education (EE), a strategic communication
process that entertains and educates to promote behavioural and pro-social change. The use of EE has
grown significantly over the past twenty years and research has demonstrated that EE interventions have a
measurable impact on behaviour in areas such as HIV and AIDS prevention. In South Africa, EE strategies
have become one of the primary strategic communication approaches used for mass media and smaller
scale participatory interventions. Given the transitions in the practice of EE, its increasing importance, and
evidence of its impact, EE can now contribute insights into development communication theory and practice,
particularly in HIV and AIDS prevention communication. However, gaps remain in theory and practice.
Communication innovations are taking place which either do not incorporate theory or fail to challenge the
assumptions of development communication and HIV and AIDS theory. These gaps can lead to the
implementation of unsuccessful interventions which either lack theoretical frameworks or uninformed
practice, making it difficult to replicate. Comparative research into EE practice can provide insights towards
addressing these theoretical and practical gaps. To address this challenge, this paper will explore two
dimensions of EE theory and practice. First, it will present data from four comparative EE intervention case

Page 50




studies, two in South Africa and two in the United Kingdom. Two case studies are mass-media level
interventions, and two are participatory interventions. Cross-national comparisons enable the exploration of
differences in communication approaches between a developing and developed country, engaging in a
South-North dialogue around EE practice. Secondly, it will present insights on the conceptual links between
EE and development communication thinking more broadly, based on an analysis of the case studies,
literature review, and key informant interviews. Data for this paper was collected through collaboration
between The Centre for Communication, Media and Society (CCMS) at the University of KwaZulu-Natal in
Durban, South Africa and the School of Agriculture, Policy and Development at the University of Reading in
Reading, United Kingdom. Through an exploration of these two dimensions, this paper will reflect some of
the contributions which surround EE thinking and how this links to development communication theory and
practice.

Author(s):
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Title:
Comparing the Roles of Media Systems in Coverage of HIV/AIDS Topics and Frames in Four Sub-Saharan
African Newspapers, 2003-2007

Abstract:
Comparing the Roles of Media Systems in Coverage of HIV/AIDS Topics and Frames in
Four Sub-Saharan African Newspapers, 2002-2007

Macro-level communication research on HIV/AIDS holds that societies make progress in treating and
preventing the disease when three institutions—governmental bodies and agencies, non-governmental
groups and supra-national NGOs, and the news media—work together. Nowhere in the world are the
combined efforts of these institutions needed to deal with HIV/AIDS more than in the countries of sub-
Saharan Africa. By the end of 2008, out of an estimated 33.4 million adults and children worldwide
diagnosed with the HIV virus or having AIDS symptoms, fully two-thirds, or approximately 22.4 million, lived
in this region (UNAIDS, 2009). Annually, in absolute numbers, many more people are infected there than
anywhere else in the world: 1.9 million adults and children became infected in 2008, as compared with
280,000 adults and children in South-East Asia, the region with the second highest incidence of cases
(AVERT, 2010).

This study investigated HIV/AIDS coverage from 2002-2007 in leading Anglophone newspapers in four sub-
Saharan countries: The Daily Nation (Kenya), The Herald (Zimbabwe), This Day (Nigeria), and The
Johannesburg Star (South Africa). Each country has considerable experience with HIV/AIDS, and a
different paper with the same co-authors has explored the relative impact of media system and HIV/AIDS
prevalence on HIV/AIDS coverage (Pollock, D’Angelo, et. al., 2010). The current study, however, explores
three major questions: (a) What impact did different media systems (derived from the classic Hallin and
Mancini “structural pluralist” category), in this study called by the authors “pluralist’” and “hegemonic” media
systems, have on coverage of HIV/AIDS? (b) How frequently were three story topics commonly investigated
in the literature—re: social costs, prevention campaigns, and medical developments—covered in these
newspapers? and (c) How often were the same topics linked to either of two frames commonly ascribed to
journalistic practice in HIV/AIDS news: efficacy (Is the problem getting better or worse, or progress vs.
decline?); and agency (Who is taking the initiative to remedy the problem, government agents or society
agents?)?

The theoretical framework of this study is threefold. First, although newspapers are not widely read outside
the cities in the four countries under investigation, print media nonetheless play a significant agenda-setting
role. Coverage of topics such as medical advances, disease statistics, economic trends, prevention
campaigns, social costs and behavioral risks, and lifestyle issues not only tells readers which topics are
important (re: the basic agenda-setting function), it also raises public awareness, spurs official policymaking,
and energizes both governmental and non-governmental programs and campaigns within a country.
Second, the promise of the news media’s agenda-setting function is confounded by the fact that, when
reporting the news, journalists inevitably frame events, people, and issues, at times doing so in ways that
reinforce either positive or negative stereotypes and potentially help or hinder both governmental and non-
governmental efforts. Third, the news media cover and frame HIV/AIDS topics within broader contexts that
include newsroom culture on a meso-level and press-state relationships on the macro-level. In this vein, this
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study is the first attempt to explore whether there are associations between a country’s media system and
(a) the frequency and prominence with which HIV/AIDS topics are covered and (b) patterns with which these
topics are framed. Adapting the work of Hallin and Mancini (2004), a typology was formulated for press-
state relationships of the countries under investigation: pluralist (Nigeria and South Africa) and hegemonic
(Kenya and Zimbabwe). This study aimed to put the agenda-setting function and the press’s framing
imperative into a broader perspective: Coverage of topic frequency provides an important empirical snapshot
of agenda-setting, and news framing is subject to cultural constraints. Yet analysis of topic coverage and
framing in light of variations in country press-state systems (hereafter simply “media systems”) provides a
fuller perspective from which to make normative judgments about press performance in addressing and
combating HIV/AIDS within a country.

Utilizing new databases (e.g., AllAfrica.com) and newspaper websites, a total of 1,988 stories were located
(search term: “HIV/AIDS”) from coverage of the four newspapers during the 2002-2007 time period. A
twenty percent sample of the population of stories from each newspaper was randomly drawn: n = 118 for
The Nation; n = 119 for This Day; n = 56 for The Herald; n = 100 for The Johannesburg Star. The sample
thus consisted of 393 stories. Most of the stories were coded as “hard news” (n = 333, or 84.7%). As with
most other content analyses of African news coverage of HIV/AIDS, editorials and analysis stories were
retained in the population of texts (n = 60, or 15.3 % of the sample).

The study asked the following research questions:

RQ1: How often is each story topic (re: social costs, medical developments, prevention campaigns) covered
across all four newspapers? Do the newspapers differ in how often each topic is covered?

RQ2: Is the frequency with which the four newspapers cover each story topic associated with variations in
media-political systems where newspapers are located?

RQ3: Ho often do “agency” and “efficacy” frames appear in HIV/AIDS story topics across all four
newspapers?

RQ4: How strongly associated are variations in media-political systems with agency and efficacy frames in
HIV/AIDS story topics?

Regarding RQ1, results showed that newspapers make clear choices about AIDS topics they choose to
emphasize, focusing often on one of three topic areas: 55.2% of stories across all four newspapers had
either primary or secondary emphasis on social costs (e.g., human interest stories about depleted work
forces, social stigma, and families dealing with AIDS), 52.4% of stories had either primary or secondary
emphasis on prevention campaigns (e.g., campaigns or programs designed to prevent the spread of HIV or
care for those with AIDS symptoms), and 38.9 of stories had either primary or secondary emphasis on
medical issues (e.g., disease epidemiology, scientific discoveries, details of medical treatments). Rank-
order correlations (Spearman’s rho) showed strong, negative correlations among the topics, indicating that,
typically, a story that contained one of the topics in the headline or first three paragraphs (for primary
emphasis) did not contain the other two topics in a primary position. In addition, chi-square analyses
showed no significant differences for topic emphasis across each newspaper, indicating that each topic
tended to be equally prominent in coverage of each country’s newspaper.

Log-linear analysis was used to answer RQs 2-4. On the topic level, there were no significant interactions
between a country’s media system and how frequently or prominently the topic of social costs was covered.
On the frame level, social costs were framed more often in terms of decline than progress (p < .001),
regardless of media system. Also, social costs were framed more often in terms of society agents than
government agents (p < .05). However, with this frame, there was a significant interaction between media
system and frame: in newspapers situated in pluralist media systems, more so than in newspapers situated
in hegemonic systems, the role of government role in dealing with social costs was emphasized (p < .05).
(Note: These would be stories where the tfopics of social costs and prevention campaigns intermingled.)

As with stories with a social costs topic, coverage of the frequency and prominence of the topic of prevention
campaigns was also linked to variations in media systems. In pluralist media systems, compared to
hegemonic media systems, stories with a prominent prevention campaign topic occurred more often (p. <
.05). On the frame level, no interaction was found between media system and the agent frame: stories with
a prevention campaign topic were framed with both non-governmental and governmental agents as taking
the initiative to remedy HIV/AIDS. However, a pattern was found for the efficacy frame: In pluralist media
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systems, compared to hegemonic media systems, stories on prevention topics were framed more often in
terms of progress (p. < .10).

This study found substantial evidence that variations in media systems should be taken into account in
explaining and contextualizing the press’s agenda-setting role in a society’s response to HIV/AIDS,
particularly in countries where the disease has reached epidemic levels. Coverage in four sub-Saharan
newspapers, two representing press systems that can be considered “pluralist”, another two representing
press systems that can be considered “hegemonic”, revealed varied patterns.

Three specific topics most often associated with AIDS coverage in sub-Saharan Anglophone African papers
were examined: social costs, disease prevention campaigns, and medical developments. Although no
significant associations were uncovered between media systems and the topic of medical developments, the
other two topics did manifest systematic connections. In pluralist media systems, “social costs” stories,
government (as opposed to society) is accorded a bigger role in dealing with HIV/AIDS. Technically, our
data offer little evidence that governments are either generally praised or criticized for how they deal with
HIV/AIDS. From a normative standpoint, however, we interpret this pattern to suggest that coverage in
pluralist media systems plays a more constructive agenda-setting role than does coverage in hegemonic
media systems. In the former, coverage of government activity is tantamount to social endorsement of the
appropriateness of government action, even if such coverage is at times tinged with a negatively-valenced
decline frame.

A related pattern is apparent as well regarding prevention campaigns. Overall, journalists typically tell a
“progress” story when the topic is prevention campaigns. And even though neither government nor non-
government agents stand out in these stories as taking the initiative, compared to coverage in hegemonic
media systems, prevention campaigns are framed as being more efficacious in pluralist media systems. We
interpret this result, too, to suggest that coverage in pluralist media systems plays a more constructive
agenda-setting role than does coverage in hegemonic counterparts. In the former, when the story topic
emphasizes details, costs, or implementation of a campaign or a policy (whether initiated by government or
non-government agents), journalists in pluralist media systems are apt to stress its potential success,
thereby providing a catalyst for positive change.
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Title:
The Color of AIDS: U.S. Newspaper Coverage of HIV/AIDS from 1992-2007

Abstract:

While HIV rates have declined in the U.S. over the past two decades, these declines are accompanied by
steady growth in infection rates among African Americans, creating persistent disparities in HIV infection.
News media have been instrumental in educating and informing the public about the epidemic. This content
analytic study examines the frequency and content of coverage of HIV/AIDS in national U.S. daily
newspapers from 1992-2007 with a focus on the presentation of risk by population sub groups. Methods: A
computerized search term was used to identify HIV/AIDS related news coverage from 24 daily U.S.
newspapers and one wire service across a 14 year period (N = 53,934 articles). Human and computerized
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coding methods were used to examine patterns in frequency and content in the sample. The resulting data
from the content analysis were entered into a Microsoft Access database and were analyzed to understand
trends in HIV/AIDS coverage, with a particular focus on risk portrayal and race. Stata version 11 was used to
conduct independent sample T tests of racialized risk categories. Patterns that arose from the qualitative
data were evaluated against the quantitative findings. Results: Results indicate a decline in coverage of the
epidemic over the study period. In addition, there was a marked shift in the portrayal of risk in the U.S. such
that the focus on HIV/AIDS domestically was replaced with an international focus. When coverage did
address HIV/AIDS among groups with disproportionately high risk in the U.S., it typically lacked
contextualization of the disparity beyond individual behavioral risk factors. Conclusions: The meta-message
of news coverage of HIV during this period may have reduced the visibility of the impact of HIV/AIDS on
Americans. The practice of reporting the disparity without providing any context may have consequences for
the interpretation of disparities in HIV/AIDS among the general public. As news coverage influences
individual behavior as well as the public agenda, increased reporting should not only cover the raging
epidemic in the United States, but also the structural determinants that influence transmission.
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Title:
Insights into the Coping Mechanisms Adopted by Women Living with HIV/AIDS in Delhi, India

Abstract:

The implication of HIV/AIDS is becoming increasingly important with rising HIV incidence among women.
The epidemic has hit women hard; yet, the HIV-related needs of women continue to receive minimal
attention. Their heightened vulnerability has both biological and socio-economic reasons. The impact of the
epidemic falls primarily on women as they shoulder the increased burden of care within the household and
the community, in addition to their domestic work and economic responsibilities.

The paper explores the lives of HIV positive women, impact of HIV infection and widowhood on their socio-
economic status. It also documents the coping mechanisms adopted by them in dealing with the stigma and
discrimination faced. The paper is based on data collected in face-to face interviews with women availing
counselling services, educational and nutritional support for their children and support to start an enterprise,
either from the government hospitals or voluntary organisations in Delhi, India.

HIV diagnosis is a life-changing event causing shock, grief and a sense of loss of control over one’s life. It
was observed that women had little control over keeping their status confidential since many were tested
either at the time of their husband’s prolonged sickness or after their husband’s death. Hence family
members became aware of their HIV status. One of the matters of concern was that a few women reported
that their spouses did not share their HIV status with them. In majority of the cases, in-laws began taunting,
scolding and blaming the women to be the cause of bringing the infection home. A significant number of
widows were deserted by their in-laws after the death of their husbands. Owing to social stigma attached to
HIV/AIDS and because of the general notion that the disease is primarily transmitted through sexual contact,
majority of the women chose not to disclose their status to distant relatives and neighbours. Sharing with
children was noticed with children in their adolescence. All the women who had disclosed their status to their
children received full support from them.

The study findings reveal that parental support was valued the most since it reduced the stress level and
helped them cope with the situation. The counselling of family members if they were aware of the HIV status
of the woman was very important. The responsibility of care giving to their children also helped women to
cope with the situation. Some respondents also engaged in religious activities, to avoid the thoughts of their
infection. At the same time, being associated with a network of HIV positive women through the NGOs
provided a lot of relief. The study recommends that the counsellors of the government hospitals encourage
HIV positive women to seek support from NGOs working in the area. Women availed various additional
services from the NGOs including essentials like uniform and shoes for their children, reimbursement of their
children’s tuition fee, ration for the family, financial support for income generating activities, reimbursement
of medical bills, etc.
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Title:
HIV and AIDS Counseling Among Church Leaders in Charismatic Churches in Malawi

Abstract:

HIV and AIDS Counseling Among Church Leaders in Charismatic Churches in Malawi By Joseph
Muyangata and Ghislaine Youmbi The HIV epidemic has brought with it a lot of stress, pain and suffering.
Church leaders have had to spend considerable time counseling people living with and affected by HIV.
However, the need to improve counseling skills for various levels of church leaders has been noted in
Malawi, a country that has not been spared by this epidemic. In fact, Malawi has about 12% of its total
population of 13 million people infected with HIV. Hence, the need and the rise of HIV and AIDS counseling
by the Charismatic churches Pastors. Aims: This papers aims at tackling counseling done by church
leaders to the people infected and affected by HIV from a theological and educational point of view. It will
however further address contemporary counseling issues in accessible language, but ensuring that it takes
into account both the academic and lay readers (audiences). Method: This paper is a based cross-
sectional study done among the charismatic churches pastors in Malawi. It also employs a cluster
randomized sampling method to obtain data. A questionnaire is furthermore designed to be used alongside
interviews aimed at collecting data on the individual knowledge, attitude on HIV and AIDS. Findings and
Results: Many Charismatic Pastors and not fully informed in the area of HIV and AIDS counseling yet they
are doing so much to curb HIV and AIDS. The few that are knowledgeable and are doing HIV and AIDS
counseling are being hit with burn out. There is however a great openness in this field of counseling among
Charismatic(s). Recommendations: There is a great need to train many more Charismatic Pastors in the
area of counseling and AIDS in general.
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Title:
Social networks as a platform to discuss sexual networks: Intersexions and Facebook as catalysts for social
change

Abstract:

Social media has become a new medium for creating ongoing dialogue, discussion and social networks. In
South Africa alone, over 4.175 million people are on Facebook, representing approximately 8.5% of the total
population of the country. Given the extensive usage of social media in South Africa, this paper will discuss
a study conducted by staff and students at the University of KwaZulu-Natal to investigate the role social
media can play in HIV prevention, treatment, care and support. A group of 19 students conducted a
qualitative reception analysis of all comments posted on Facebook after the screening of 26 episodes the
entertainment education drama series, Intersexions. Intersexions, is a unique episodic drama series
produced by Curious Pictures and Johns Hopkins Health and Education in South Africa (JHHESA) which
follows an HIV and AIDS infection chain through 25 inter-connected but independent stories with the final
episode bringing all the storyline together. Facebook participants regularly commented on each episode
sharing their views, thoughts and ideas about, the storylines, the behaviour they observed on screen, the
issues raised and their own personal experiences and preferences regarding sexual relationships and HIV
and AIDS. The data collected from the Facebook Intersexions page was coded using the software package
NVivo and thematic analysis was used to categorise common themes that emerged from the discussions.
This paper uses Kincaid’'s Meta-theory of Health Communication to make sense of the data collected and
explore the role of social media in HIV and AIDS communication and prevention. It further discusses some
of the key findings of the study which indicate that social media can extend dialogue and ‘diffuse ideas,’
contribute to social learning, increase positive behaviour outcomes and can serve as vehicle of
communication and knowledge exchange.
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Title:
AIDS, Africa and the Normative Violence of Media Frames

Abstract:

The media are a central site in which struggles over our affective and political response to poverty, disease
and the suffering of ‘distant others’ take place. Drawing on Judith Butler's concept of ‘normative violence’ — a
violence that arises out of the circulation of frames in the public sphere which render certain lives less
valuable than others, such that violence can be done against them without eliciting remorse or grief and
without leaving a mark in our collective memory — and a content analysis of select UK and pan-European
newspapers, this paper explores changing representations of the HIV/AIDS crisis in sub-Saharan Africa in
the UK media and Northern popular culture at large.

This paper argues that the dominant frames through which the ‘African AIDS pandemic’ is represented
implicitly draw on deeply embedded Western narratives of Africa, poverty and disease. By localising
responsibility for Africa’s AIDS crisis primarily within Africa itself — be it its ‘primitive’ culture, its endemic
economic underdevelopment or Africans’ ‘hyper-sexuality’ — the explanatory themes advanced by the media
for the strikingly unequal global distribution of the pandemic and its concentration amongst the most
marginalised sections of African societies, obfuscate the way these are, at least partially, attributable to the
effects of neoliberal globalization visited upon the continent in recent decades.

The hegemony of these frames was temporarily ruptured in the early 2000s by a transnational AIDS activist
movement, in which Southern civil society often took the lead (e.g. Treatment Action Campaign) and
successfully re-framed the AIDS crisis in the South as a deeply political issue. It exposed the moral and
political economy of a global order that had for so long denied access to life-saving treatment to millions of
people across the global South and contributed to the mobilisation of resources for the protection of their
lives. However, recent years have witnessed the proliferation of various philanthrocapitalist schemes in the
North (e.g. Product (RED), Live8, Fashion against AIDS, and most recently Digital Death), which have
adopted the suffering of Africans as their cause célebre. Consequently, the HIV/AIDS crisis in Africa has
become normalised within popular culture, subsumed by the logic of commodity fetishism. This has led to a
renewed depoliticisation of the AIDS crisis, silencing the voices of Southern AIDS activists and civil society,
and thereby threatening to undo the important cultural work the global AIDS movement. As the HIV/AIDS
pandemic enters into its fourth decade and the global AIDS response is facing an acute funding crisis, this
paper aims to contribute to a critique of the normative violence that the cultural frames circulating in the
public sphere perform by masking the transnational relations of responsibility for the unequal distribution of
risk, vulnerability and death.

Author(s):
Ngoni Muwonwa

Title:
Typhoid Outbreak, Discourses of ‘Othering’ and ‘Resistance’: Dynamics of Health Reporting in Zimbabwean
Media

Abstract:

The paper engages first with discourses of health as represented in mainstream health news in the print
media. Recent media reports of the typhoid outbreak in Harare as reported by The Herald, Sunday Mail
which are both pro-government newspapers and Newsday, an independent and mostly anti-government
newspaper are used in this paper as contesting texts caught up in processes of creating discourses of
‘othering’. On one hand the reports position individual community members as inadequate and blameworthy
for creating health crisis such as the typhoid outbreak and on the other hand attack authorial figures for the
crisis. The ‘gap’ that such reports create leaves polarities of action that prevent holistic responses to health
issues at large. The second objective of the paper is to show that new spaces have been created to extend
the topical issues of health matters, allowing access of the ordinary person to contribute, resist, imagine
against the ‘master narratives’ of health issues. Responses of individual ‘bloggers’ on internet newspaper
sites shall be analysed to discuss the textures and dimensions of these debates. The paper argues that the
responses of ordinary citizens are highly subversive against professional, medical and political
representations of health matters as they proffer antagonistic perspectives. The paper highlights the failure
of media to connect and bridge the gaps between policy makers, health workers and community members to
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combat disease. As a result the media is contributing to the marginalisation and exclusion of vulnerable
groups within society. The media have failed to function within a framework that engenders and advocates
for social change to effectively challenge the reproduction of inequalities. Responses of individual ‘bloggers’
reveal that citizen contribution to health matters are integral and need to be incorporated in health policies
and implementation processes. The media becomes the connecting thread when its communication model
evolves from one that is ‘othering’ to one that is accommodative of all discourses of health issues. The paper
concludes that health reporting must be undertaken within a participatory communication model that

incorporates rather than marginalises voices of communities that bear the brunt of health crises.
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Title:
Communicating HIV/AIDS in a post-apartheid context: a politico economic analysis of the influence of film
industry structure on public health communication

Abstract:

The commercial feature film industry has the potential to be a powerful vehicle for public health
communication because local and international distribution and exhibition systems are well established and
products can have a wide reach. The question is whether this industry can be harnessed in South Africa to
facilitate public health communication about HIV/AIDS. This article presents a detailed politico-economic
analysis of the prevailing conditions of the South African film industry. It stems from the author's PhD on
post - apartheid cinema at the University of Cape Town (2007 - 2010) and her current research at the Africa
Centre for Health and Population Studies. Research included a review of relevant academic and commercial
media, textual analyses of local feature films and qualitative interviews with film industry professionals. The
results suggest that although South Africa has a well-established film industry, certain factors pose a serious
challenge to it being harnessed as a site for HIV/AIDS communication. Firstly, flmmaking and film viewing
have long been subject to racial stratification. There are just a few black filmmakers and the majority of
cinema houses are located in traditionally ‘white’ neighbourhoods. Secondly, since inception, this industry
has been dominated by Hollywood. These conditions have resulted in a small, mostly white cinema going
audience that has a strong preference for large budget, American films that adhere to classical conventions.
Furthermore, although the post-apartheid state has invested quite significantly in the film industry, these
interventions have been framed within the neoliberal, market-driven, free-trade paradigm of current state
policy. Therefore, the major changes needed to overall the structure of the industry have not occurred and
the state has failed to protect local product from Hollywood hegemony or to grow an equitable film industry.
Market-orientation has resulted in a proliferation of light-hearted, slap stick comedies on the local scene that
have proven success with audiences. Few filmmakers have had the courage to broach difficult-to-talk about
subjects such as HIV/AIDS. Those who have tended to frame their work within conventional formats and
have tailored their products to meet the knowledge cultural expectations of international audiences. This has
had an impact on the potential public health relevance of these fiims with local audiences. Therefore,
although feature films about HIV/AIDS in South Africa are important and should continue to be developed,
from the perspective of public health communication it would seem more productive if artists continue to
explore other, more democratic mass media communication platforms such as television or radio that serve
a larger and more diverse local audience.
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Title:
Contributions of HIV/AIDS Social Networking Sites Towards HIV/AIDS Reduction Among the Youths in
South Africa: A Case of Rhodes University Students

Abstract:

This study examined the contributions of HIV/AIDS social networking sites, in particular MYMsta.mobi, in
support of HIV/AIDS reduction amongst the youths, who in this case are represented by Rhodes University
students. To measure the contributions of MYMsta.mobi in supporting HIV/AIDS reduction amongst the
youths, the study focused on: 1) awareness of HIV/AIDS social networking sites and MYMsta.mobi amongst
the youth 2) whether HIV/AIDIS social networking sites like MYMsta.mobi have managed to extend current
knowledge base on HIV/AIDS and its related issues among the youths 3) whether MYMsta.mobi social
networking site has involved youths in the process of their own development with regards to issues
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concerning HIV and AIDS and 4) whether MYMsta.mobi has motivated attitude change towards HIV/AIDS
amongst the youth. A survey research design was employed, with a questionnaire as the main instrument for
data collection. 270 questionnaire copies were randomly distributed amongst Rhodes students; with a 70%
response rate. In addition, 30 respondents, from the same sample, responded to short essay questions.
Results show that HIV/AIDS social networking sites, in particular MYMsta.mobi, have contributed in support
of HIV reduction amongst the youth by expanding their knowledge of HIV/AIDS, increasing their ability to
discuss and deal with concerns relating to HIV/AIDS as well as motivating attitude change towards
HIV/AIDS. Although HIV/AIDS social networking sites enable the expansion of knowledge amongst users,
there are problems associated with the use of social sites which must be addressed in order to intensify the
positive effect of such networks in supporting HIV/AIDS reduction amongst the youth. Conclusively,
HIV/AIDS social networking sites hold much potential in the fight against HIV/AIDS amongst the youth and
as such demand high prioritization for inclusion in HIV/AIDS communication strategies. Keywords:
HIV/AIDS Social Networking Sites, Youths, HIV/AIDS, Rhodes University Students
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Title:

No Longer One Without the Other: Examining the Emerging Link Between Socio-Economic Empowerment
and Willingness to Adopt Sexual Behaviour Change by Out-of-School Youths in Four Rural Communities in
Zimbabwe

Abstract:

Zimbabwe is one of the countries with high HIV prevalence (14%) and one of the countries to have instituted
a strong multi-sectoral response. Youths (15-24) contribute the highest percentage of new infections
(incidence) and have been targeted with HIV prevention communication. Prevention communication has
largely focused on the Abstinence, Be faithful and Correct and Consistent Condom use (ABC) approach.
This paper discusses findings from a study from four Zimbabwean rural communities of Chivero, Raffingora,
Mutasa and Muzokomba where young people were exposed to the Join-in-Circuit (JIC) behaviour change
communication tool under the Zimbabwe HIV Prevention Project (HPZ) funded by GIZ. While the tool has
been tested and adapted, qualitative discussions with targeted young people are revealing an elevated need
for economic empowerment along with HIV behaviour change communication. While the tool focuses on
promoting safe sexual and reproductive health behaviours, young people are placing salience on
programmes aimed at uplifting their socio economic and material well-being. The paper is informed by the
communication for social change approach with focus on empowerment. It explores implications of
continued focus on sexual and reproductive health information against growing resistance from target
groups. It further explores avenues of redesigning programmes where socio-economic empowerment can be
a means towards promoting sustainable positive sexual and reproductive health behaviour among young
people. The paper also explores possibilities of strengthening approaches for translating emerging
communication programming evidence into communication programming decisions and methodological
adjustments. Lastly, the paper examines the feasibility of adapting global approaches in local communities
with unique contextual realities.
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Title:
Entertainment-Education as a Tool for South-North Dialogue for Development Education and Health
Communication

Abstract:

Entertainment-Education (EE), as a form of communication for development, uses channels such as mass
media to educate audiences about social issues such as health and gender, to foster behaviour and social
change. The entertaining factor of radio dramas, TV soap operas and theatre supports the likelihood that
audiences, especially young people, will engage with these programs and their educational messages. The
narrative and storylines, incorporating role models, create room for interpretation, reflection and adoption of
the behaviours and attitudes represented. Sensitive issues such as HIV/AIDS can therefore be
communicated without intimidating the audiences while still raising awareness of challenging topics such as
treatment and prevention.Whereas EE has been widely and successfully used in the global South in
HIV/AIDS interventions, it remains unclear how much EE is used in social interventions in the West. So
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suggest findings from a study by the University of Reading and the University of KwaZulu-Natal that EE is
used very little in UK HIV/AIDS interventions. Experiences in the field of development education show the
opportunities of asymmetric information flows between the South and the North, not only to break with
stereotypes and generate mutual understanding. Keeping this in mind, in combination with the result of the
findings by the Reading/KwaZulu-Natal study, EE seems to be a useful base for the analysis of cross-
cultural communication structures in a globalised media system. This paper will therefore contribute to a
South-North dialogue about the use of EE for development education and health communication. This
paper will present some initial findings from a study entitled, &ldquo;Entertainment Education as a tool for
behaviour change in HIV/AIDS education &ndash; A comparative reception analysis in the UK and South
Africa&rdquo;. The empirical portion of this study will consist of comparative reception analysis of EE
programmes broadcast in the UK and South Africa. Audiences will consist of UK and South African
undergraduate and post-graduate students. Audiences will view both UK and South African EE
interventions, and reception analysis will be done to compare their engagement with the materials. This
paper will present findings from the UK portion of the study, analysing the reception of South African and UK
mass media EE interventions amongst UK university students. In particular, the paper will reflect upon UK
audience engagement with South African EE interventions. Findings will be analysed within the frame of
South-North dialogue: what can UK students, and do UK students, learn from these South African EE
interventions? What are practices that could be incorporated into UK EE interventions, drawing upon the
analysis of the South African intervention? Implications for EE theory and practice will be articulated with
special regard to the potential of EE as a cross-cultural communication and (development) education tool.
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Title:
Contextualization of Sexual Health Behavior among Commercial Female Sex Workers: A Study in India

Abstract:

In health communication research it is often found that an increase in awareness on the part of audiences
does not always precipitate desired results like implementation and maintenance of positive health behavior.
This is especially true in HIV/AIDS intervention programs among commercial sex workers among whom the
lack of correlation between sexual knowledge and sexual behavior has been noted repeatedly. A thorough
understanding of the environmental and structural factors that precipitate unsafe sexual practices, is
necessary for HIV/AIDS prevention research and an effective formulation of intervention programs. The
current research analyzes how barriers to health, like poverty and stigmatization, can influence sexual health
practices of commercial sex workers by examining the case of the Sonagachi Project. =~ The Sonagachi
Project is a community-based HIV/AIDS intervention program undertaken in a red light district of Calcutta,
India. The Sonagachi Project operates as a peer outreach oriented communication intervention program
spearheaded by the sex workers themselves in one of the biggest red light areas of South Asia. The original
aim of the project was to disseminate awareness information about STDs and HIV/AIDS among sex
workers, and arrest the infection incidence among the latter. Statistics from UNAIDS and National AIDS
Control Organization (NACO) of India show a significant reduction in the incidence of HIV infection and a
significant increase in condom usage in Sonagachi after the project was implemented. In addition to the
targeted goals, the project achieved outcomes like unionization of the sex workers, and establishing micro-
credit societies and vocational training centers for the sex workers. The findings of the current paper are
based on ethnographic research, and structured and semi-structured interviews, which were conducted
among 37commercial female sex workers of Sonagachi between 2010 and 2011. The study shows that sex
work, poverty and health did not have a paradoxical relationship in Sonagachi, for poverty ensured that the
sex workers complied with safe sex practices and remained healthy. Unionization of the sex workers and a
re-articulation of sex work formed a part of a multilayered strategy to address stigmatization that served as
structural barrier impeding condom compliance and positive health behavior on part of sex workers. The
results of this study call for HIV/AIDS interventions among sex workers to incorporate the impact of
contextualization of health behavior by factors such as poverty and stigmatization. The findings of the study
imply that successful interventions among high-risk marginalized populations like commercial sex workers
need to incorporate a sustainable mechanism for addressing structural barriers to health.
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Uncomfortable Silences: Narratives of four educators teaching about HIV/AIDS in a High School near
Montréal

Abstract:
Melissa-Anne Cobbler, MA (candidate); Concordia University, Montréal, Québec, Canada

From 2005, the Québec Ministry of Education cut what was five (5) hours of sex education (STls, HIV/AIDS,
gender, sexual diversity, etc.) per year from the secondary school curriculum. Consequently, in the context
of the education reform, teachers holding specializations in English and Art, Science & Technology and
Moral and Religious Education were persuaded to integrate sexuality in their course.

Being highly sexualized sites, high schools act as a channel for sexual initiation and exploration. Thus,
teachers can be catalysts to providing valuable and life altering information around HIV/AIDS to their
students. Through a qualitative case study, teacher narratives were collected to identify their classroom
structure; strategies; awareness of HIV/AIDS; and the challenges encountered when discussing the subject
in their classroom. Overall, implicating communication processes were an essential factor in uncovering the
subtle, yet, uncomfortable silences found in this study.

The surface-level understanding around HIV/AIDS and a lack of consistent training and access to accurate
resources identified how teachers understood and valued HIV/AIDS information. Ultimately, such familiarity
corresponded to how their students comprehended the virus and viewed the marginalized communities most
affected. Theoretical frameworks connected to Paulo Freire’'s Engaged Pedagogy and Nel Noddings’s
Pedagogy of Care, were considered as tools for empowering teachers when imparting knowledge on
HIV/AIDS.
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Title:
How Can HIV/AIDS Be Prevented? A Strategic Communication Plan for Asian Migrants in Thailand

Abstract:

The current statistics revealed that almost two millions around the world are found dead from HIV/AIDS and
that then leads the infection to be a leading cause of death (World Health Organization, 2011a). As a Thai,
tragically, although an effort to reduce a number of those who affected by HIV, that figure is still there and is
the highest, compared to other countries in South-East Asia (World Health Organization, 2011b, p.32).
Probably without an appropriate, effective health direction, non-residents are, moreover, susceptible to
HIV/AIDS (International Organization of Migration, 2008, p.196-197). Presently, about 1,200 aliens in
Thailand are uncovered as having sexually transmitted infection (Department of Disease Control, Bureau of
Epidemiology, Ministry of Public Health, 2010). A strategic communication plan is, therefore, a key of
success for this developing country. In other words, studying a communication source is of the importance
of this study. Many studies appear to study either media representation or audience response. A criticism
is, however, made that little evidence was clearly given why the results are proposed as in the media or
audience studies. Easily speaking, comprehensive understanding of how strategic communication is
planned is the significant, coherent rationale to the outcomes as such particular studies addressed. The
contribution also goes to the development of a health policy for the residents and the unfamiliar because
now how non-residents’ well-being should be managed and treated is out of sight, out of mind (Baker,
Holumyong, & Thianlai, 2010, p.viii). Last but not least, a national strategic communication programme on
HIV/AIDS for Thais and migrants may be re-thought. Together with conducting in-depth interviews,
documents and manuscripts relevant to the Land of Smile’s strategic communication plan including previous
studies, country reports, health-related organisation reports, and the like are collected, reviewed, and
analysed. The country’s HIV/AIDS situations will be explained and discussed first. It is followed by the
analytical presentation from the data collected from the interviews and a wide range of the documents.
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Title:
Leading from the Rear; giving power to communities in SBCC interventions: A case of the Right to Respect
Campaign in Zimbabwe’s Tertiary Institutions

Orthodox Social and Behavioral Change Communication in the HIV response in Zimbabwe has been expert
driven mainly because of the justification for evidence based approaches that are deeply rooted in
theoretical postulations. Within this expert approach power has been ascribed to development workers as
the ones with the “knowledge” and “power over” communities. Given the arguably dwindling effectiveness of
most SBCC interventions in the country there is need to rethink this model of power and leadership in these
critical communication processes. Overtime community based and led Behavioral Change interventions
have been rendered insignificant if they were not implemented within the confines of the National Behavioral
Change Strategy and training manuals signifying the traditional problem solving approach. Recent literature
on process facilitation however tend to challenge this approach of power over but instead it is now
emphasizing the ideals of power to motivate. Similarly there has been talk that Sponsors of HIV prevention
programs should forge strong working partnerships with affected communities to ensure that programs are
optimally tailored to local circumstances and needs and are ethically conducted[1]. Sweat, 1995 also notes
that social researchers have come to realize that because complex health behaviours such as sex take
place in context, socio-cultural factors surrounding the individual must be considered in designing prevention
interventions, a point that the expert approach has come to ignore. This paper emphasizes a new thinking of
having practitioners in HIV leading from the rear by facilitating appreciative enquiry as a tool of enhancing
SBCC interventions because of how such an approach allows communities to appreciate what is, envision
what might be, engage in dialogue on what should be and eventually innovate what will be. To provide
evidence for this thinking the paper will present the Right to Respect Campaign in Zimbabwean tertiary
institutions as a model of empowering communities through exploring the work of student campaign
managers who were able to run an effective campaign that engaged students and challenged sexual
harassment, encouraged consent on sex and condom use as key aspects in preventing HIV amongst
students in Zimbabwe. The paper will outline how SAYWHAT as an organisation simply facilitated the
process of students designing and implementing the project in their own approach that made sense to their
context.

[1] Behavior Change and HIV Prevention: (Re)Considerations for the 21st Century, August 2008

Page 61



http://www.google.co.th/url?sa=t&rct=j&q=situation+of+migrants+with+hiv+archavanitkul+and+others+2007&source=web&cd=1&ved=0CCgQFjAA&url=http%3A%2F%2Fwhothailand.healthrepository.org%2Fbitstream%2F123456789%2F935%2F1%2FWho%2520Report-Web.pdf&ei=QMAzT5n7DcPnrAfyoZXGDA&usg=AFQjCNEWtMYqeUGvle4O7cVtWxEf5OV0TQ
http://www.google.co.th/url?sa=t&rct=j&q=situation+of+migrants+with+hiv+archavanitkul+and+others+2007&source=web&cd=1&ved=0CCgQFjAA&url=http%3A%2F%2Fwhothailand.healthrepository.org%2Fbitstream%2F123456789%2F935%2F1%2FWho%2520Report-Web.pdf&ei=QMAzT5n7DcPnrAfyoZXGDA&usg=AFQjCNEWtMYqeUGvle4O7cVtWxEf5OV0TQ
http://www.google.co.th/url?sa=t&rct=j&q=situation+of+migrants+with+hiv+archavanitkul+and+others+2007&source=web&cd=1&ved=0CCgQFjAA&url=http%3A%2F%2Fwhothailand.healthrepository.org%2Fbitstream%2F123456789%2F935%2F1%2FWho%2520Report-Web.pdf&ei=QMAzT5n7DcPnrAfyoZXGDA&usg=AFQjCNEWtMYqeUGvle4O7cVtWxEf5OV0TQ
http://www.google.co.th/url?sa=t&rct=j&q=situation+of+migrants+with+hiv+archavanitkul+and+others+2007&source=web&cd=1&ved=0CCgQFjAA&url=http%3A%2F%2Fwhothailand.healthrepository.org%2Fbitstream%2F123456789%2F935%2F1%2FWho%2520Report-Web.pdf&ei=QMAzT5n7DcPnrAfyoZXGDA&usg=AFQjCNEWtMYqeUGvle4O7cVtWxEf5OV0TQ
http://203.157.15.4/Annual/aesr2553/Open.html
http://www.iom.int/jahia/webdav/shared/shared/mainsite/published_docs/brochures_and_info_sheets/iom_situation_report.pdf
http://www.iom.int/jahia/webdav/shared/shared/mainsite/published_docs/brochures_and_info_sheets/iom_situation_report.pdf
http://www.who.int/mediacentre/factsheets/fs310/en/index.html
http://www.who.int/gho/publications/world_health_statistics/EN_WHS2011_Full.pdf

Author(s):
Maya Corneille
Lemuria Carter

Title:
Acceptability and Intention to use a text-message based health intervention

Abstract:

Introduction: African American young adults are disproportionately impacted by sexually transmitted
infections (STIs), especially HIV (CDC, 2009). The literature suggests that technology-based interventions
may promote healthy sexual behaviors; however, few studies have explored people’s willingness to
participate in technology mediated interventions. This study uses the Diffusion of Innovation Theory to
identify technology adoption factors that influence one’ s intention to use a text-message service to receive
sexual health information. Perceived complexity, perceived compatibility, and relative advantage are all
predicted to Increase intention to use a text-message intervention. Concerns about information privacy,
improper access, errors, unauthorized secondary use, and medical mistrust are predicted to decrease use
intentions.

Method: Participants include 120 African American college men and women attending a Historically Black
College/University (HBCU). Participants completed a survey online or in-person. Multiple linear regression
analysis was used to examine the impact of technology-related and psychosocial factors on acceptability of
a technology intervention to promote healthy sexual behaviors.

Results: The results indicate that both technology adoption factors and privacy concerns impact one's
intention to use a text-message intervention. In particular, the relative advantages of a text-message
intervention, as compared to traditional face-to-face programs, had a positive impact on the participants'
willingness to use a text-message intervention. On the contrary, the fear that one's personal information
would be accessed by an unauthorized user decreased participants' adoption intentions. The proposed
model explains over 70% of the variance in intention to use a text-message intervention (adjusted r square =
0.737, F= 31.483, p <.0001).

Discussion: The findings of this study have significant implications for innovative uses of technology to
promote global health. In particular, the study indicates that decreasing concerns about the improper access
of sensitive medical information is a critical component for user adoption of technology mediated sexual
health interventions.
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Title:
Targeted messaging and health communication: using community involvement to reframe HIV awareness
messages

Abstract:

INTRODUCTION: Many health communication efforts have emphasized presenting information about HIV
prevalence within a community’ to promote awareness and motivate behavior change. However, there is the
potential for such approaches to have unintended consequences, such as stigmatizing or blaming groups as
responsible for the epidemic. Participatory communication theory calls for community participation,
involvement, and management of media messages. The current study examines if African American young
adults perceive race-based HIV awareness messages as stigmatizing. The study also examines participants’
ideas about reframing HIV awareness messages for the African American community.

METHOD: Semi-structured interviews were conducted with 30 African American young adult men and
women (ages 18-23). Presentation of statistics about the disproportionate impact of HIV on the African
American community were employed as a type of targeted HIV awareness message. Participants’
perceptions of this messaging strategy were assessed. Participants described their ideas about effective
HIV awareness messages for the African American community.

RESULTS: Data analysis is guided by the Consensual Qualitative Research (CQR) approach. Data will be
analyzed for themes that emerge related to active (e.g. resistance, activism) and passive (e.g. avoidance,
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internalization, denial) responses to stigma. Participants’ perspectives on reframing messages will be
analyzed for themes.

DISCUSSION: The study contributes to the literature that examines how marginalized groups respond to
targeted health messages. The study also has implications for how community participation in health
message formation can be used to minimize stigma
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Title:

Male Circumcision for HIV Prevention: Predicting Behavioral Intention and Attitude Using the Health Belief
Model

Abstract:

Three studies in Africa indicated that male circumcision (MC) reduces the risk of female-to-male
transmission of HIV by 60%. UNAIDS/WHO recommend scaling up MC efforts; it is critical that any scale up
effort include communication that is based on formative research.

This study is an attempt to provide such research. It tests the Health Belief Model which posits that
perceived susceptibility (to HIV), perceived severity (of HIV), perceived benefits of the behavior (male
circumcision), perceived barriers to adopting the behavior, self efficacy (confidence in ability to perform
behavior), and cues to action (exposure to factors that prompt behavior) explain attitudes and intent to
behave. In this study, the perceived benefits of the HBM were divided into true and mythical benefits (given
the prevalence of these and the need to correct them if they emerge as critical in the research). The study
has permission from Institutional Review Boards both in Uganda and the US.

The method was a survey; the questionnaire was administered in two economically disadvantaged
communities in Kampala, Uganda, through personal interview of males between 18 and 49, starting
randomly at one household and skipping to every fifth household (N=100).

Respondents agreed that the disease was very harmful and that MC had the benefits of cleanliness, of
healthfulness, and of lowering the risk of HIV. They somewhat agreed that MC had some myth benefits and
that they had self efficacy (courage to undergo MC). They agreed that they had cues to action and
somewhat agreed that pain and stigma were barriers to MC.

On a scale of 1 to 5, where 1 indicates greater strength/agreement, mean attitude was 2.29 and mean intent
to behave was 1.96, indicating reasonably favorable attitude and intent to adopt MC. The now seven
(mythical benefits added) independent variables contributed significantly (F = 2.237, p. = .039) to explaining
behavioral intention (adjusted R? = .153) jointly; none made a unique contribution to explaining the 15.3%
variance in intention.

The seven independent variables significantly (F = 17.233, p. = .000) explained attitude towards MC
(adjusted R? = .581). True benefits, perceived barriers, and cues to action made significant unique
contributions to explaining attitude. Perceived barriers was negatively related to attitude, meaning the higher
the perceived barriers, the less favorable the attitude. For other variables, the greater the perceived true
benefits and prompts to action, the more favorable the attitude.

Thus communication efforts for MC adoption must reiterate the true benefits of MC. In line with current
thinking in social change, societal variables must also be ignited through partnerships with other agencies
and dialoguing with community and families—these were the cues to action measured in this study (have
received information but also support from family/community and have access to resources such as a
hospital). While many acceptability and medical studies have been conducted on MC, this study’s value lies
in its use of a theoretical model; such investigation both advances knowledge and guides communication
practice, the next phase of this project.
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Title:
Deaf Talks: Knowledge and the Effects on it of Sources of Information on HIV, AIDS and Safer Sex among
Selected Deaf Men who have Sex with Men in the Philippines

Abstract:

It has been said that being deaf, MSM and infected with HIV is a “triple whammy” — that is, with each of the
three groups belonging to marginalized groups, being all three would mean being a minority in an already
minoritized group. However, it is rare to find any study dealing with this group. This is even more so in a
country like the Philippines, where no study — until now — has been done on this.

This pioneering quantitative study was designed to look into the knowledge of HIV, AIDS and safer sex of
selected deaf Filipino MSM, as well as their sources of information and how these affect their levels of
knowledge. Self-administered survey questionnaires were answered by 61 deaf MSM respondents from
cities in Metro Manila and Davao City. Inferential statistics were utilized for the cross-analysis of the
relations among the variables.

The study found that most of the respondents showed a considerably low level of knowledge of HIV, AIDS,
modes of transmission, most at-risk populations, prevention, and treatment and diagnosis of HIV and AIDS.
Sources and access to information can help better knowledge and attitude, but the respondents mainly
accessed informal channels, getting erroneous safer sex information that adversely affected their knowledge
and attitudes, thus the practice of unsafe sex that puts them at high risk for HIV infection.

The study highlights how members of the Deaf community are similarly at risk for HIV infection. In fact,
because they are unable to access existing materials, and because service providers are not trained to deal
with them, they can be said to be more at risk. Thus, further efforts are necessary to improve the knowledge
of deaf Filipino MSM in order to effect better sexual practices.
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Title:
Health information from elite to popular media: is Ghanaian media creating more space for health
information/education?

Abstract:

For health communication, the mass media is a critical channel for disseminating information as well as
educating the public. But in countries (such as Ghana) where illiteracy levels are high, media platforms such
as print have tended to be exclusive of certain segments of the population and therefore not wholly effective
in reaching the masses with health information. In Ghana, this barrier between literacy, media and
audiences is blurring, however, as radio converges with print such that newspaper stories of the day form
the basis for morning radio discussions. This way, information that may have been accessed only by the
literate from newspapers is now being conveyed to the non-English literate via radio morning shows (GMSIP
2009). What implications does this converged platform have for expanding the spaces for setting the public’s
agenda on health? In this paper, we propose to use content analysis of the Ghana’s leading newspaper
(Daily Graphic) and morning radio show (Kokrokoo) to examine the extent to which newspaper stories on
three health conditions (Malaria, HIV/AIDS and Hepatitis) gain prominence or suffer neglect as they transit
from print through morning radio into the domain of the masses. Primarily, we seek to find out (1) whether
such stories published by the newspapers, are guaranteed access into radio discussions, (2) the nature of
treatment (prominence etc.) accorded such stories once they are selected for attention on morning radio and
(3) judging from listener input/feedback, whether the public demonstrate a visible interest in health issues.
Academic research into the Ghanaian media’s attention to health issues points to a paucity of coverage
(Laar, 2010). While these researches have been conducted on specific media (radio, TV, print etc), there
appears to be no study of the converging platforms as regards the spaces they provide for educating the
public on health issues. We believe it is a useful exercise to examine these for the ways in which they are
opening up or closing the spaces for public health education. Such research holds the dual promise of
creating knowledge on the ‘convergence’ of media platforms in Ghana and its implications for public
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education and, providing health education planners with information on the usefulness or otherwise of such
converged platforms for their work.

Keywords: Convergence, Agenda setting, Health information/education, Media spaces, Prominence, Elite
media, popular media, Malaria, HIV/AIDS and Hepatitis.
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Title:
HIV prevention and re-creating communication in South Africa

Abstract:

Despite tremendous scholarly advances, front line HIV prevention in sub-Saharan Africa continues to be
framed within the confines of the 25 year-old dominant northern bio-medical story of HIV. Media itself plays
a substantial role in cultivating African people as consumers of large-scale HIV prevention strategies rather
than seeing their potential as being individual, local and collective creators of them. The parallel to over six
decades of international ‘development’ done ‘to’ African peoples with little to show for it is easy to see, a
‘development’ that constructed African people as unable to fix their own problems and needing ‘help’ from
the north. The very construction of a ‘fight against AIDS’ that has come from the dominant story of HIV
contradicts indigenous cosmologies that seek meaning in disease events as it negates the possibility of
collective visions of greater humanity as a mechanism for moving Africa beyond AIDS. In 1967, Kenneth
Kaunda, first democratically elected president of Zambia, wrote: “Let the West have its technology and Asia
its mysticism. Africa’s gift to the world must be in the realm of human relationships!” It is this sense of Africa
as holding a profound offering to the world, an offering that is very much about HIV (as HIV certainly is about
human relationships) that has been subsumed by the dominant story of AIDS with the help of mainstream,
large scale, internationally-funded media mechanisms. In South Africa, however, at the University of the
Western Cape, we have been able to develop a methodology that promotes intergenerational conversations
about HIV while still using social media (e.g., MTV’s Shuga series and the still-relevant film The Ryan White
Story) that successfully transform families relationship to HIV and to each other, making all family members
invested partners in preventing new HIV infections within the family and responding to family members who
already have HIV. Participants think and struggle together to re-discover HIV, to reframe the dominant story
of HIV into their own story. They then work to rediscover themselves and take ownership to the epidemic
and of their individual and collective lives. Finally, they create new ways of working together in an on-going
way to respond to HIV. The approach is grounded in the notion that communities will not be unable to deal
effectively with HIV until families can themselves address the many complex issues HIV presents to
individuals and groups. Family members participating in the work collectively create their own HIV response
strategies and on their own have been gathering extended family members, neighbours, work and church
colleagues and friends to join in new kinds of conversations about HIV, breaking the silence around HIV that
still pervades most sub-Saharan families and communities. In a very real way, our participants have created
their own ‘social networking’ response to HIV, bypassing facebook and other technological innovations
(which they cannot afford) to re-establish some of what the history of apartheid robbed from South African
families and communities — a concern for each other expressed through individual and collective
communication within families and with neighbours. ‘Talking over the fence’ is then transformed from gossip
to communication that involves healing and restoring humanness that itself goes a long way to creating the
outer and inner conditions conducive to the prevention of HIV.
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Title:
HIV Documentaries Interpreted: The Kenyan TV Audience discussing ‘UNESCQO’s Young TV Producers’
videos

Abstract:

In 2009, ten young TV-producers from five different East-African countries (Ethiopia, Kenya, Rwanda,
Tanzania and Uganda) gathered in Nairobi, Kenya, to attend a 10-day workshop in TV-documentary making.
The course was a part of the project UNESCO’s Network of Young TV Producers on HIV and AIDS that
supports capacity building of young TV professionals in developing countries for accurate, credible and
sensitive reporting on HIV and AIDS.
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Two years later in the very same city, ten mini-documentaries made at the workshop were screened to 25
semi-randomly chosen people participating in focus group discussions. A local HIV expert had gathered
persons with various social backgrounds, and political and religious views, alongside with people
representing sexual minorities and persons living with HIV. This was the first time such a study was
conducted within the UNESCO-project where content analyses and reception studies earlier have been
ignored.

The main questions in the reception study are:

1) How did the audience think people with HIV were represented in these videos, and how did people
actually living with the virus thought they were represented?

2) In addition, what kind of discussions (including emotions, attitudes, prejudices and misconceptions) did
topics as HIV and AIDS, female circumcision or homosexual sex workers generate?

The theoretical inspiration derives from cultural studies with keywords as representation, difference and
power. According to Stuart Hall, power is an exercise to represent some one or something in a certain way
within a ‘regime of representation’, also using ‘symbolic power’, while stereotyping means building symbolic
frontiers between Us and Them — marking the difference (Hall 1997/2003).

The analyses of the discussions show at times, borrowing Hall’s definitions from his essay Encoding,
Decoding (1980), how ‘selective perception’ takes place - that ‘misunderstandings’ can occur and that the
audience is not always operating within the ‘dominant’ or ‘preferred codes’. In this study for example, the
video with only close-ups of the main character’'s body (used to hide his identity being a homosexual sex
worker living with HIV) was interpreted by many informants to be a ‘natural choice’ from producer’s side to
prove the ‘normality’ of the character’s body.

The paper discusses whether the Young producer’s actually succeed in managing their (journalistic) power
according to the audience that described the videos all the way from ‘warm’ and ‘humoristic’ to ‘stigmatising’
and ‘disgusting’. Did they think the Young Producers represented people living with HIV with respect,
stereotypically, by stigmatising them - or would they just have liked to switch the channel?

Author(s):
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Title:
Have we learned from history? A comparative critical assessment of the Independent Group’s coverage of
the HIV/Aids pandemic in South Africa in 2004 and 2011.

Abstract:

Well recognised. Shepperson (2000) asserts that press reporting and analysis plays an important role in
developing public understanding of key elements of the pandemic, and also promotes understanding
amongst professionals working in the field. “Health workers, for example, often cite newspapers as their
main source of regular information on HIV/Aids research. In addition, the press also play an important role in
mediating response to HIV/Aids policy issues, and provide a forum for discourse”. He argues that this role
has been well evidenced in media engagement of controversies such as Sarafina 2, Virodene, and the
HIV/Aids causality debate. Wallack and Dorfman (2001) argue that news media influences public policy to
change the conditions that sustain public health problems and in this regard fulfil a complementary role to
specific health communication campaigns, which tend to have a primary focus on increasing personal
knowledge and behaviour change rather than on promoting collective action or policy change.

The media is thus perceived as central to social response to the pandemic, and has a very powerful role to
play in shaping people’s perceptions about HIV/Aids. However, HIV/Aids remains an extremely difficult issue
on which to report, not least because of the sensitive nature of the pandemic. Fear, prejudice, ignorance and
denial, and a reluctance to discuss sex openly, in addition to Aids related politics and economics, are all
powerful factors which complicate the reporting process. And other conflicts, such as those between the
public interest and the individual interest, are not easy to resolve. There is also the challenge of keeping the
issue of HIV/Aids newsworthy and topical, rather than repetitive.
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The aim of this paper is to attempt to understand the way in which the Independent Group of newspapers in
South Africa reports the HIV/Aids pandemic. It will begin as a brief attempt to unravel the ideological and
political construction of the pandemic as represented on the Independent Group’s website (www.iol.co.za)
from 1 January 2004 to 12 February 2004, and 1 April to 31 May 2011.[i] The paper looks for trends in both
periods to help demonstrate the way in which certain events have been selected and depicted. It briefly
examines the ways in which the discourse of news was constructed and how this was mediated through the
online stories. It will also examine various factors that affect reporting on violent conflict, in order to
demonstrate how these same factors affect the coverage of HIV/Aids. The advocacy role of the media vis-a-
vis HIV/Aids reporting will be briefly addressed. This paper will ultimately attempt to map out some ethical
guidelines for the coverage of HIV/Aids in South Africa.

[il The Independent Online website is used because it is currently the biggest South African newspaper
website in the country, running stories from 14 national and regional newspapers. It is also reasonably
representative of mainstream media coverage in South Africa.
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Title:
The Role of Interpersonal Communication in Shaping and Influencing Behavioral Responses to HIV and
AIDS among Students in Secondary Schools in Nairobi County

Abstract:

The basic question that this study set out to answer was why there are disparities between knowledge of
HIV and AIDS and behavior change among the youth in Kenya. The overall objective of this study was to
investigate the role of interpersonal communication in shaping and influencing behavioral responses to
possible risks of HIV infection among the youth with a view to identifying the existing gaps.

The study was guided by the Social Construction Theory and the Symbolic Interaction Theory. The study
was conducted among students in public secondary schools in Lang'ata District, Nairobi County. The
research design was mixed methods. Quantitative data was collected from a sample of 340 respondents
using a self-administered questionnaire. Respondents for the survey were selected using multi-stage
sampling technique. Qualitative data were collected from focus group discussions and key informants.
Participants in the FGDs and the key informants were selected purposively. Ten FGDs each with eight
participants were held while 10 key informants were interviewed.

Descriptive and inferential statistics were used to interpret the quantitative data obtained on variables
relevant to the study objectives. The themes in qualitative data were interpreted using thematic analysis. The
data collected were triangulated to enhance the reliability and validity of the results.

The study found that the youth used interpersonal communication to engage in discourses that generate
meanings, interpretations and understanding of HIV and AIDS with their peers. The interpersonal discourses
generated form a common stock of lay knowledge from which the youth made decisions about their
behavioral responses to HIV and AIDS.

The study concluded that the HIV and AIDS preventive behaviors are not only the outcome of an individual
decision but are “rational” decisions stemming from a blending of lay discourses juxtaposed with limited bio-
medical knowledge. Therefore, interpersonal exchange is important in mediating mass media campaigns’
influences on people’s attitudes and beliefs.

The study recommended that media initiatives that are already objects of young people’s exchanges be
used as channels for disseminating HIV and AIDS preventive messages because they have a greater
chance of becoming part of the youth’s discourses. The study recommends further research to establish
the extent of interpersonal networks among the youth and how these networks impact on their behavior.

Page 67



http://www.iol.co.za/
http://iamcr-ocs.org/index.php/2012/2012/author/submit/3?paperId=4069#_edn1
http://iamcr-ocs.org/index.php/2012/2012/author/submit/3?paperId=4069#_ednref1

Author(s):
Corne Davis

Title:
HIV/AIDS Organisational Theatre from a Luhmannian Perspective

Abstract:
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This paper will explore organisasional theatre as an intervention that contributes to creating organisational
reality based on Niklas Luhmann’s theorising about communication. Luhmann (1986; 1995; 2002) argues
that communication, and only communication, creates social systems, such as organisations through the
unity of the synthesis of three selections: information, utterance, and understanding. The application in this
paper is UJ’s use of the organisational theatre production titled “Khululeka: Breaking the silence” that was
presented as part of an HIV/Aids intervention programme.

Khululeka: Breaking the silence is a generic HIV/Aids play that forms part of a trilogy addressing HIV/Aids
related issues. The central message of this production focuses on de-stigmatization and associated
meanings created across social contexts. Organisational (or industrial) theatre is a relatively unexplored
area in communication and organisation studies and with its emphasis on social systems and multi-level
analysis, Luhmann’s theorising enables the creation of a communication framework that can be aligned with
critical discourse analysis. Organisational theatre is a recognised organisational intervention that is often
used in South Africa to address issues surrounding HIV and Aids in a variety of organisational contexts. It
was deployed in a generic form at the University of Johannesburg as part of the programmatic efforts of the
Institutional Office for HIV and Aids (IOHA) to communicate with organisational members. IOHA'’s overall
focus falls specifically on UJ youth/students which are a particularly high risk part of the general and higher
education population. The university’s utilisation of organisational theatre was also informed by various
relevant national and organisational policies and strategies, such as the UJ HIV/Aids policy and the HEAIDS
programme. The discussion aims to place the focus on the operational closure and self-referentiality of
social systems, such as UJ and its communication that emerges through strategic interventions such as
organisational theatre.

Word count: 329
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Title:
Interpersonal Communication and Self-Reported Behaviour Change Attributed to a Television Drama Series,
Intersexions

Abstract:

Background: Intersexions is a television drama series developed and produced in South Africa. The series
portrayed the risks of multiple and concurrent partnerships by mapping a fictional sexual network across 26
episodes. The series utilised novel and original story-telling firmly embedded in research to set it apart from
other entertainment-education series.

Methods: A qualitative post-broadcast evaluation consisting of 12 focus groups and 11 interviews was
conducted across six provinces with 87 regular viewers of the series. Participants needed to have watched
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at least half the episodes. Participants reflected a mix of urban, peri-urban and rural localities. All
discussions were audio-recorded, transcribed verbatim, coded and analysed using qualitative data software.

Findings: Overall, the series’ aims and educational objectives were met, and often times, exceeded
expectations. There was a strong sense that Intersexions depicted what happens in reality and genuine
South African issues. Reported instances of interpersonal communication highlight the relevance of the
drama series as a useful tool to communicate sexual and reproductive health content and life lessons with
sexual partners, family members, friends and others. Social media was used for spontaneous, informal
communication driven by viewers about storylines, personal reflections, relationships and HIV risk, and the
cautioning of peers about sexual risk behaviour. In addition to increased knowledge and self-reflection, there
were several self-reported accounts of demonstrable behaviour change that participants linked directly to
Intersexions: primarily HIV testing, followed by reported action related to condom use, communication
between sexual partners, alcohol and sex, and reduction in number of partners.

Conclusion: The impact of the series on regular viewers took various forms, including personal reflection,
identification with characters and storylines, and even extended to taking action to reduce risks of HIV
infection. The power of mass media created much needed spaces for interpersonal dialogue and action
about critical sexual and reproductive health outcomes.
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Title:
Incorporating Indigenous Values in HIV and AIDS Communication

Abstract:

Despite increased efforts in regards to HIV prevention and education in to the South Pacific, the reduction of
HIV infection rates remains a challenge in countries such as Papua New Guinea, due to factors of
accessibility, illiteracy, and cultural and linguistic diversity. While studies of localized programs, such as of
community theatre, have shown some success, there has been a general lack of engagement in
understanding respondents’ reactions to HIV messages in the context of indigenous Pacific values.

This paper discusses the Komuniti Tok Piksa project, conducted in Papua New Guinea, which sought to
address the lack of involvement of indigenous and community understandings in creating HIV messages. By
using creative, and predominantly visual tools, the project involved community members in the creation of
their own HIV messages, developing an approach that is adaptable to the knowledge level and values of the
communities.

The project’s results, apart from developing better understandings of community values, suggest a 4-stage
gradual approach to HIV awareness: dialogue and reflection, visual learning and identification, community
mobilization and individual action, ownership and advocacy. The Komuniti Tok Piksa project was able to
allow respondents to develop willingness to listen to HIV messages and to provide a comfortable space for
them to obtain more information. This paper suggests a re-framing of HIV and AIDS communication in the
Pacific by developing education strategies that are able to adapt to indigenous values and ways of life, and
thus addresses the current lack of indigenous approaches and theory in HIV and AIDS communication.
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Title:

Breaking Down the North-South Dichotomy in Rural Botswana: A practical example of how specialized
Indigenous Health Communications Facilitates Grassroots Advocacy in San communities throughout the
Ghanzi and Okavango Districts of Botswana
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Abstract:

Background: Based in D’Kar, Botswana, KFO Community Health Programme’s goal is to allow rural area
communities to understand their rights, duties and responsibilities as citizens leading healthy lives through
effective communications and social mobilisation which in turn will increase their access to health care.
Current health communications efforts on HIV/AIDS in Botswana are largely developed on a national scale
and do not reflect the specific needs of the various marginalised and indigenous language groups. They are
largely influcenced and guided by “proven” strategies from the North and disregard specific needs of the
local populations.Rather than adopt a Western model, top down approaches or the communication materials
geared to the general population of Botswana, KFO’s programme specifically focuses on facilitating the
conceptualization, development and implementation of health campaigns that are culturally and contextually
relevant to the specific to our communities.

Methods: Methods: The KFO health team produces original, adapts and reconstructs Health Communication
materials that are culturally relevant to the San. The centre offers outreach and mobilization support with a
strong advocacy focus to facilitate optimum use of these strategies.

Although in line with Botswana’s National BCIC Strategies and Objectives in the prevention, care and
treatment of HIV/AIDS and TB; a lot of effort is put into exploring alternative and more suitable methods to
communicate these health messages.

Our emphasis is on language, we wholly emphasize that we communicate, produce IEC (information,
education & communication) materials and host educational programs in the local languages of our
communities. Most of our clients are from San communities, many of whom are challenged with high rates of
illiteracy. Thus, we find that participatory pictorial and audio-visual materials have proven to be effective
tools. These methods allow us to communicate with the most marginalized and impoverished groups who
would otherwise be ignored, remote area communities and those whose language is not written.

Results: KFO Community Health has had a large impact in reaching San communities through targeted
health communication strategies:

e Our constructive advocacy efforts have positively influenced an increase in equitable access and
availability of health services.

e We successfully advocated for local language translators in hospitals and the expansion of the
Community TB Care Programme.

e We deliberately engage local language VCT Lay-counselors.

e We increased communication material contexually specific to San communities

e  We fostered positive working relationships with the Ministry of Health and are valued participants in both
district and national level fora.

e Some of our health communication materials are recognized by the Ministry of Health Botswana
National TB Program and are replicated for national distribution

Conclusions and Recommendations: Equitable health communication services to all those who need it is
still a global challenge. Health communications strategies have largely been influenced by western norms
and values, which as a result, has created a lack of openess and socio economic understanding within the
Southern African Region. Dialogue regarding HIV/AIDS and TB can only begin to improve by breaking the
South-North barrier created by a top down approach and moving towards various grass roots health
communication approaches. It is of utmost importance to strengthen our grassroots advocacy efforts to
ensure our communication campaigns truly are relevant. In moving forward, we need to continually engage
and mobilise community members, experts and policy makers in a dialogue about the health communication
issues specific to the remote areas of western Botswana.
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Title:
A study on changing value networks & business issues

Abstract:

This paper aims to analyze the changing digital audio-visual landscape with hybrid IPTV acceptance of ITU-
T and market performance of a satellite TV, kt Skylife, which serves as a guideline to better understanding
hybrid value networks and user practices with this technology.

This paper shows the so called “hybrid IPTV, online and off-air TV delivery,” defined by ITU-T. It is an
alternative approach for the delivery of linear TV like terrestrial digital TV or digital satellite TV enabling the
end-users' IPTV device to receive the broadcast signal from the broadcaster, e.g., via traditional off-air
distribution techniques. This will then be combined with on-demand content delivered over the network from
the network provider.

A hybrid IPTV platform can help off-air network operators increase user practices, whilst eliminating
expensive duplication in network infrastructure investment. IPTV customer-premises equipment (CPE)
allows them to deploy the future of home entertainment, with video telephony, surveillance, gaming,
shopping, e-government and interactive services amongst the service mix that can be offered, creating a
new consumer TV experience for subscribers.

This study especially focuses on the kt Skylife’s effort to offer the hybrid IPTV services based on legacy
channel services. Before this study, it shows previous cases of the other countries which have same or
similar ways. One of the leaders in the hybrid IPTV Set-top box market is Advanced Digital Broadcast (ADB)
having launched its first hybrid digital terrestrial (DTT) and IPTV set-top box in 2003 that provided Telefénica
with the digital TV platform for its Imagenio service at the end of 2004. This company provided Europe’s first
three-way hybrid digital TV platform of Polish digital satellite operator that enables its subscribers to view
content delivered via satellite, digital terrestrial, and IP networks.

After the introduction of previous cases, it analyzes the changed profit structure and bargaining power of kt
Skylife after the hybrid IPTV platform approach and also discusses future issues in terms of business and
media policy.

Keywords: Hybrid IPTV, Satellite TV, Business issue

Author(s):
Dong-Hee Shin

Title:
Network Neutrality in Korea

Abstract:

This study investigates the network neutrality issue in Korea by focusing on the debates among the
stakeholders. It examines the dynamic discussions of the issues by identifying how diverse groups of
stakeholders are affected by various actions taken by the emergence of network neutrality. It also presents a
quantitative analysis that reveals the factors implicated in the net neutrality debate and statistically significant
differences among individuals on opposite sides of the debate. A qualitative analysis reveals insights into the
connection between specific factors and positions in the net neutrality debate. The findings show that the
issue of net neutrality is not only complicated, but also as complex as the parties&rsquo; diverse interests.
The paper concludes that a careful combination of government intervention and market forces is an effective
way to govern net neutrality.
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Title:
Exploring the Internet Nest Phenomenon in China

Abstract:

The continued diffusion of Internet café has played an important role in the rapid development of the Internet
in China. Unlike in many other countries, Internet cafés in China have become recreation centers, providing
a wide variety of services. However, the popularity of Internet cafés has also caused various social problems
in China. Thus, this study investigated the phenomenon which can be called “Internet nest’, by adopting
multiple methods, and examined how it contributes to Internet addiction and other risk-taking behaviors.
Archive analysis was used to depict the general situation of the Internet nest phenomenon in China,
including both the services and the patrons. As one of the first few studies conducted among Internet
addicts, 618 clinical records of the clients at a well-known Internet addiction clinic in China were retrieved so
as to find out the relationship between their Internet use and relevant problems. Internet nest patronage is
found to be closely related to Internet addiction. Internet nest users demonstrate much more Internet
addiction symptoms and risk-taking behaviors than home users. To supplement the findings based on
quantitative data analysis, a total of 36 young people that were diagnosed with Internet addiction were
interviewed at the clinic with their parents. The interviews further confirmed the findings that Internet nest
patronage with excessive online gaming was closely related to kinds of problems among these young
people. Thus, the Internet nest phenomenon poses serious social, educational, legal, and mental health
problems in China. Anyone who wants to look into Internet activities among young people in China will
invariably encounter the Internet nest phenomenon. The findings generated in this research can offer insight
for parents, educators, professionals, and policy makers. As the public interest required, especially for the
youth who are lack of self-control and more vulnerable, the governmental regulation and policies of Internet
nests are still in need to raise more awareness-knowledge among the public.

Author(s):
Katie Brown
Shahab Mobasheri

Title:
The discourse of soft war: International news coverage of the Arab Spring as a revolution in a new
dimension of the digital divide

Abstract:

In recent years, as part of a natural process, social activists have utilized modern communication tools like
virtual networks, communities, and sites in order to promote their ideas. State authorities can be suspicious
of such activities, as the inertia of new-media players and their accompanying push for change from citizen
journalists and members of virtual social networking services can threaten existing regimes. The Iranian
“Green Movement,” established in 2009 to protest the results of the presidential election and other violations
threatening social rights, is an example of one such movement. This led to a severe confrontation between
state authorities and social activists. Movements of this sort in the Middle East came to a head and garnered
international news attention in early 2011, now known as the “Arab Spring.” Deepening emphasis on such a
discourse is now representing a new dimension in digital divide, as a challenge in modern societies
facilitated with digital and information technologies. The emerging scholarly literature, as well as public and
news discourse, have used the phrase “Soft War” to describe revolutions that take root in a virtual
environment. In order to develop a characteristic system identifying the various aspects of soft war, as an
existent reality, not necessarily a favorable truth that could be believed, as well as to understand the
components of such a war, the current research project conducts a content analysis of major news
publications in the U.S., Europe, Middle-East, with special attention to Iran, and their coverage of such the
discourse of “Soft War” in the context of the Arab Spring.

This research builds on the “South-North Conversations” theme of the conference, but opens conversation in
all directions. That is, while essentially about East-West conversations, the notion of Soft War and news
coverage of this concept is both applicable to and has repercussions for global dialogue, and existence, at
large.
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Title:
Mobile Communication Competence and Mobile Communication usage: Based on College Students’
Analysis

Abstract:

Based on a survey on college students in XX University (N=1218) using mobile communication at present,
this study develops a measure of college students’ mobile communication competence and mobile
communication usage. By conducting an exploratory factor analysis on mobile communication competence,
this study identifies three latent constructs: technique -efficacy factor, preference-affection factor and
communication-appropriateness factor; along with conducting an exploratory factor analysis on mobile
communication usage, this study identifies two latent constructs: leisure-entertainment factor and
communication - interaction factor. This study also discusses the impact of mobile communication
competence on mobile communication usage in multiple regressions analysis. Results show that the two
factors of mobile communication usage are significantly positively predicted by the three factors of mobile
communication competence. In the theoretical significance, this study simplifies the measurement and
variable of mobile communication competence through empirical analysis of mobile communication
competence and mobile communication usage. Based on these data, this study argues the theoretical model
of mobile communication competence and mobile communication usage includes 3 independent variables
and 2 dependent variables. In addition, this study investigated communalities in mobile communication
competence in Chinese college students and summed up the effect of mobile communication competence
on mobile communication usages was significant. This study found out that mobile communication
competence is one strong predictor, which compiles technique -efficacy factor, preference-affection factor
and communication-appropriateness factor, on mobile communication usages after controlling other
influence factors. It expands the application of mobile communication competence and revealed more about
the effect factors on mobile communication usages. However, this study has some limitations. On the one
hand, the sample of this study did not be totally selected randomly so that the statistic of sample did not
match the statistic of overall due to lack of money and management. On the other hand, though the college
students can represent the people who use mobile communication in some extent, it did not directly infer to
the whole population. What's more, due to the limit of questionnaire capacity, this study deleted other
measurements of mobile communication usage so that the conclusion could only explore the relation
between mobile communication competence and major communication usage, instead of involving all the
mobile communication usages. Finally, this study failed to analyze and compare the concept of mobile
communication competence with other concepts which have an effect on mobile communication
usages, Therefore, future research should randomly selected the whole population as respondents, which
could apply the concept of mobile communication competence into more segments of population, instead of
college students only. In addition, all various usage of mobile communication should be analyzed in the
future study in order to reveal if mobile communication competence is the predictor of mobile communication
usage. Finally, It will be more useful to understand why some students are more competent in mobile
communication than showing the positive relationship between mobile communication competence and type
of mobile phone usage to answer the mobile communication "divide" problem in the future study.
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Title:
The future of information technology, ICT media, and society: Trends spotted by ICT journalists in Germany

Abstract:

Rapidly emerging technologies cause uncertainty among consumers and manufacturers. Consumers are
unsure about the quality, necessity, and reasonability of the new products. Manufacturers are unsure about
the acceptance of the products. ICT journalists fill the information gap between consumers and
manufacturers and provide yardsticks for both. Thereby, ICT journalists emerge as not only trend spotters
but also trend setters upon whose decisions the success of products/technologies depends. Their judgment
of emerging trends of IC technology and ICT’s impact on society is interesting not only as an expert
judgment, but also as a possibly self-fulfilling prophecy. This proceeding seeks to map the ICT journalists’
construction of the future of ICT.
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Method

A survey of full-time journalists employed at ICT media was conducted September 2010—February 2011
with an estimated response rate of 27 per cent. The survey mapped the journalists’ perception of future
trends, along with other variables.

Findings

In accord with our conception, ICT journalists define their role in terms of diffusing innovations and guiding
decisions of both manufacturers and consumers. Hence, their perceptions of trends matter.

Product/technology/industry trends.

ICT journalists of different ICT sections (hardware, software, games, web, mobile) agree on the emerging
trends of ICT products across the board. They believe in technological trends like increasing interactivity,
and mobility of products. However, they are uncertain about the future development of usability and
complexity as well as the pace of product development and product marketing. ICT journalists agree that
both competition in and volume of ICT consumer markets will increase, however they are uncertain about
the fate of smaller ICT businesses and how increasing competition will affect product quality.

Media trends.

ICT journalists agree that competition in ICT journalism has increased, and they believe that user generated
content poses a serious challenge for professional ICT journalism; however, they disagree on future
developments in ICT journalism. They are divided on whether ICT journalism will focus on advertising rather
than sales for revenues, and whether online media will displace print media. They are unsure whether
technical or journalistic expertise will become more important in the future.

Social trends.

ICT journalists agree that the range and importance of privacy issues are increasing (especially because
people unwittingly give away data). They think that establishing regulation of ICT markets is possible to
some degree. They believe that new technologies directly impact people’s daily lives in terms of
mediatization (e.g. “networked home”); they sense no “renaissance” of reality at the expense of virtual
reality.

Discussion

The evidence yields two major conclusions: First, ICT journalists agree on only a few trends, most of them
from the domains of technology. But they also agree on the increasing relevance of privacy issues and the
challenges of user generated content. Second, ICT journalists are divided with regard to other trends rather
than completely dismissing them. When viewing this not only as an expert judgment, but also as a potentially
self-fulfilling prophecy, trends that are unanimously accepted hold the potential of fulfilling themselves by
influencing both consumers and manufacturers.

Author(s):
Antwuan Wallace

Title:
Broadband Adoption and The Working Poor: Towards understanding amplification, reinforcement and
embeddedness in Greater Silicon Valley and Greater San Francisco Bay Area

Abstract:

The research examines Digital Inclusion (DI) initiatives, a contemporary development of publicly subsidized
and privately provisioned broadband Internet access and ICT infrastructures targeting poor individuals in un-
served and underserved U.S. communities. Of particular interest, are local strategies designed to spur
broadband adoption to alleviate poverty and promote other socioeconomic development goals thereby,
achieving the anchor component of DI policy. The central research question considers how and to what
extent do DI goals shape the way poor individuals and families in underserved communities access
broadband-enabled infrastructures, the Internet and attending information communication technologies?
Specifically, how extra-market support for working poor individuals, their familial interactions, and
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institutional affiliations amplify or reinforce actions to locate assistance to secure, or not secure, broadband
adoption?

He proposal will use Diffusion of Innovations (“DOI”) theoretical assumptions and ascriptions of two
categories: (1) late adopters1 and (2) laggards2 (Rogers 2003), respectively, to make predictions about
poor individual and familial responses to broadband-enabled technologies to inform new digital divide
measures that appreciate the impact of DI plans. This reframing is important for three important reasons.

First, it helps identify a group of poor individuals and families described in the Information Society (Castells
1999; van Dijk). Second, it may help calculate the economic costs of government intervention relative to the
benefits for late adopters and laggards, who may not want to adopt broadband-enabled Internet access at
home. Finally, it reorients “second tier” theorization popularly accepted in addressing digital divide and
welfare economics regarding state intervention in private market technology-related expenses (Servon
2003). These questions are indirectly relevant to embeddedness in social networks (Grannovetter 1999) and
directly relevant to opinion leadership, where an agent who is an active media user and who interprets the
meaning of media messages or content for lower-end media users is held in high esteem by those that
accept his or her opinions (Rogers 2003; Larzarfeld and Katz 1957). Comparative evaluation exists on how
broadband adoption is a continuum for poor families (Horrigan 2003; Dailey et al 2008) yet less empirical
data exists about broadband adoption phenomenon spurred within DI programs - the variations and
disparate impacts. Using an inter-disciplinary, multi-method approach, this proposal presents collective case
studies based upon 72 interviews, 34 focus groups and 200 randomly sampled, stratified, clustered surveys.

Author(s):
Adelina Mbinjama

Title:
Challenges to the Bill of Rights for Cyber-ethics: social media use within selected South African NGOs

Abstract:

The issue of ethics on World Wide Web has become complicated due to a number of people placing
material onto cyberspace. Virtual organisations, of all forms, are increasingly using social media to promote
their products and services. This form of advertising has been considered successful and effective by most
organisations including non-government organisations (NGOs) abroad. There is as yet not much literature,
however, on how cyber-ethics and social media is implemented or observed within these organisations.
Additionally, social media is being used by NGOs from Third World countries- which elicit questions about
how these social platforms adhere to cyber laws. This study offers a critical perspective of how organisations
are challenged by cyber-criminality and how they respond to it by exploring procedures implemented by 10
selected South African NGOs to protect online users from cyber criminals. The study approaches these
issues by conducting in-depth interviews with 10 employers, one from each NGO, as well as distributing
questionnaires to 150 employees of the NGOs- to determine their experiences with social sites. The
research investigates the social contexts of the selected NGOs and the safety measures they implement to
protect their reputations and corporate identities. The study entails looking at unethical behaviours that
persist, or have been dealt with, within the selected virtual organisations of the NGOs and investigates the
ethical guidelines they follow in order to deal with these breaches of ethics. The study offers the
examinations of the communication patterns within the NGOs, together with their online target audiences, to
ascertain the nature of cyber-ethics in the communication process. The study concludes with the notion that
as communities develop, socially, economically and political, so should its policies. Results of the study
consolidate and argue towards the amendment of the South African Bill of Rights, it also raises implications
which it may have on the following; cyber-users, cyber-criminals, global organisations and traditional
media. Keywords: cyber-ethics, social media, organisational communication, non-government organisation,
social marketing.

Author(s):
Lore Dupont

Title:
Risk factors for exclusion and strategies for inclusion

Abstract:

Over the course of the previous years, social and digital exclusion has been researched thoroughly. Much
has been written on inclusion and exclusion as well as on factors that elevate the risk of becoming socially
and digitally excluded. This paper presents an analysis of social and digital exclusion risk factors which was
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based on an extensive literature review and expert interviews. Moreover, a model of determinants
presenting successful inclusion strategies for specific vulnerable groups is discussed.

In the analysis, eight categories of risk factors surfaced, namely socio-economical and socio-demographical
factors, disability, cognitive characteristics, social support resources, motivation, lifestyles, life phase
transitions and geographical isolation. Furthermore, vulnerable groups for social and digital exclusion
(elderly, youngsters and children, the poor, ethnic minorities, disabled people, insecure and unmotivated
people and women) are discussed. Significant conclusions that have been drawn include the fact that social
and digital exclusion often occur together. It appears that the distinction between vulnerable groups for
exclusion, risk factors and the resulting exclusion is not easily made. Moreover, the interplay of risk factors
and vulnerable groups makes this topic into a complex puzzle that hasn’t been solved completely yet.

Based on the analysis of risk factors for social and digital exclusion, on a state-of-the-art overview of existing
IT-based inclusion initiatives and on focus group sessions with experts, a model of determinants was
constructed. In this model, the strategies used by existing initiatives are linked to specific vulnerable groups
and risk factors. For each vulnerable group, the most successful inclusion strategies are identified. At the
moment of writing this abstract, the model of determinants has not been finished yet. However, the findings
and conclusions will be thoroughly discussed in the full paper.

This paper is based on interim results achieved in the context of a four-year Flemish research project called
EMSOC (User Empowerment in a Social Media Culture). Between 2010 and 2014 the interdisciplinary
research consortium investigates the empowering and disempowering role of social media on the levels of
inclusion, literacy and privacy.

Author(s):
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Title:
Africa in the Internet Design Process

Abstract:

At the close of 2011 there were almost 2.1 billion Internet users in the world, 5.7% of whom are in Africa.
There are internationalized domain names using local language character sets, and there are more country
codes in the Internet domain name addressing system than there are Member States of the United Nations
or are recognized by a country such as the United States.

The extent to which the Internet is genuinely international is, however, a matter of deep concern.
Asymmetries in attention to the diversity of user needs as they vary across cultures, gender, age group,
legal and political conditions, and the material realities of weather and geography fuel ongoing conflict over
Internet governance issues as they play out at the global, international, regional, national, and local levels.
The technical design of the Internet — its architecture — is among the factors to be considered.

The documentary record makes clear that the network concept was international from the moment of
inception. Several processes interacted to make that concept a reality. These included international
participation in the design conversation, contributions to the design process by international organizations
and associations, discussion of international issues as design problems, affordances for internationalization
embedded in design criteria, and the actual extension of the network itself to countries other than the United
States. During the first 40 years of the Internet design process (1969-2009), authors associated with
organizations headquartered in 44 different countries had contributed to the technical document series
through which design decision-making for the Internet takes place, the Internet Requests for Comments
(RFCs) series. Matters involving a total of 187 countries were discussed during the design process as
documented in this series.

This paper will analyze the ways in which ideas from or expressions of concerns about issues of importance
to those in Africa influenced the Internet design process, 1969-2009, as recorded in the Internet RFCs. This
document series is useful as evidence of diverse dimensions of internationalization of the Internet because
the RFCs function as an international discourse that provides institutional legitimacy for Internet design
decisions, and because the series provides a history of the means by which informal ad hoc decision-making
became formal international contract-based governance.
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The paper will open with a brief look at the historical context of telecommunications network diffusion in
Africa, explores the impact of early decision-making frames on the processes through which the Internet
ultimately diffused throughout Africa, reviews the means by which the Internet design was internationalized
during the first 40 years of that process, and analyzes in detail the over two dozen RFCs specifically
discussing or involving Africa. Interactions between the Internet design process and the actual take-up and
use of the network on the ground in Africa will then be examined using the West African region as a set of
exemplars, with a particular focus on Senegal.

The research reported upon here will go significantly beyond but build upon earlier research on
internationalization of the Internet by the first author that was produced as part of a larger project involving a
comprehensive inductive analysis of the legal and policy discussions embedded in the first 40 years of the
RFCs. The West African analysis will build upon interviews and secondary research currently in progress by
the second author.

Author(s):
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Title:
The double dealer: Website hosting companies and the virtual surveillance in China

Abstract:

The 2010 Nobel Peace Price winner, Liu Xiaobo published his opinion piece entitled, “The internet is God’s
present to China” for The Times (Liu, 2009). Ironically, Liu’s experience later becomes a counterexample of
his own opinion. He was jailed for “threatening” the regime. This “threat” came through his online activity of
collecting signatures on Charter 08, a petition of democratic reform. When he was in prison and nominated
for the Nobel Peace Price, his name joined “Dalai Lama” “June 4” as another banned term in China’s
cyberspace.

The Chinese government faces the dilemma of how to use the Internet to promote the economic boom while
also efficiently preventing the online dissemination of “threatening” ideas. By the end of June 2010, China’s
Internet population hit 420 million, with an increase of 36 million in a six-month period (CNNIC, 2010). To
address the dilemma, the government has established a powerful virtual surveillance system, which
monitors the Internet industry.

However, the website hosting companies are not simply victims of the system but can also benefit from it by
relying on the state protection to compete with the incoming international media giants. They are actually
playing a double-dealer role, being both monitored by the State and monitoring their users. As a result, the
government can efficiently monitor this huge online population. Therefore, this study focuses on a deeper
understanding of the website hosting companies’ role in the surveillance system.

The theoretical framework of the study is based on the concepts of panopticism (Bentham, 1995), discipline
(Gandy, 1993; Foucault, 1995), post-panopticism (Poster, 1996) and the simulation of surveillance (Bogard,
1996). The theoretical notion of efficient surveillance can be traced back to Jeremy Bentham’s (1995) idea of
prison architecture. The basic notion is that the prisoners are visible to the inspector, but the inspector is
invisible to the prisoners. The prisoners always believe they are being watched, so actually watch
themselves. In this way, one inspector can monitor hundreds of prisoners. Therefore, self-watching is the
key for efficient surveillance. Today, technology changes the surveillance formation and characteristics.
Likewise, digital technology further increases the quantity and quality of information collection and
processing.

To understand the interaction between the State’s and the corporations’ power, it is vital to analyze the legal
relationships between the corporations, the government and the net users, by a close reading of the Terms
of service (TOS) contracts. In this study, ten Mainland China online forums (TOS) are selected and a textual
analysis is conducted to identify the themes of the documents.

In summary, the study aims to shed the light on the connection between governmental and corporate
panopticism in a concrete socially controlled system.

Author(s):
Luke Heemsbergen

Title:
‘Past’ Radical Transparency: An Empirical Critique of Past, Present and Future Governing Through
Openness.
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Abstract:

The proposed paper contextualises the implications of governing through networked transparency in a post-
The proposed paper contextualises the implications of governing through networked transparency in a post-
Wikileaks era. To do so, it traces parallels in the origins, implementations and effects of ‘radical’
transparency projects between digital media in the network society and historical ‘new’ media of past eras.
Exploratory empirical evidence is drawn from the radical publication of parliamentary debates in late 18th
Century England and the Bolshevik open diplomacy policies of 1917. These are compared to the evolving
case study of Wikileaks, AnonlLeaks and OpenLeaks. An evolutionary pattern that emerges from the data
suggests that in specific cases and circumstances, radical ‘new’ media transparency projects, have, and will
continue to, become institutionalised in democratic governing.

However, the paper aims to add to the literature on communication policy and technology by hypothesising
that the evolutionary pattern of mediated transparency projects has two dimensions. While a ‘forward’
evolution of opportunity can be measured through the degradation of secrecy in governing, transparency of
government also forks ‘sideways’ to specific political-ideological policy expectations. Building from Carolyn
Ball’'s (2009) conceptualisation of transparency, our theoretical framework interprets iterations of
transparency as contextualised expectations of organisational conduct. These expectations are explained
through a heuristic of open(ing) government that reveals liberal, deliberative, marxist and radical-pluralist
policy paradigms. To some extent, the diversity of these paradigms explains adversarial branching of
transparency policy and practice in society. The heuristic also engenders a critique of literature that limits
‘post-Wikileaks’ transparency within a technophilic ideology. Finally, and most relevant to the policy and
practices of empowerment through digital media, the heuristic provides a second set of variables in addition
to ‘less secrecy’ with which to measure potential autonomy in post-Wikileaks transparency. In other words,
the paper examines not only opportunity and risk of digital transparency in the co-evolution of media
technologies and society, but exposes to whom, how and why these opportunities and risks are afforded.
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Title:
Youth in Cyberspace and Vulnerability: Experience from Bangladesh

Abstract:

Connectivity in social and economic spheres using ICT options is a global phenomenon. This level of
communication signifies more for Southern countries too: a mean to develop, a way to come out of poverty,
a path towards an equitable society. According to Dowding, (2011; Movius, (2009); Livingstone, (2005), this
relationship between new technologies and society is complex, primarily due to their multidimensional
effects in personal and social lives. Absence of a proper policy guideline and infrastructure to nurture the
new ICTs potentials can leave the users vulnerable in an increasingly flattened world. Youths of the
developing societies, who have a very high representation in ICT usage (Tongia, 2005) hence face greater
risks in terms of privacy violation and involuntary personal data commaodification. This paper specifically
looks into the vulnerability of Bangladeshi youth population in cyberspace. As one of the emerging
economies in South Asia, Bangladesh has a thriving ICT industry with an ever growing number of online
users, majority of who are young. This research shows that there is no integrated or significant system
available to guarantee privacy and security of the users till now in Bangladesh. Based on a nationwide
survey with 301 respondents this paper is shown that a significant number of the younger generation (both
male and female) are unaware about the concept of privacy in the ‘Digital Age’ and also have little or no idea
about possible risks involved with sharing information in a common cyber space. Male respondents are
found to be more frequent in technology usage and in up or downloading contents (both urban and rural)
than females. Urban population has been found that the value added services (e.g. ringtone and song
download, education, and healthcare service) more than the people from rural areas. The level of trust with
the social network is also significantly high across the country among all respondents.
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Title:
Media transformation in Korea and the US: Implications to Public Policy

Abstract:

Today’s media landscape is more vibrant than ever, offering faster and cheaper distribution networks, fewer
barriers to entry, and more ways to consume both news and entertainment. Choice abounds. TV
networks/stations, newspapers and a flood of innovative web start-ups are now using a dazzling array of
digital tools to improve the way they gather/create and disseminate the news and entertainment materials—
not just nationally but internationally. The digital tools are providing powerful new ways to consume, share
and even report the news as well as create entertainment contents. In the turmoil of communications
revolution, however, nobody knows where we are floating to.

. This paper attempts to figure out where we are moving to, and what we need to do now, by integrating the
experiences of both the US where everything is happening, and Korea where the best overall ICT
infrastructure is ready. A comparative examination of today’s convoluted media landscape in both countries
during the last 30 years or so reveals some interesting common trends in technology use as well as in policy
making and implementation processes. For example, the overall media transformation during the last three
decades results in four distinctive but intertwined shifts: time shift, place shift, two different levels of power
shift — from broadcasters /operators /ISPs to audiences/users/ consumers, and from distributors/platforms to
content creators.

Some questions we would explore in the paper include: Whose interest is the public interest? Can the public
interest still be justified? or mystified by pursuing a private interest under the name of public interest? Can
we achieve pluralism in the era of convergence? Then, what’s the role of government in policy making? Just
to name a few. My paper attempts to provide some answers for these questions by employing the TPC
model(a triangulation of Technology/industry, Policy, and Culture/consumers) in his combined analysis of
broadband, mobile TV/DMB, and smartphones and tablet PCs.

Author(s):
Francesca Musiani

Title:
What's in a server? Decentralization and Internet-based services

Abstract:

Recent years have witnessed numerous attempts, founded in academic research and start-up contexts, to
build "alternative" Internet-based services - search engines, social networks, data storage facilities - on a
peer-to-peer (P2P) architecture. This implies a shift in development choices from a client-server approach to
a repartition of tasks and/or workloads among equipotent nodes in the system.This paper explores how
decentralization is envisaged, qualified, defined and implemented by developers of P2P Internet-based
services. It builds on two case studies - a peer-to-peer search engine and a distributed data storage system
- analyzed with methodological tools derived from the field of Science and Technology Studies (STS).The
paper addresses the different modifications that, over time and depending on the intended use of the
application, have concerned the presence and the role of a central server in the two case studies: from the
repeated tentatives to eliminate it completely, to the acknowledgment that specific functions are better
served by a gradual reconversion to a (more) centralized model. The paper aims at showing how - at the
very same time when developers are supposedly aiming at simply "getting rid of the server" in order to
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enhance the specificity and originality of their products with respect to their widespread, more famous rivals
like Google or Facebook - these de- and re-centralization approaches lead to a reshaping and rethinking of
the very definition of what a server is and what it does, ranging from main backup and safeguard for
otherwise distributed data, to primary node assuring the redundancy of a network of nodes/users, or again,
to the guarantee of the application's stability in the bootstrapping phase.

Author(s):
Dominique Nduhura

Title:
Citizen Journalism in the Rwandan Media: Real Revolution or Sheer Hype?

Abstract:

The interest of this article stemmed from the fact that the Internet and other new media have been
mushrooming for quite a while and have become widespread in the Rwandan media sector. As the media
industry goes more and more convergent, its future is undeniably linked with new media. Media workers will
be in dire need of cyber journalism for their daily tasks. However, in Rwanda, no studies have been
conducted to establish to what uses these important tools are put by the media outlets and to what extent
the latter provide an adequate platform for public debate. Those are the main issues investigated in this
study. The theoretical framework dwells on amongst other the concepts the involvement of audience in the
media, which is commonly known as conversational journalism. | also explore the contours of citizen
journalism and democracy and the controversy that surrounds its relationship with the mainstream media
The field data were drawn from a sample including print, online and broadcast media. | therefore selected
Radio Rwanda; Rwanda TV and two local newspapers such as La Nouvelle Releve and The New Times. |
also analyzed one online information portal called as Igihe.com. The study aimed to determine what kinds of
contents are contributed by the audiences and how professionally those media use citizen&rsquo;s ideas in
their daily publishing. Amongst the main findings, the study established that in general, citizen journalism in
Rwanda is still in its infancy and can barely foster democracy in the country. The contents contributed by
citizens abound in the category of &ldquo;comments&rdquo; and news per se is scarcely contributed. It also
turned out that generally the user generated contents are not put to appropriate use by the media, which
ushers in some distrust in audiences. Evidence for this is that in some cases, the contributed contents are
censored, not at all considered or simply not given any adequate follow up. Therefore, | would conquer with
Banda (2010) on the fact that citizen journalism in this part of Africa (East African Region) still hinges on a
number of things, most of which rotate around financial means. The author argues that the financial viability
of citizen journalism, for instance via advertisement or sponsorship is an important way for citizen journalists
to sustain their activism.

Author(s):
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Title:
The Politics of Digital Technology and Labor: The Installation Process of PC in the Post-Mao (1980s) China

Abstract:

As a pre-history of Chinese internet, this paper traces back the formation process of personal computer (PC)
in the 1980s China, which articulates IAMCR2012’s specific theme, giving a deeper understanding of how
transnational techno transfer gives ways to communicative empowerment and the positive potential of
media and communication in and from the ‘Global South’With a focus on the political discourse of PC in the
1980s China, this study examines how the concept of PC (personal computer or home
microcomputer,{# A\ &) was introduced into the country and conceived by key players at that time, how
such discourse led to the production and consumption of PC-similar products (like education computer,
51%) by different actors in certain ways, and how this process triggered the transformation of hegemony
and practice related to computer-mediated labor relationship, and finally how such a historical formation was
conditioned by the post-cold war structure in East Asia, as well as struggles between Maoist socialist legacy
and cross boundary neo-liberalism ideology, with its counter-culture antecedent. As computer is becoming
the machine of the empire, so China the factory and market of the empire, and Chinese the labor and
consumer of, this article contributes to disclosing several important historical moments and expanding
theoretical concerns related to Chinese internet research.

Due to geopolitical structure of Cold War, unlike other East Asia countries or regions, such as Korea,
Taiwan, and Hong Kong, before 1980s China had developed its own computer technology for more than 10
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years. More particularly, this development was not just under the techno-nationalism ideology, which mainly
help to fulfill military aim, but also embedded into proletariat political debates, like Dallas Smythe (1994)
discovered during his trip to China in the early 1970s, even though at that time Smythe also saw a trends to
regard “technique and technology as autonomous and non-political” by some Chinese officers and scientists.
In 1975, the Eve of Chinese “reform and opening up”, a round table conference on computer was held by the
“Gong of Four (9 A\ E)"-controlled journal Dialectics of Nature( (A #7%757%) ), with a theme “develop
computers on a large scale according to the principle of autonomy and self-reliance”. This round table may
be the last time people from all walks of life getting together to talk about the “philosophical issues of
technology”. Issues proposed by the conference were never replied then. Instead, the post-Mao leadership
under Deng Xiaoping responded to external Cold War pressures and the profound internal crises of state
socialism by brushing aside the “socialist” versus “capitalist” question through the famous “black cat, white
cat” mantra, which actually led to a massive market-oriented “reform and open-up” process (Zhao, 2007). It
is during the same period that the self-reliance computer industry system was replaced step-by-step by a
western-oriented pattern, which was represented by the popularity of Alvin Toffler's book The Third Wave in
1980s China.

Rather than focus on policy or institutional aspects, this paper following Raymond Williams’ materialistic and
cultural approach to media technology, tries to probe the social role of PC in 1980s China, that is how the
Chinese society imaged, discussed, and installed PC in their daily life at the time when the machine
emerging in this country, and how the social imaginations and power relations around PC conditioned the
production, diffusion, and consumption of the machine in certain ways, and how the materialistic installation
of PC led to certain disputes related to social change.

Moreover, unlike television, which defined by Williams as a “media technology”, computer as a productive
machine has more complicated metaphors to do with the whole society’s modes of production. In this sense,
Williams and Silverstone’s “politics of media technology”, is not enough for theorizing computer. The
complexities of this digital machine hails a Marxism theoretical concern which regards computer as an
instrument of production, and then gives ways to explore labor related issues. As Marx already declared in
The Communist Manifesto, “The bourgeoisie cannot exist without constantly revolutionizing the instruments
of production, and thereby the relations of production, and with them the whole relations of society”, via
concern of “computer-mediated labor relationship”, this study tries to build a bridge linking William and Marx,
and then inquire for a deeper understanding of the path forwarding to Chinese information society and
factory nowadays. Besides, more importantly, this study also tries to touch what being excluded by the
current path, “the alternative historical possibilities that failed to come through”, and according which
hopefully we can pave ways to alternative imaginations for the future.
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Title:
Communications, Internet and Open Government: a comparative analysis of municipalities in Brazil

Abstract:

In current participatory communications debate, increasing the communicational flow and the collaborative
processes based on the internet with the various social actors might be a prerequisite for a democratic
system, even though digital networks may not guarantee a priori a better representation of society in the
elaboration and decision-making processes regarding the course of politics and government actions. What is
at stake is the possibility to reinvent the relation between civil spheres and political representatives. These
issues are addressed in this paper under the overall definition of open government. This exploratory
research investigates what conditions lead to the presence of internet-based open government initiatives at
municipal level in Brazil. The analysis used fuzzy-set qualitative comparative analysis (fsQCA) . The findings
reveal that different social arrangements lead to municipal open government initiatives, not withstanding
variations in Human Development Index, access conditions to the internet and municipal governments’
political party positions. The research analyzed 615 municipalities who have claimed to have telecentres and
a digital inclusion plan, according to the Brazilian municipal census. Findings allow for concluding that open
government initiatives are scarce, but also for indicating that, when such projects occur, cities with higher
HDI and internet access, with populations lower than 751 thousand inhabitants may be more likely to
present government openness on the internet.
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Title:
Digitization process, social media and citizen empowerment in Brazil

Abstract:

The paper presents the results of a research entitled Mapping Digital Media conducted by the Center for
Technology and Society developed from 2010 to 2012, coordinated by the Open Society Foudations, which
sought to map and analyze the impacts of the digitization process on the communication scenario in North-
South countries, in order to obtain comparative material in which governments can rely on to formulate
appropriate policies coherent with the demands of the information society. The research in Brazil was
conducted based on the theoretical discussion of citizen empowerment through new technologies and how
they have changed the production, distribution and consumption of information, knowledge and culture in
recent decades - decentralizing access to information, once before concentrated on mass media in a quite
unilateral way. The methods used were basically the collection of data from different national and
international sources, conduction of semi-structured interviews and application of surveys that culminated on
a consistent database. Here are presented some results of empirical research, which are related to the
discussion of citizen empowerment through new technologies - especially social media — as much as to the
increase of democracy and to the critical analysis of access to information that exists today. Brazil has made
significant economic growth, being characterized as the 6th largest economy in the world (passing North
countries like United Kingdom) and making several attempts to promote the penetration of new technologies
in its society with government broadband policies, for example. Nonetheless, the country still faces profound
social and economic inequalities, with only 34 per cent of its population having Internet access, which is
generally dial up connection and it is concentrated in higher income classes. The digitization process is still
paradoxical, since ICT instruments like social media are proliferating fast (Brazil is one of the countries with
the highest penetration of social networks in the world), and reinforcing the potential for communicative
empowerment and the public expression of minorities; on the other hand, the collected data shows that the
idea of empowerment actually is still limited. The research tries to present the diverse range of examples
about the explosion of social networks and political movements that emerged from it in the country, also
discussing the promotion of empowerment and effective changes in the Brazilian reality, despite the digital
divide and technological inequalities that challenge the policy formulation.
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Title:
Social interaction with technologies: the role of access

Abstract:

Information and communication technologies are gaining an increasingly relevant role in social relationships
and patterns of behaviour, supporting great levels of communication exchange and intra-communities
interaction. The present paper will approach the use of online social platforms for communication,
particularly, the use of those type of platforms via mobile internet. According to contemporary academic
research, mobile internet is increasing exponentially and the question of which outcomes may occur is
central, calling for empirical research testing on the consequences such process has in terms of social
experiences, forms interaction, type of users accessing the internet, type of services used and time spent
when going online.

The present study examines whether changes in the access mode will also change the nature of user’s
experience analysing if accessing the internet via mobile have any influence on the type of activities
performed, the levels of participation and the satisfaction with that process. The scope of the paper is, either,
to characterise the dissemination of mobile internet in Portugal, users profiles, forms of access, motivations
to use, most popular activities undertaken via mobile access and its comparison with fixed access to the
internet, and to focus on evaluating the consequences of mobile access and on the relevance of mobility, not
only for internet access, but also as a driving force for social involvement and interaction. As central
objectives, the study intends to analyse the contribution of these technologies to the maintenance and
creation of social groups and to examine the relevance of mobility for the levels of social involvement
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depicted by users and its consequences on what concerns the accumulation and reproduction of social
capital, both bonding and bridging nature of the concept.

The paper will present the analysis and results achieved with a quantitative inquiry applied to a
representative sample of the Portuguese population. The inquiry intends to answer some of the previous
explained questions on what concerns mobile internet access, particularly the type of activities performed via
mobile and via fixed access, levels of participation and satisfaction with that process, and contribute to the
debate of how social practices, both online and offline, are changing with new mobile media.

Author(s):
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Title:
Copyright Activism: CopyLeft, CopyRiot and the Pirate Party

Abstract:

There are those that resist within the copyright paradigm and those that reject the copyright paradigm. In the
first category we find the CopyLeft movement and those advocating for the strengthening of a creative
commons (cf. Lessig’s Free Culture and Stallman’s General Public License). It will be argued though that it
also includes companies such as YouTube negotiating a deal with the content industry to enable their users
to appropriate digital content for remix purposes (cf. Brat Pack Mashups). Here the idea is to use copyright
law to protect the public domain or to provide an easy straightforward legal way of enabling internet users to
use copyright protected popular content. This could be seen as a reformist answer to the challenges to
copyright brought about by the digital age.

The CopyRiot movement led by Pirate Bay, and supported by hackers, crackers and sharers can be
positioned in the second category and represents a more radical response. They reject the current copyright
paradigm on the grounds that ‘[clopyright is well out of touch with today's cultural landscape. It has(levolved
into an obstacle to creativity, particularly grass roots(Icreativity.’. Furthermore, they demand the expansion
of ‘the right to anonymity in communication’ and that ‘the secrecy of correspondence should encompass all
digital communication’ (Uppsala Declaration of the Europe Pirate Platform, 2009)[1]. As this quote
demonstrates, in 22 countries Pirate Parties emerged, forming a Pirate Parties International. In Germany,
Spain, Switzerland and the Czech Republic they were elected to municipal councils and/or regional
parliaments and in Sweden two MEPs were elected to the European Parliament. The European Pirate
Parties are influenced by the early hacker/hacktivist cultures in the EU and US such as the Hacker
Computer Clubs and the Electronic Frontier Foundation and seem to increasingly appeal part of the
population in the EU with their calls to radically review copyright as well as patent law in the interests of
creativity and freedom, to increase government transparency further and to strengthen the privacy
protections for citizens.

In this paper through desk-research, discourse analysis and interviews centering around the Anti-ACTA
campaigns, | will analyse the similarities and divergences of both types of copyright activists in relation to the
movement frames they develop, the strategic choices they make, and the mediation opportunities and
constraints they face in their respective wars of position with the content industry. It will be argued that there
are certainly overlaps between both types of copyright activism, such as sharing similar diagnostic frames,
and potentially showing the Janus-faced potentials of reformist and radical movements, but there are also
differences, which situate themselves more at the level of prognostic frames as well as the motivational
frames (Snow and Benford, 1988). While both argue for legal change to adapt to changing circumstances,
the radical wing has surprisingly taken it that step further by seeking to be represented within the formal
democratic structures, something which reformist elements of social movements used to aspire to.

[1] http://www.piratpartiet.se/nyheter/european_pirate_platform_2009
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Human Rights in Cyberspace?: Understanding the Evolution of the Internet Freedom Agenda through a
Computer-Assisted Content Analysis of Secretary Clinton&€™s Remarks
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Abstract:

The purpose of this paper is to better understand the factors influencing the evolution of the Internet
Freedom agenda as illustrated through the US Secretary of State Hillary Clinton. In January of 2010,
Secretary Clinton let the world know that promoting Internet Freedom, and access to information, would
become a staple of U.S. foreign policy (Welch, 2011; Morozov, 2010). Internet Freedom has been promoted
as not only a policy for equality in access to information, but also national security. Secretary Clinton has
promoted the Internet Freedom agenda through her remarks domestically and abroad, while the White
House released its International Strategy for Cyberspace in May 2011. Scholars have been exploring the
impact the Internet has had on changing the communication environment in which civil societies and
governments&rsquo; interact (Kirkpatrick, 2011; Palfrey and Zittrain, 2011). Of recent interest has been the
impact of social network sites, like facebook and Twitter (Boyd and Ellison, 2004). Most social scientists
analyzing Secretary Clinton&rsquo;s statements are using very small samples (Major, 2010; Winthrop,
2010). We have used automated web-scraping tools in order to compile every public remark made by
Secretary Clinton since taking office in January 2009 (available publicly at www.state. gov). This paper uses
computer-assisted content analysis tools to analyze the Clinton Dataset (n=2,456), asking the following
research questions: (1) What are the characteristics of the Internet Freedom agenda as characterized by
Secretary Clinton?; (2) How did the Internet Freedom agenda arise, and how has it evolved? (3) Is there a
relationship between geographic region and the presentation of the Internet Freedom agenda by Secretary
Clinton? (4) Are there world events (i.e. revolutions or natural disasters) that have coincided with emphasis
of the Internet Freedom agenda? One overarching goal of this project is to determine the degree of
geographic consistency with which the Internet Freedom agenda is being promoted and if the fundamental
ideas have changed over time?  For submission to the Communication Policy and Technology Section at
IAMCR 2012 in Durban, South Africa.
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Title:
Practices for identity construction through audiovisual fiction on Facebook

Abstract:

Media Convergence Theory (Jenkins, 2003; 2009) and Networked Communication Theory (Castells, 2009),
discuss about the growing power of united Media and Communication Networks, and the link between
information, spectacle and other kind of media business. At the same time, these theories are worried about
alternatives created by people to escape this homogenizing convergence through the individualized use of
media, and the private selection of content to consume. The person as the center of the communicative
galaxy seems to be “the way things work” on Social Network Sites, which is what this paper is about.

Audiovisual Fiction is a main character in the theories mentioned before; the business around its production
is influential because of the power of television shows (and also webseries) have as ideology spreaders and
agenda creators.

This theoretical umbrella supports the qualitative work that explores, through group interviews (realized
during December 2011 in Valparaiso, Chile), the practices with audiovisual fiction in Social Network Sites,
especially on Facebook, of communication students in Chile. This paper aims to show the observation of
students’ practices with audiovisual fiction not just as a representation object, but also as an object of
symbolic exchange to identity construction (Gergen, 2010) and social relations consolidation (Baym, 2010;
Gergen, 2009).

Baym argues that digital identity cues -such as avatars or the content people share on their sites- are
“signals of social position” (Baym, 2010: 114) based on socioeconomic factors. These factors, at the same
time, shape social practices (Bourdieu, 2010). This paper observes those practices with audiovisual fiction
on Facebook.

As a conclusion, the paper organizes the findings and the final discussion into the family of categories
“Audiovisual Fiction, Identity and Relations”, taking account of all the data collected in the interviews in order
to establish the analysis. This analysis, bases on 1) Audiovisual Fiction as a memory element, 2)
Audiovisual Fiction as an element for empathy, 3) Audiovisual Fiction as a form of self presentation, 4)
Audiovisual Fiction as a representation of ideal forms of relation with others.
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Title:
How the media policy has become a matter in conflict and post conflict periods - Experience of Sri Lanka

Abstract:

Sri Lanka is a great sign of a country where the media policy and media law were seriously considered as
matters in allowing the government position to be more dominant during the conflict and post conflict era.
Voice of the real democracy wasn’t heard, Freedom of speech, freedom of expression, freedom of
independent media and freedom of public service broadcasting did not become a reality over the
government domination of media policy which made reconciliation the only reality in government’s aspect.

Sri Lanka had the greatest paper work in terms of written law — Article 18(1)(g) of the 1972 Constitution of
Sri Lanka recognizes the right to freedom of expression for every citizen as a fundamental right. Similarly,
Article 14(1) (a) of the Constitution of the Democratic, Socialist Republic of Sri Lanka promulgated in 1978
also guaranteed the freedom of speech and expression, including publication to every citizen.

But however, the same rule has been undermined most strategically, in a manner that media couldn’t be
reflective beyond the interest of the government. Alternative media had to find a different set of language to
reflect the ground reality within the government interest. Government media were monopolized and many
media played a significant role in enforcing the sense of superiorism among the majorities, and controlling
the media focus on the reality of war and reconciliation.

The freedom of speech and expression including publication is not an absolute or unbridled right but is sub-
ject to numerous restrictions - Parliamentary (Powers and Privileges) Act, The legal principles applicable to
situations of sub judiciary and the contempt of court proceedings, Laws relating to Civil and Criminal
defamation, Press Council Law, Profane Publications Act, Obscene Publications Ordinance, Official Secret
Act, Newspaper Ordinance, Printers and Publishers Ordinance, Printing Presses Ordinance, Telegram
Copyright Ordinance, ,Regulation 14 of The Emergency (Miscellaneous Provisions and Powers).

Amended Broadcasting Act No. 48 of 1988 gave many political privileges and power to the state
broadcasting corporation known as SLBC. When it comes to television the amended Sri Lanka Rupavahini
Corporation Act 43 of 1988 gave similar privilege to the national television cooperation (SLRC). Further,
even though the current government promised to implement a law on the right to information, that hasn’t
become a reality yet. For the last 25 years, the effort for the successful implementation of the right to
information Act (RTI) has become a failure for various political reasons.

In this context hundreds of journalists were killed, journalists were kidnapped, assaulted, imprisoned,
number of media institutions were closed, political parties were given free TRC licence, war reporting was
controlled, Reporters were not allowed to write about post conflict movements. The sense of an independent
media is almost diluted. The sense of a need in new media policy is not focussed. The full paper would focus
how the media policy could be a matter during conflict and post conflict era.
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Title:
Interactive Affordances and Problematic Online Game Playing: A Qualitative Investigation of MMOG
Players™ Addictive Behavior

Abstract:

Massively Multiplayer Online Games (MMOGs) are a form of online games that enable large number of
players to experience a virtual life through their avatars and enjoy joint activities in the rich and unpredictable
3-D environments (Meredith, Hussain, & Griffiths, 2009). MMOGs are among the most popular form of
entertainment around the world. World of Warcraft boasts the largest current share of online game
subscribers at more than 10 million around the globe (Blizzard Entertainment, 2012).

With such expanding popularity of MMOGs, the overuse of these games has also caused growing concerns.
Although it is difficult to estimate how widespread the problematic game playing is, official reports estimate
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that up to 90 percent of American youngsters play video games and more than 15 percent of them might be
addicted (Tanner, 2007). In Asia, about 29 percent of Taiwanese online game players fulfilled the diagnostic
criteria for modest addiction group, and 2.4 percent of them belonged to high addiction group (Lu & Wang,
2008). Some countries have created programs to help young people coming out of game addiction (i.e;
Detox Center for Video Game Addiction in Amsterdam) (CBSNews.com, 2006). It is obvious that the
prevalence of problematic online gaming is a significant concern.

To understand video game problematic use, the academics mainly approached addictive behavior from
players’ personality traits (Caplan, Williams, & Yee, 2009; D. King & Delfabbro, 2009; Ng & Wiemer-
Hastings, 2005). The literature found that players’ personality traits such as loneliness and introversion,
social inhibition, aggression and hostility are significantly related to online game addiction (Kuss & Griffiths,
2011). Although such findings are important, they are not sufficient in explaining addictive behavior.
Previous research found that specific types of video games such as MMOGs are more addictive than other
type of games (Stetina, Kothgassner, Lehenbauer, & Kryspin-Exner, 2011; Thomas & Martin, 2010). One
explanation is that specific affordances unique to MMOGs such as competition and social interaction
contribute to excessive game playing (Karlsen, 2011; Taylor, 2003). Hence, some scholars argue that video
game structural characteristics play a significant role in shaping players’ experiences (Westwood & Giriffiths,
2010; Wood, Griffiths, Chappell, & Davies, 2004). Following this line of research, this project attempts to
investigate the role of interactivity in players’ addictive behaviors.

More specifically, this paper presents a comprehensive model of interactive affordances (actionable
properties) in MMOGs that influence players’ experiences such as addiction. Through think aloud protocol
and semi-structured in-depth interview with hardcore players of World of Warcraft, the most popular MMOG
this research investigates how players’ addictive behaviors were induced by affordances that players use to
interact with other players or the game.

By looking at the effects of interactivity on problematic game playing, this project can provide insights to the
specific features of the game that lead to problematic gaming and subsequently control these features to
moderate excessive playing.
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Of Pandora and Pandora's Box? The internet as an avenue of Hope: A Zimbabwean Perspective

Abstract:
Of Pandora and Pandora’s Box? The Internet as an Avenue of Hope: A Zimbabwean Perspective

Greek mythology relates of a box that contained all the evils of the world. When Prometheus stole fire from
heaven and gave it to mortals, Zeus took vengeance by presenting Pandora to Epimetheus, Prometheus’
brother. With her, Pandora was given a box, which according to the tale contained all the evil in the world.
Along the way, she opened the box out of curiosity and all its contents except for one item were released in
the world. In an era where the internet has come to dominate and anything can be ‘googled’, an era in
which the internet has become a source of anxiety on social and national security, in the face of ethical
issues such as child pornography, hate speech, issues which most countries including Zimbabwe are trying
to grapple with, the internet seems like a Pandora’s Box. The usually untold part of the tale of Pandora’s Box
is that after all the evil is released into the world there is one item still left in the box; Hope. The paper
argues that the internet and new communication technologies, offer hope for democracy and a space in
which diverse views can be aired. As in the colonial era, radio was used as an avenue to register alternative
voices and years later during the year 2000 and after a period characterised by much political turmoil,
stations such as Studio 7, Voice of America hosted by Zimbabwean journalists abroad provided an outlet
which gave room to voices other than those of the ruling party. In the same vein this paper argues that the
internet provides such an outlet. The internet offers access and an alternative voice in a heavily regulated
Zimbabwean media. The paper takes a closer look at internet newspapers that are not available on the
streets as hardcopy, as potential and powerful avenues of alternative voices. These papers include, New
Zimbabwe.com, Zim Daily, the Zimbawean, Change Zimbabwe.com and Zim News 263. The paper further
examines the nature and ownership of these alternative voices against arguments that they are merely
voices of cultural imperialism and a tool to further entrench western hegemony globally.
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Title:
Participatory Journalism and Copyright: Policies that regulate User-Generated Content by News Media
Companies

Abstract:

This paper analyzes the policies of copyright in relation to the content produced by the users and published
by the Spanish daily newspapers” websites. The emergence of participatory journalism and interactivity
selective transition to a productive interaction has an impact not only in journalistic principles (Deuze et al,
2007; Edo, 2010) but also and primarily in terms of regulation of the rights of the user and News Media
Companies over the content (Milstein, 2007, Latham, Butzer and Brown, 2008; Boortz, 2008; Montagnani,
2009; Corredoira, 2012, 2011, 2008; Lee, 2009). Research questions are:

e  Which is the “status quo” of copyright regarding the users” contributions to news websites in Spain?

e  Which are the core issues of the “Terms of service” issued by News Media Companies?
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e How experts in the academic and profesional sectors evaluate the legal boundaries to participatory
journalism and its impact on the practice.

In order to give answers to the main research questions, we analyzed not only the legal policies published in
the websites of a sample of 30% of the Spanish daily newspapers submitted to Spain's circulation audit
bureau (OJD), but the correspondent legal framework. Also, interviews with a sample 100 deans and Chairs
of Journalism, experts in Communication Law and Online Journalism and newspapers editors and
journalists were conducted through a standardized questionnaire. Five lists of questions were developed to
measure the perceived range of protection of the user’'s and companies’ rights regarding content and
authorship and the steps taken by news media corporations to avoid legal liabilities. Measures were
designed on the basis of previous results as well as literature and existing questionnaires (Vujnovic et al,
2010; Garcia de Torres et al., 2010, 2011; Lewis et al, 2011; Hanitzsch et al., 2011).

Results were statistically mapped and similarities and differences analyzed in the view of the participants
groups’ profiles and existing legal policies, to produce a deeper understanding and reflect on the impact of
participation in the future of Journalism.

Bibliography

Boortz, A. E. (2008). “User Generated Content Law 101, Associations Now, 4 (8), p. 18.
Corredoira, Loreto (2008). “Diarios on line. Consecuencias legales del periodismo en la web 2.0. “ Informe
AEDE sobre la prensa diaria. Madrid: AEDE.

Corredoira, Loreto (2012). Proteccién del talento. Valencia: Tirant lo Blanc.

Corredoira, Loreto (2011). “Codigos éticos de medios digitales para los contenidos de usuarios (UGC)", in
Cartografia del Periodismo Participativo, Tirant Lo Blanch, pp. 37-58.

Edo, Concha (2010): “Journalism’s future is hybrid and adapts to all supports”. Infoamérica. Iberoamerican
Communication Review n° 2. UNESCO Chair in Communication. University of Malaga

Deuze, Mark; Bruns, Axel; Neuberger, Christoph (2007). "Preparing for an age of participatory news",
Journalism practice 1 (3), pp. 322-338.

Garcia de Torres, Elvira et al (2010). "La dinamica del contenido generado por el usuario en medios
digitales de Iberoamérica y Estados Unidos", Estudios venezolanos de comunicacién, 2010, 150, pp. 54-77.

Garcia de Torres, Elvira (2010). "Contenido generado por el usuario: estado de la cuestion", El Profesional
de la Informacién 2010, 19 (6), pp. 585-594.

Hanitzsch, Th. et al. (2011). "Mapping journalism cultures across nations". Journalism Studies, 12:3, 273-
293.

Lasorsa, Dominic L.; Lewis, Seth C. y Holton, Avery E. (2011). "Normalizing Twitter. Journalism practice in
an emerging communication space", Journalism Studies, 13(1), 19-36. doi:10.1080/1461670X.2011.571825

Latham, R.P., Butzer, C.C.; Brown, J.T. (2008). “Legal Implications of User-Generated Contenet. YouTube,
MySpace, Facebook”, Intellectual Property & Technology Law Journal, 20 (5), pp. 1-11.

Lee, E. (2009). “Developing Copyright practices for user-Generated Content”, Journal of Internet Law, 13
(1), pp. 1-23.

Lewis, Seth; Kawfhold, Kelly; Lasorsa, Dominic L. (2010). “Thinking about Citizen Journalism. The
Philosophical and Practical Challenges of User-Generated Content for Community Newspapers”, Journalism
Practice 4 (2): 163-179.

Milstein, L. (2007). “Avoiding legal pitfalls on user-generated content sites”, Journal of Internet Law, 11/3, pp.
3-10.

Montagnani, M.L. (2009). “A New Interface between Copyright Law and Technology. How user-Generated
content will Shape the future of online distribution”, Cardozo Arts & Entertainment Law Journal, 26 (3),
pp.719-773.

Page 88




Vujnovic, Marina, Singer, Jane B., Paulussen, Steve, Heinonen, Ari, Reich, Zvi, Quandt, Thorsen, Hermida,
Alfred; Domingo, David (2010). “Exploring the political-economic factors of participatory journalism. Views of
online journalists in 10 countries”, Journalism Practice 4 (3), pp. 285-296.

Author(s):
Mathias Vermeulen

Title:
Mind the gap? European law vs. self-regulation efforts to protect privacy in social networks

Abstract:

The business model of social networking sites has resulted in a number of new challenges to the right to
privacy and the protection of personal data in Europe. Behavioural advertising, user profiling, and policies
that promote concepts such as 'frictionless sharing' are testing bedrock principles of European data
protection law such as ‘consent’, ‘controller’ and even the very concept of personal data itself. Both the
amended E-privacy Directive and the European Commission's proposal for a new Data Protection
Regulation aim to safeguard the relevance and effectiveness of the EU's legal framework against such
challenges, including by creating novel legal concepts such as 'the right to be forgotten'. At the same time
both social networking sites and the advertising industry have tried to address these challenges by initiating
self-regulation initiatives, such as the I1AB’s ‘Online Behavioral Advertising (OBA) Framework’ or the ‘Safer
Social Networking Principles for the EU.’

This article will analyze on the basis of desk-research of relevant legal texts, policy documents, and (self)
regulation literature, whether there is a gap between these ‘voluntary’ self-regulation initiatives and the EU’s
legal ‘command-and-control’ regulation from a privacy and data protection point of view. After comparing the
assets and drawbacks of both these voluntary initiatives and the EU’s top down regulation, this article will
reflect on the usefulness in a European context of Ira Rubinstein’s (New York University School of Law)
theory that co-regulatory approaches (in which a governmental actor plays a role in setting requirements for
industry guidelines and imposing sanctions for non-compliance) offer the best protection of the right to
privacy.
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Gary Gumpert
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Title:
The Square Transformed: Public Space, Contemporary Protest and the Urban Communication Perspective

Abstract:

A Tunisian fruit vendor set himself on fire in a public square which serving as a catalyst for protests that
would bring down dictators in Tunisia, Egypt and Libya, shake regimes in Syria, Yemen and Bahrain and
lead to a crackdown on internet access in China. Protests spread to Asia and Europe and eventually to the
United States and the birth of the Occupy Wall Street movement. The events in Tahrir Square (Freedom or
Liberty Square) in Cairo, Syntagma Square in Athens, Revolution Square in Moscow and Zuccotti Park in
New York (to name a few) have led to the study of how communication technologies and policies shape
these movements.

Some public squares have become symbols of revolution. This at a time when we discuss the ‘global public
square.” The communicative significance of the public square has returned; yet this transformation takes
place against the backdrop of urban planning policy that limits the availability of open spaces in which
citizens might congregate, the development of gated communities and exclusive parks which represent a
steady movement toward privatization of space.

The potency of the public square as a medium of political expression dates back to antiquity but today
alternate ways exist as never before enable protesters. There are diverse new media public spaces offering
ways to raise awareness and visibility. Much attention has been trained on contemporary protesters’s use of
mobile media and social media platforms, yet the importance of the public square as a much older medium
of communication in these revolts has earned less attention. Contemporary public spaces of are
environments in which embedded technologies are present in the environment (e.g. big screen, building
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skins, CCTV etc.), augmented with the introduction of mobile media (e.g.mobile phones, GPS, ebooks,
handheld games, laptops/netbooks, PDAs, surveillance drones, even old fashioned portable radios, books,
and newspapers etc.). In this paper the authors explore how public space has been altered by technology
which has and is changing, the use of public space. An urban communication approach will be utilized in
this study. This framework foregrounds communication perspectives, variables and theories to examine
policies and practices in the urban landscape. The paper considers policy, regulation and design challenges
of the transformed square.
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Title:
How Safe do Teenagers Behave on Facebook? An Observational Study.

Abstract:

The emerging use of social network sites (SNS) by teenagers, has been raising concerns about privacy and
security. This has resulted in a large body of research focusing on the actual behavior of young people on
SNS, mostly relying on self-report (Hew, 2011). To overcome problems inherent to this research method,
e.g., social desirability (Phillips & Clansy, 1972), alternative research designs are needed. Therefore, to
counter this and other shortcomings in the state-of-the-art —e.g. a lack of research regarding public profiles
of teenagers - an observational study of 1050 Facebook-profiles of 13 to 18-year olds was conducted. It was
investigated (1) what kind of information teenagers put on their profile, (2) to what extent they protect this
information using privacy-settings, (3) how much risky information they have on their profile and (4) to what
extent differences are being observed with regard to age, education form and gender.

To answer these questions, all Facebook profile elements accessible at the time of observation were coded,
e.g., profile picture, name, interests, wall posts, pictures, etc. Moreover, for particular information types
(interests, pictures, wall posts, videos, notes) it was coded if and how much risky information was present,
eg. signs of alcohol- or drug abuse, partying, swim- or underwear, hate messages, commercial messages,...
Further, it was taken into account that privacy-settings on Facebook are managed as such that for most
information types, one chooses between visibility for friends, friends-of-friends, or everyone. To determine
information visibility for “everyone”, the profile was analyzed when being logged out of Facebook. To
determine what information types were visible for friends-of friends, the proportion of information visible on
friends’ pages was compared with the proportion of information accessible on the friends-of-friends’ pages.
A difference between these last two categories indicates that youngsters set their privacy-settings so that
only friends can see this information.

It was found that young people mostly put pictures, interests and some basic personal information on their
profile. Some of them manage their privacy-settings so that this information is reserved for friends’ eyes
only, but a lot of (risky) information is — unguarded - accessible on the friends-of-friends’ pages. Moreover, it
was found that the older teenagers are, the more (risky) information they put on their profile page, while
there is no raise in applying their privacy settings. Girls also tend to post more risky information than boys.
Teenagers enrolled in different education forms did not behave differently on Facebook. Implications of the
results are discussed.
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The role of education in pushing back responsibilization: raising awareness about the risks on social network
sites

Page 90




Abstract:
This paper is part of the panel “Pushing Back Responsibilization: An Interdisciplinary Project on Security And
Privacy In Online Social Networks”.

As part of the goal of the interdisciplinary project to mitigate the process of responsibilization, we plan to
develop educational solutions that can be implemented in schools to raise the awareness about the risks on
social network sites (SNS). Indeed, the school as an organization has a responsibility in empowering
youngsters to use SNS as safely as possible. More specific, as the partner of the project with an educational
view, we focus on raising the awareness of risks of youngsters between 12 and 18 years old. We would like
to untangle the role that schools can play in educating youngsters by giving them information about the safe
use of SNS.

In this panel, we will outline the state of the art for this research line. An extensive search at existing
educational materials in Flanders, resulted in finding a variety of educational packages about safety and
security in SNS. However, in focus groups an indication was given that SNS are often blocked and the use
of them is prohibited in a lot of secondary schools. This way, schools claim to have taken their responsibility,
while they do not put effort in raising the awareness of their pupils.

Therefore, in a survey study in which 638 pupils out of 43 secondary school classes participated, the
following research questions were put forth: (1) Are existing educational packages used? (2) Is there
attention for safer use of SNS in schools in general, e.g. courses, workshops, thematic weeks? and (3) Does
attention for the topic in schools lead to safer behavior on SNS? It was found that the attention for safer use
of SNS in schools is extremely limited and not organized in the curriculum. 99.5% of pupils and teachers had
never heard of any educational package on the topic. However, it is found that any attention given, lowers
unsafe behavior on SNS, by raising privacy care with the pupils.

To understand the reasons why these packages are not known, nor used, a focus group was organized with
teachers and people involved in educational settings. The following questions were put forth: (1) How do
teachers feel about the existing educational packages? and (2) What criteria of educational packages are
experienced as important? Moreover, a literature study was conducted, to define critical guidelines to
develop educational materials. Implications of results will be discussed.
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Title:
Creative Labour and the Mediation of Cultural Diversity in Canadaa€™s Independent Screen Media
Production Sector

Abstract:

Our research on the mediation of cultural diversity focuses on Canadian film and television producers and
asks how the limited opportunities available for telling stories in the Canadian screen media are allocated.
We employ the concept of mediation to refer to the social, institutional, and economic processes that shape
the transformation of stories and ideas into media outputs. Remedies to the low degree of diversity in screen
media that focus on employment targets in firms and public institutions do not address the root problem of
exclusionary labour markets and unequal opportunity structures in highly networked, reputation-based,
project-based industries like the independent production sector of the screen industry. Employment equity
measures do not apply in labour markets that work on the basis of reputation, affinity, and other informal
mechanisms of inclusion or exclusion.

Based on Social Science and Hummanities Research Council of Canada- funded research conducted
between 2010-2012, this paper will take an original look at the issue of cultural diversity in the Canadian
media by investigating experiences of the mediation of cultural diversity - specifically, how ethnic diversity
matters in the film, television, and interactive media segments of the Ontario screen industry. In a series of
interviews conducted with film and television producers in 2010-11,we asked how creative and economic
barriers to success present themselves uniquely to visible minority screen media creative professionals.
These interview data are complimented with analysis of surveys conducted with the membership of various
key gatekeeping professional organizations in the sector
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In this paper, we will argue that the mediation of cultural diversity in the Canadian screen media production
industry is defined by a series of factors including: diversity being poorly defined and inadequately monitored
by regulation, the under-representation of minorities in production careers (in particular, in crucial
gatekeeping roles), the existence of exclusionary professional networks, the tendency for “the audience” for
Canadian productions to be defined in homogenous terms, the practice of inter-mediation-wherein minorities
are often forced into partnership with non-minorities, the absence of infrastructure allowing for greater
leveraging of global opportunity structures could be available to Canadian minority creative media
professionals, and a pervasive narrative of the “self-made” media career.

We reflect on the policy implications of our research and consider strategies for activism and reform. This
discussion is of relevance generally to the issue of cultural diversity in media, but in particular to IAMCR
members from smaller countries trying to balance cultural and economic imperatives in their media
production industries.
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Title:
Privacy beyond the individual: analyzing group based access control models on social network sites from a
user perspective

Abstract:
Panel title: Pushing Back Responsibilization: An Interdisciplinary Project on Security And Privacy In Online
Social Networks

This paper discusses the novel access control models of social network sites (SNS) that rely on the topology
of the network and representations of these in concepts like “friends, circles, or group’. The social
requirements of group based access control on SNS are discussed, so it can be better adjusted to
capabilities and needs of the individual user. Social requirements are defined as the user’ needs related to
the user of the social product in interaction with others. Our central research question therefore outlines the
social requirements of group based access control models for SNS.

SNS can be empowering for the user to announce an online identity and manage their social network.
Announcing the identity is the social process in which a person claims an identity and presents it towards
others. Taking into account privacy when identity processes take place can be a difficult task for the user
and depends strongly on how the situation is defined. In an offline environment a more or less clear
definition of the situation can exist, whereas in an online environment the definition of the situation in time
and space is often lacking. No sense of spatial boundaries, context collision, persistence and forced
disclosure all refer to additional social privacy problems, causing a lot of concern for the individual SNS user.
Large centralized SNS providers have introduced the possibility of segmenting the one big group into
smaller ones on SNS, similar to the offline world. Following this reasoning, the user should have a clearer
view of the definition is time and space. Hence, privacy could be better safeguarded. However, it is not
known how groups are formed online and how this differs from an offline setting.

The theoretical framework of Ervin Goffman on the presentation of self in everyday life is used and applied in
online setting. In this symbolic interactionism perspective special attention goes to the concepts of front and
back stage. We performed a qualitative ethnographic study. More specifically the closed (groups) and open
(newsfeed) environment of Facebook is studied and compared with how offline groups are perceived and
made. A total of 20 members of a youth community are interviewed, consisting of 15 adolescents and 5
young adults. Preliminary results indicate that users find it difficult to, and therefore do not, categorize their
friends online; however, when they do, they rely heavily on groups that already exist offline. Still we found
that both realities are perceived differently. We conclude that offline and online world have subtle differences
and similarities. Hence, group based access control models should be operationalized accordingly.
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From Digital Divide to Digital Inclusion. The influence of theory on international collaboration in higher
education.

Abstract:

During the last two decades the concept of the digital divide underwent an undeniable transition from a
mono-causal issue of access to a multidimensional and highly complex phenomenon characterized by
access, motivation, skills and usage. In the 1990s, the concept referred to the gap between those who had
access to computers and the Internet and those who did not have access, both within countries and between
countries. In the mean time the concept of the digital divide has not only become much more complex and
multi-dimensional, but more recent notions such as digital inequality and digital inclusion point to a more
nuanced handling of the analytic/descriptive and policy/prescriptive aspects of the issue. Whereas the
concept of digital inequality refers to the negative barriers and elements in explaining and understanding the
relation between ICTs and inequality, the concept of digital inclusion refers to positive measures and actions
at the strategic and policy level to overcome the digital divide.

The first part of this paper will map and describe the shifting theoretical debate in relation with the digital
divide over the last 2 decades. This will be used as a backdrop for our empirical research that consists of a
case study about the collaboration between the University of the Western Cape and different Flemish
Universities in relation to ICTs and the digital divide. The Dynamics of Building a Better Society project is a
10 year collaboration project (2003-2013) in 7 areas to support the University of the Western Cape. One of
the key areas is ICTs.

We start from the observation that the concept of digital divide has changed significantly during the course of
this collaboration and has therefore had an impact on this collaboration. Our main research questions are:

e To what extent has the shifting concept of the digital divide had an impact on the concrete working of
the ICT component within the DBBS project?

e To what extent is the long-term rather static collaboration model used by the Flemish Interuniversity
Council conducive to collaboration in fast moving areas such as ICTs?
What can be learned from this collaboration in terms of strategies for collaboration in fast moving areas?
What can be learned from this collaboration for strategies in relation with ICTs and the digital divide.?

Methodologically the research is based on 1) desk research reviewing all project documents and evaluation
documents, 2) interviews with key researchers, project officers and academics involved in the collaboration
over the last 10 years. The interviews will allow us to link individuals’ shifting views on the digital divide and
the role of ICTs in overcoming inequality, with changing concepts in relation to the digital divide. Apart from
using expert-interviews as mere information gathering tools, we will use expert-interviews as theory
generating tools posing questions on belief and value systems in relation to ICTs and the digital divide
(Bogner & Menz, 2002). This research forms part of the final evaluation exercise of the DBBS project to be
completed by end of May 2012.
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Title:
The role of media and telecommunications in the life of teachers in Bedouin schools in Israel

Abstract:

This study investigates the media and telecommunications needs of teachers in Bedouin schools in Israel.
Interviews conducted in Israel in 2011 with more than 40 teachers and administrators in two schools in
“unrecognized Bedouin villages” (also known as “the Bedouin diaspora”) as well as site visits to the schools
question whether their communication and information needs are answered.

Schools in the Bedouin diaspora in Israel represent a unique phenomenon in Israeli society in general and in
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the Israeli educational system in particular. While the majority of Bedouins either fled from or were deported
by the Israeli armed forces in 1948, in a manner reminiscent of the fate of the rest of the Palestinian
population, the 11,000 Bedouin that stayed behind were put under military administration (which lasted until
the mid 1960s) and concentrated into one area, coined “the restricted area.” As a result Bedouin settlement
consists of three main “forms”: About half of the Bedouin agreed to resettle since the 1970s in urban
townships, seven of which were built for them by the State; the latter reside either in their original villages (if
they are included within “the restricted area”) or in makeshift villages within “the restricted area” (if they were
deported from their original place of dwelling). These villages are “unrecognized,” meaning, in practical
terms, that while they are home for Israeli citizens, they are not connected to the national infrastructure and
therefore lack access to water, electricity and telecommunications.

The State, however has been forced by the courts to provide education to Bedouin children even if they are
residents of “unrecognized villages,” and the lack of teachers in the area has led to the migration of
Palestinian-Israelis from the north of the country to teach in the Bedouin schools.

The data gathered highlights the information and communication needs of those teachers, as well as of their
Bedouin counterparts. It focuses on the needs of diasporic communities for communications for a variety of
uses and demonstrates a unique and rarely discussed “north-south” sets of relationships between
populations with different information needs that share a common system: the Bedouin, who inhabit the
south of Israel and the rest of Israeli society, and the "southern," Bedouin teachers and their "northern"
Palestinian colleagues.

In order to identify the information needs of these communities, the study employed the “information use
environments” framework as developed by Taylor.

Traditional communication and information policy formation employs a utilitarian framework that dictates the
ultimate policy design. Utilitarian frameworks, however, are focused on the utility of the policy for the
aggregate, disregarding the needs of the most disadvantaged. Based on this case study, | propose to adopt
a new paradigm of communications policy that is justice, rather than utility based and whose goal is bettering
the position of the least advantaged. It is rooted in John Rawls’ “Theory of Justice” (1971).

Author(s):
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Title:
A hedge between keeps friendship green ... should data protection legislation apply to private individuals
online?

Abstract:
Panel title: Pushing Back Responsibilization: An Interdisciplinary Project on Security And Privacy In Online
Social Network Services

Web 2.0, often referred to as “the participatory web”, has empowered individuals to engage with what is
essentially an unlimited audience. While a leap forward in terms of individual empowerment, these new
forms of communication also create the potential for large-scale privacy violations. Case law has
demonstrated that the privacy interests of individuals is not only threatened by governments or corporations,
but may just easily be jeopardized by their peers. The purpose of this paper is to analyze whether online
activities of private individuals should fall within the remit of EU data protection law. The use of online social
networks (OSNs) serves as a case study to frame this analysis.

In principle, EU data protection legislation applies to all automated processing of personal data unless one of
the exemptions of art. 3 (2) of the Data Protection Directive applies. Among these exemptions is the so-
called “household” exception or the exception of “personal use” (art. 3, 2). The European Court of Justice
held that this exception does not apply where the processing of personal data consists in “publication on the
internet so that those data are made accessible to an indefinite number of people”. This paper analyzes
whether or not policymakers should consider expanding the scope of the existing personal use exemption.
Specifically, it shall be evaluated to what extent private individuals should be able to avail themselves from
this exemption when interacting with other individuals online.

The paper starts by outlining the contours of the personal use exemption as it exists today. It then proceeds
to investigate the underlying rationale of the personal use exemption and how it fits within the general
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regulatory framework of data protection legislation. Next, a critical evaluation is made of guidance issued by
regulators which has applied this exemption in the context of online social networks. After identifying some
of the conceptual flaws of the current approaches, the paper articulates alternative mechanisms of legal
protection to safeguard the privacy interests of affected individuals. Specific focus is placed on the horizontal
application of fundamental rights and the allocation of responsibility upon service providers. In performing
this analysis, it evaluates to what extent these mechanisms can provide a more ‘balanced’ approach, taking
into account the various interests at stake. In conclusion, recommendations shall be articulated for future
policy initiatives in this field.
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Title:
Towards a multi-stakeholders approach for digital inclusion: A case study of Ghent’s ‘Digitaal.Talent’ policy
program.

Abstract:

Current research points out the highly complex and multidimensional character of digital inequality. Various
issues related to access, motivation and digital skills influence usage behaviour. Hence, stimulating general
usage of ICT and the Internet calls for an all-round approach that focuses on aspects such as qualitative
access to ICT-equipment, user-friendly content and applications; the enhancement of learning trajectories
related to the various digital skills; or the realization of ICT-rich communities in which individuals can develop
their social and cultural capital. The development and implementation of such an all-round digital inclusion
policy asks for a multi-stakeholder approach in which various actors collaborate intensively.

Over the past 10 years, the city of Ghent, Belgium, has developed and deployed an extensive digital
inclusion program, called Digitaal.Talent. At European level, this program is considered to be a best practice
as it consists of a strategic all-round policy approach to counter digital inequality in which sustainability of
initiatives and collaboration between various stakeholders is key. However, it remains unclear which actors
are to be involved to deploy a successful digital inclusion policy, and moreover, which actions fit under the
responsibilities of each of the actors involved.

This study entails 1) a theoretical exploration of the characteristics of an ideal digital inclusion policy; 2) an
in-depth identification and analysis of the role of the various stakeholders; and 3) an empirical analysis of
Ghent'’s digital inclusion policy and the Digitaal.Talent program.

Results show that vertical and horizontal policy integration of the main components of digital inclusion in
different policy fields such as employment, citizenship, education or wellbeing is essential for success. Also,
private-public partnerships are brought to the fore as crucial for the deployment of qualitative in-home and
public access and content. Furthermore, grassroots organisations were identified as key partners to counter
the digital and social exclusion of at-risk groups by way of providing free low barrier public access points to
ICT and the Internet; and by delivering access to an extensive range of informal learning initiatives. Investing
in research and pilot-projects upholds the innovative character and future-oriented nature of a digital
inclusion policy program and as such, ensures that a program stays in line with the rapid evolution of the
Internet and related applications and tools.
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Title:
‘Mobile Media and Disability: Communication Policy Challenges and Opportunities’

Abstract:

This paper addresses the new technologies and practices associated with disability and mobile media. It
argues that there are historical policy challenges but also opportunities associated with the distinctive
formations of this epoch. Not only has disability emerged as a communications policy object, but mobile
media puts traditional policy frameworks — and their previously separate domains — under severe
pressure. To develop the argument, the paper falls into four parts.
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Firstly, | discuss the new technologies of disability associated with mobile media. In particular, | consider the
dialectic between accessibility and disability found in leading smartphone and tablet platforms, such as
Apple’s iPhone and iPad, Google’s Android, and Windows Mobile. Further, | look at the wave of disability
innovation to be found in the ‘apps’ phenomenon, as well as the availability of mobile social media more
generally, something that has catalyzed new kinds of practice by users with disability.

Secondly, | look at the issues of disability and ‘low-cost’ mobile media, faced by the majority of the world’s
mobile media users, located in the global south. Advanced multimedia mobile devices, including
smartphones, are still too expensive for billions of users, so there is an emerging movement to identify and
address disability and accessibility design issues for low-cost new, recycled, and shared mobiles phones.

Thirdly, | consider locative mobile media and disability. A complex ensemble of technologies, applications,
and practices, locative media poses questions, not least because it engages domains — such as urban
design and policy, mapping, positioning, sensing and other technology sectors — which have been typically
not well incorporated, if at all, into formal communication and media policy frameworks, institutions, and
procedures.

Finally, | look at the emergence of disability as a policy object in communications, especially related to the
policy paradigms of telecommunications and Internet. | explore the new relationships between contemporary
policy formulation that seek to grasp convergent media, on the one hand, and new national laws and
policies, and international treaties, that put disability firmly on the agenda. Having established this new policy
moment, | then proceed, with my analysis of mobile media in mind, to identify key elements of the policy
agenda for disability and communications policy. The view from disability and mobile media, | conclude,
might initially seem disorienting, but in actual fact offers important lessons for how to reconceive and better
conceptualize the complex policy terrain in which we are presently embroiled.
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Title:
Lifestyles and the Adoption of Three Types of Technologies including information technologies,
entertainment technologies, and interpersonal technologies in Taiwan

Abstract:

Lifestyles measure people’s attitudes, interests, and activities to reflect their psychological preferences.
Individuals express parts of themselves by developing different types of lifestyles, and thus lifestyles become
a key indicator for understanding the psychological world of consumers. One motive for consuming new
technologies is for social identity (Rogers, 1995), and thus lifestyles are a powerful predictor for technology
adoption. The existing literature shows that only a few studies have investigated the relationship between
lifestyles and technology adoption and that these few studies have found that lifestyles are able to predict
technology adoption (Chan & Leung, 2005; Leung, 1998; Li, 2004; Mazzonia, Castaldia & Addeob, 2007).
Using Rogers' diffusion of innovation model, the purpose of this study is to examine the relationship between
lifestyles and the adoption of three types of technologies including information technologies, entertainment
technologies, and interpersonal technologies. This study investigated the adoption of three information
technologies that were notebooks, tablet computers, and scanners, the adoption of three entertainment
technologies that were WIls, Kinects, and Digital Videos, and the adoption of three interpersonal
technologies that were Internet phones, MSN, and social network platforms.

Based on Rogers' diffusion of innovation model, this study uses three factors to predict the adoption of three
types of technologies in Taiwan, which are (1) lifestyles, (2) mass media use, the empirical findings show
that mass media exposure is important because it facilitates the awareness of an innovation (Chan-Olmsted
& Chang, 2006; Leung & Wei, 1998; Leung & Wei, 1999; Lin, 2004; Rogers, 1995), and (3) demographics,
Rogers’ model predicts that early adopters are younger, better educated, and more upscale than non-
adopters (Atkin et al., 2003; Wei, 2001, 2006; Leung & Wei, 1998; Lin, 1998).

This study adopted computer assisted telephone interviews (CATI) to conduct a telephone survey. Using
stratified random sampling method, the telephone survey was administered in September, 2011 and
supervised by the researcher, with 20 research assistants conducting the telephone interviews. The most
recent telephone books for every city and county in Taiwan were used for random sampling. Whenever a
number was chosen from a telephone book, a “one” was added to the number to avoid any biases existing in
the telephone directory (Chyu, 2000; Wimmer & Dominick, 2010). The study resulted in 1,125 valid
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questionnaires, representing a response rate of 62.8%. The week-long telephone survey was conducted in a
central location and supervised by the researcher

Author(s):
Joan Ramon Rodriguez-Amat
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Title:
“I am your father”: crossmedia authorship and intellectual property

Abstract:

Crossmedia productions “are a media property, service, story or experience distributed across media
platforms using a variety of media forms Hayes (2006). This form of production is a major trend exploited by
global entertainment actors: Harry Potter, The Matrix, Pokémon, 24, Starwars are examples of productions
that transcended the forms of one single story in one single medium. They are cases of stories that have
gone transmedia.

An important, yet invisible, aspect of any process of transmedia storytelling is the figure of the author. The
‘phantom’ of the author is entangled in the making of the stories, the content produced in these digital
platforms, and raises new questions about legal (and moral) rights related to authorship. The role of the
‘author’ in the governance of the process of production, distribution and consumption of this multiplex of
stories is not limited to philosophical or literary discussions but instead, it extends to address ‘pragmatic’
concerns: on the one hand, the process of profit making through cultural products and on the other, the
implications of the principle of profit making, hence ownership of authorship. In turn, ownership of authorship
and related rights do not concern merely the question of ‘who is the author’ of a specific cultural artefact. The
functions of legal frameworks and profit strategies of publishers, creators or performers constitute complex
and multilevel structures under which definitions of ‘author’ and ‘right holder’ often conflate.

This paper explores how the question of intellectual property in crossmedia productions brings three
narratives to surface. These are the debates on the characteristics, potential and challenges of transmedia
storytelling, the question of copyright and intellectual property, and the issues of authorship. Their meeting-
or clashing- point is an intersection of financial aims of the creative industries to protect their investments
combined with the dispersion of technological devices, modes of use and geographic range of products and
the new conditions for easy publication and distribution. This triangle of interests defines a fertile field for
theoretical enquiry on the governance of intellectual property regimes and might offer tools to critically
discuss the global transformations taking place under regulations and bodies like the Anti-Counterfeit Trade
Agreement (ACTA) or the Trans-Pacific Partnership (TPP).

After an overview of definitional features of the cross-media productions, this paper explores briefly the
notion of authorship as a cultural construct related to authority and to the identity of the texts before facing
the question of authorship in the case of crossmedia productions; after that, the text focuses on the legal
debates concerning authorship and ownership and then extends these debates to the cases of the
crossmedia products. The conclusion reflects on the conceptual and legal difficulties posed by multimodal
products with the aim to explaining the urgency and pressure that some actors exercise in implementing a
new world-wide framework of regulation of Intellectual property; but also can the new conditions of
participative production that cross-media strategies seem to promise.
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Title:
Pushing Back Responsibilization: An Interdisciplinary Project on Security And Privacy In Online Social
Network Services
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Abstract:

In many countries, the introduction of online Social Network Services (SNS) has had a transformative effect
on the way people organize their lives, communicate, and relate to their institutions. While these
transformations bring benefits to the social and economic fabric of these societies, various stakeholders
have recognized that SNS also introduce new risks - especially those related to privacy, such as the
aggregation of digital dossiers, cyberstalking, context collision, and reputational harm. More often than not,
the affected individuals are left to their own devices - even though many of these privacy and security
hurdles are created by the SNS themselves.

“Responsibilization” refers to a process “whereby subjects are rendered individually responsible for a task
which previously would have been the duty of another — usually a state agency — or would not have been
recognized as a responsibility at all” [See SAGE Dictionary of Policing]. In the context of SNS, we use the
term to refer the tendency to focus exclusively or predominantly on individuals’ responsibility for correctly
managing novel privacy and security hurdles presented by the use of SNSs.

The main objective of the our project is to research and propose technical, educational, social and policy
mechanisms that would help mitigate the negative effects of responsibilization in the context of SNS.
Specifically, we plan to develop solutions that can be implemented by the various organizations that have an
interest in mitigating the risks incurred through SNS use (e.g. service providers, schools, policy makers).
These solutions would ideally not only reduce the burden bestowed on users, but also empower them in
their decisions with respect to the (non)use of SNS.

The objective of our panel is to present our proposals for mitigating responsibilization informed by our
ongoing interdisciplinary collaboration in our project. Our first paper focuses on the responsibility of schools
in educating youngsters about safe SNS use. Specifically, it describes what efforts schools are currently
putting in raising awareness, which educational solutions are currently available, and whether and how are
they used.

Our social science perspective explores what social requirements users may have in making disclosures to
different groups of friends. By identifying the differences between their online and offline experience, it
reflects upon how these differences may be translated into SNS design.

Our legal perspective is aimed at evaluating whether private individuals should fall within the remit of EU
data protection law. Many SNS users are currently subject to data protection law, theoretically requiring
them to comply with its requirements during their daily interactions, a responsibility unfit for an individual
user.

Finally, if we accept that certain values can be designed into socio-technical systems, it is interesting to
explore approaches for developing SNS in a way that tackles privacy and responsibilization. We will present
an interdisciplinary and socio-technically informed practice that attempts to do this using “boundary objects”.
While we do not address the North-South relationship in our panel, we do believe that the concept of
responsibilization is of global nature. Hence the papers we are presenting may serve as metaphors for
recognizing in a greater context a global trend towards making users responsible for risks externalized by
organizations.
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Title:
Freedom of Expression Implications of Europe’s proposed Right to be Forgotten

Abstract:

On 25 January 2012, the European Commission announced its proposals for the reform of the European
data protection framework. One of the Commission’s focus points is the ‘right to be forgotten’ in Article 17 of
the proposed Regulation, a right to have personal data deleted when their processing is no longer
necessary. Since it was announced by Commissioner Reding, the idea for a right to be forgotten has spurred
considerable debate. Now that an actual proposal has been made and the new right has been specifically
drafted, this debate can move forward. In particular, the question can be raised whether the new right really
has added value or merely elaborates on existing data protection concepts such as the data minimisation
principle. Another issue is whether it could give rise to a difference between what people expect and what
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the law actually says. And then there is of course the possible tension with the right to freedom of
expression.

Covering an issue related to a regulatory initiative on privacy and data protection in the EU, this contribution
aims to critically assess what implications the right to be forgotten might have for freedom of expression. To
that end, the proposed right to be forgotten will be analysed and the connection will be sought with its
theoretical foundations as discussed in scholarly literature. Special attention will be given to the media
exception in Article 17(3)(a) in conjunction with Article 80, that sees on “processing of personal data carried
out solely for journalistic purposes (...) in order to reconcile the right to the protection of personal data with
the rules governing freedom of expression.” As the issue implies a conflict between the fundamental rights of
privacy on the one hand and freedom of expression on the other hand, the Article 8 and 10 caselaw of the
European Court of Human Rights (ECtHR) will constitute an important part of the theoretical framework: both
national and European Court of Justice cases refer to these established principles. For example, the ECtHR
emphasises the societal interest in reliable and comprehensive archives and stresses the importance of this
secondary function of the press next to its primary ‘watchdog function’. Erasure of information is likely to
collide with this principle.

After this, the article will concentrate on determining the position of the proposed right to be forgotten in the
existing data protection framework. In doing so, ‘standard cases’ in the sphere of erasure requests will be
reconstructed, to examine what the outcome would be under the proposed right to be forgotten. Publications
in both offline and online media (such as newspapers and online archives respectively) will be considered to
compare the possible impact of the Commission’s proposal.
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Title:
Requirements engineering meets social sciences: re-wiring socio-technical systems for tackling privacy and
responsibilization

Abstract:

Together with the digitalization of communication technologies and the convergence of the media landscape,
we observe how the communication between people is being increasingly enriched with forms of many-to-
many communication, as in SNS, denoted as mass self-communication. The design and appearance of
these systems are not sui generis, but are the result of many choices by different technical and non-
technical stakeholders. This makes novel approaches to designing systems with the objective of translating
stakeholders’ interests and values into systems an interesting topic of inquiry.

A central and intensely discussed issue in relation to SNS is the topic of privacy and the responsibilization of
the users with respect to privacy risks externalized through them. However there are a number of challenges
that arise when addressing these issues during design. First, privacy is often conceptualized vaguely - the
vagueness being part of its protective power - making its translation into design non-trivial. Second, privacy
may be subjective, requiring empirical analysis and negotiation of the privacy perspectives of the users, user
communities and other SNS stakeholders. And third, privacy often gets translated into technical solutions
that change the way in which data is collected, where it resides and how it is used (or processed) with the
help of algorithms. While these solutions are informed by societal and organizational values, they are also
driven by - what we would call - ‘properties’ of networked digital systems (in short systems) and our evolving
understanding of them.

In computer science, some of these system properties are popularly understood as: (1) ease of data
replication; (2) the indistinguishability of the copy from the original; (3) the unpredictability of the life-time of
data; (4) and the potential of inferential analysis. Further, these system properties largely concur with the
particular socially-oriented charactertistics of ‘networked public’ as identified by danah boyd (2008). boyd
characterizes these as: (1) scalability; (2) replicability; (3) persistence; and (4) searchability.

While system properties may limit how far we can control what happens with data in systems, they can also
create new affordances. Similarly, the latter characteristics hold the social risk of destabilizing core
assumptions people make when engaging in social life, and they offer affordances for new ways of identity
construction. Hence, all of the above are imminent to design decisions, inform the values that stakeholders
assert, and co-determine the type of values that can be embedded into systems.
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The objective of our paper is to present a socio-technical approach for mitigating privacy risks and tackling
responsibilization we used with a team of researchers in an interdisciplinary project. This approach provides
the possibility to make explicit the assumptions about system properties and understandings of the
characteristics of the networked public through the introduction of ‘boundary objects’ (Star, 1989).
Specifically, we use boundary objects as tools for researchers from different disciplines with the aim of
mutually understanding, discussing and — possibly — converging towards common meanings on the notion of
privacy and responsibilization in SNS. Concretely, we used conceptual maps and requirements analysis
templates in the initial conceptualization of four privacy solutions during our project. This paper will present
the approaches we used as well as the lessons learned from their application.
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Title:
Talking politics: Young South Africans and political participation in mobile and social media

Abstract:

Perceptions about Mobilising the Youth for Political Purposes through Mobile Technology: A South African
studySocial media networks such as Twitter and Facebook have become platforms for the mobilisation of
social and political forces, allowing the previously disenfranchised to voice their concerns and aspirations. In
South Africa, there is renewed and increased interest in the opportunities that new media offers citizens to
engage with and challenge existing political leadership. This paper explores the potential that mobile
technology offers youth to participate in the political process, and to what extent the youth would actually use
it for this purpose. Findings are based on a survey conducted in May 2011 with 200 university students
registered in second year Communication Studies at the University of Johannesburg, and a subsequent
focus group discussion with postgraduates on those findings, and their own perceptions and experiences.
While the results may not be generalised to the greater South African population, it does provide an insight
into perceptions and uses of this technology for political purposes among young voters. Interviews have also
been held with the two major political parties, the African National Congress (ANC) and the Democratic
Alliance (DA), to discuss their mobile phone strategy and the methods they have used to target the youth to
encourage more engaged voter behaviour. In this way, the research is an interesting combination of
authorial intent and audience reception via a vis the use of political text messages in an emerging
democracy.
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Title:
CommCare: Evaluation Of A Mobile Application for Maternal Health In Rural India

Abstract:

Background: Nearly 99% of maternal mortality in the world occurs in developing regions like India, Pakistan
and African countries. Some studies show that information and communication technologies can play a role
in persuading pregnant women and their families i.e. mothers and mothers-in-law to adopt recommended
maternal health behaviors such as visiting a doctor every trimester, getting vaccinated, consuming Iron/Folic
Acid supplements to prevent anemia, etc.

This paper describes a user experience research study conducted over ten weeks to evaluate CommCare, a
mobile phone based job aid for community health workers in rural India called Accredited Social Health
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Activists (ASHAs). User experience research studies seek to evaluate a given technology from the
perspective of the experience of the “user” of the said technology. CommCare was employed by Accredited
Social Health Activists (ASHASs) in a behavioral intervention to persuade pregnant women and their families
to adopt recommended maternal health practices mentioned above.

Theory: The discourse of User Centered Design Theory within the discipline of Human Computer Interaction
was employed as a theoretical framework to conduct this user experience research study. Analysis of the
data was conducted using the Grounded Theory framework.

Application (CommCare) Description: CommCare consists of a series of illustrations describing each
recommended maternal health behavior and associated questions that the Accredited Social Health Activists
(ASHAs) are prompted to ask of the pregnant women and their families regarding their maternal health
beliefs and behaviors. The recorded answers are saved wirelessly to a remote server to facilitate collection
of population level data regarding maternal health indicators and behaviors. A brief health history of each
pregnant woman is stored in the system during registration for the first time. Subsequently skip logic is used
to navigate through the series of illustrations in order to present only the most relevant information to each
pregnant woman and their family members.

Method: Qualitative research methods such as ethnography, unstructured interviews, focus groups and
participant observation were employed in the study. A total of 30 interviews and 5 focus groups were
conducted in the course of this study ASHAs, pregnant women and their families. One of the researchers
also conducted participant observation by living with two ASHAs for a day each, to better understand how
CommCare impacted their ability to function in the rural Indian healthcare eco-system.

Results: The Accredited Social Health Activists (ASHAs) reported that information delivered using
CommCare was perceived as more credible and trustworthy by the pregnant women and their families. They
also reported that CommCare was helpful in initiating discussions of sensitive topics such as sexually
transmitted diseases. CommCare was being used to work around the cultural limitations imposed by society
on the Accredited Social Health Activists (ASHAs). The mobile application was designed to only assist in the
conversation between pregnant women, their families and the ASHAs who were to be the primary
persuaders and educators. But the ASHAs seemed to actively portray the “mobile phone” as the primary
deliverer of the health message, while they cast themselves as just interpreters of what the “mobile phone
said”.
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Title:
Living Labs in South Africa. Contextual, organizational and institutional opportunities and challenges.

Abstract:

Since the late 1990’s the concept of Living Labs has emerged in North America, first formulated by William
Mitchell of MIT, and spread to Europe and beyond where it has shaped Research & Development
environments ever since. Living Labs operate strongly user oriented, in real-life settings and with a multi-
stakeholder approach. Their central goal is to integrate a systematic user co-creation approach within
research and innovation processes. The concept is often operationalized in a territorial context such as a
city, a campus, or a region.

Since the creation of the Living Lab methodology, its ideology has extended from urban to rural areas and is
applicable to numerous research fields, although often related to ICT development. At the European level
the concept of living labs has spread considerably. The European Network of Living Labs represents 274
Living Labs. In recent years the concept has caught on in other areas of the world, also on the African
continent. In 2009 the Living Labs in South Africa (LLiSA) network was established representing 11 Living
Labs in South Africa and neighboring countries.

This paper focuses on the concept of living labs and its application in a Southern African context. The main
research questions are: 1) how is the concept of living labs translated into a developmental context, 2) what
are the contextual, organizational and institutional opportunities and challenges of implementing living labs in
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a developmental context, 3) what are the best practices and way forward. The paper comprises 3 main
parts:

1. It starts by reviewing the scant literature on the subject. It critically questions and contextualizes the
concept by integrating theoretical insights on related initiatives such as telecentres and ICT
adoption in developing countries.

2. ltlists and analysis the existing initiatives in Southern Africa. It looks at the goals and achievements
of initiatives and critically looks at problems and shortcomings.

3. It formulates joint experiences, problems and best practices as experienced by the current
initiatives.

Methodologically the paper is based on desk research reviewing existing literature and documents. More in
depth insights are generated on the basis of interviews with several of the Living Lab staff and managers.
The analysis is complemented and finalized at a three day workshop at the University of the Western Cape
comprising several brainstorms about the experience and way forward for Living Labs in a Southern African
context. At this workshop multiple representatives of Living Lab initiatives in the region are present. The
workshop and brainstorms are organized by the authors of this paper in the week of 14" of May in Cape
Town.

Author(s):
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Title:
New Practicies of the Political Cyberactivism: Analysis of the 15-M Movement After One Year

Abstract:

On May 15, 2011, thousands of young and not so young, invaded the streets of Spanish cities under a
platform called “Real Democracy Now!” creating the momevent called 15-M. Its impact, socially, politically
and on media is unquestionable, inside and outside of Spain. The use of social networks, mainly Twitter,
under strategically way, make possible the visibility of the movement and its internationalization. In 2011 it
became apparent, with the 'Arab Spring' first and then with the 15-M, that social networks have become a
new public sphere in a new space for communication, discussion, and social mobilization. Uses of ICT's
hitherto unpublished and unpredictable. A year later it is worth analyzing the evolution of the phenomenon
emerged in Spain.

Is essential to observe their antecedents and causes, and a review of the literature raised different opinions
about it in the academic community. From the skepticism expressed by Malcolm Galdwell[1] in his
controversial article "Small Change. Why the revolution will not be tweeted" to the optimism shown by
Professor Manuel Castells.

At the same time that some theoretical positions have been published, some empirical studies have
appeared, those should be examined and crumble to better understand the phenomenon. In this regard, and
given the many tools used by the movement to spread their activity, Youtube, Facebook, blogs ... it seemed
appropriate to focus on one. Thus, for this purpose chose Twitter, for its immediacy and volume of
information in real time. The aim is to observe the communicative aspect of the phenomenon and learn,
through studies, how the information generated on this network over the 15-M. On the other hand, it will be
interesting to see if by reason of holding general elections in Spain on 15-M again have as much visibility in
the media, or not. This observation is relevant given the political nature of some of his claims.

Ultimately it comes to analyzing the evolution of motion 15-M in its first year of life given the media attention
it has generated. Their study, both theoretical and empirical, the research data on its visibility in Twitter,
allow us to know more deeply the new public space opened as a result of the use of networks and the
Internet for civic action.

[M1Journalist, sociologist, cultural researcher and writer in Canada. Published in The New Yorker and author
of books how serial Outliers: Why some people succeed and others do not. (2009) Taurus Publishing.

Page 102




Author(s):
Melanie Stilz

Title:
Free literacy training software for mobile phones in Afghanistan — usability, acceptance and diffusion

Abstract:

Afghanistan has currently one of the lowest literacy rates worldwide, and while its education sector has
made considerable improvements in recent years, the government still struggles with providing sufficient
access to education. According to the Afghan Ministry of Communication and Information Technology,
Afghanistan has currently 17,5 million GSM subscribers (December 2011) and a population coverage of
85%. From the authors personal experience most Afghan mobile phone users posses more than one sim
card, usually from different providers; on the other hand in rural areas one mobile phone is often shared
among several family members, thus a mobile-phone penetration rate of more than 75% is seen as
accurate. This rapid increase in access to mobile phones is widely seen as a potential for developmental
benefits.This paper concentrates on the question whether simple java-enable mobile phones (local price
about $45) can be utilized for literacy games to help learners improve their reading and writing skills. It looks
at the acceptance of mobile phones among different ages and gender, what the device is primarily used for
and what reasons are given for how it is handled. It also looks at services for buying, repairing, updating the
phone and exchanging software and data like music and images and what other role those service points
might play for the users.To identify how the adoption process of mobile phones in different regions of
Afghanistan takes place, aspects from Rogers diffusion of innovations model are included into the study.
However not to evaluate the impact of development programs as he initially intended it, but to explore the
pre-conditions and prepare the implementation. To explore the social and physical structures as well as the
acceptance of mobile phones and games, a participatory communication approach has been applied:
literacy centers and mobile phone shops have been included in the project-planning and influenced the
design and development of the project.In the first phase of the study central technical and social challenges
could be identified by interviewing several teachers and students of literacy courses and visiting mobile-
phone bazars. To obtain an overall picture, both rural and urban areas, Dari- and Pashto-speaking, have
been included as well an men's and women's classes. (It is at this point not clear whether the second phase
of the study will be completed by the time of the conference and whether it can be included in the paper)
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Title:
The Modernization of the European Privacy and Data Protection Policies: Social, Legal and Technological
Challenges.

Abstract:

Computer processing power, storage capacity and communications bandwidth are increasing in amazing
speed every year. These developments have transformed the way in which we access information and
communicate with each other. However, they have also provided governments and corporations with
indefinite capabilities to monitor behavior and to collect, analyze and exploit personal information, raising
concerns about the right of privacy. Despite these profound changes, privacy and data protection are firstly
regulated in the European area by the Data Protection Directive of 1995. Moreover, the overall European
policy environment seems to be particularly fragmented, as privacy and data protection are directly or
indirectly regulated by a large number of soft and hard laws including the European Convention on Human
Rights, the Convention No. 108, the European Union Charter of Fundamental Rights, the Directive 95/46/EC
and its national implementations. This paper is taking a closer look at the history of the European privacy
framework and explores the challenges that are entailed in the effort of its modernization. It goes on then to
suggest that those challenges are caused partly by the new international and technical environment that has
arisen. Moreover, the variety and the divergence in the implementation of EU laws into national laws by the
EU Member States have complicated further that new environment. The paper argues that the extensive
fragmentation in privacy policy initiatives in European Commission and Council of Europe level has been the
main cause of this divergent implementation. Finally, the paper discusses the social implications and
challenges that have occurred in the contemporary digital environment and propose possible regulatory
approaches in the recent effort for modernization by various institutions.
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Title:
An analytical model for analyzing software development: linking negotiability of technology with user-
participation

Abstract:

Software is a critical layer in contemporary information and communication technology (Williams, 2007). It
has two distinctive features. First, software is transmutable, meaning that it is inherently liquid and open for
modification (Hughes & Lang, 2006). Second, software resembles a language in its structure and machinery
in its effect; it is a means of production organized as (programming) language that is used to create
something new (Schafer, 2009). These distinct features make software development especially suitable to
be explored in the light of the Social Shaping of Technology (SST), an approach that opposes technological
determinism and rests on the notion of negotiability of technology, meaning that technology is socially
contingent, patterned by its design and usage (Williams & Edge, 1996).

In this theoretical paper we link user participation to the notion of negotiability of technology and argue that
due to inherent qualities of software, user participation in software development has potential to contribute to
democratizing technological decision-making and increasing public involvement in technical design
(Feenberg, 2002). Following Schéafer's (2010) distinction we primarily focus on explicit participation (a
conscious participatory user involvement, such as modding, Wikipedia, open code software development) in
contrast to implicit participation (largely channeled by technological design, e.g. using tagging/rating
platforms). After conceptualizing the link between the negotiability of technology and user participation we
present an analytical model to evaluate different software development paths (as categorized in taxonomy of
Software Licensing Types by Feller & Fitzgerald, 2002) in the light of their potential to contribute to widening
the range of actors who are involved in developing (shaping) technology.
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Abstract:
(submitted part of panel proposal 'Talking politics: Young South Africans and political participation in mobile
and social media')

Mobile phones have either been conceptualised as technologies of freedom crucial in the mobilisation of
demonstrations and protests globally or as ‘middle class fads’. The role of new media (and social media in
particular) in political change has of course become even more hotly contested in recent protests part of the
so-called ‘Arab Spring’, whic